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Circulation-  -PI 


us 


Audited  figures  are  only  one  element  of  newspaper  cir¬ 
culation — the  cold,  hard,  matter-of-fact  statement  of 


concrete,  determinable  quantity. 

Behind  the  figures  is  another  element — a  human  element — 
that  cannot  be  reduced  to  numbers. 

That  element — a  driving,  pulsing  force  that  vitalizes  cir¬ 
culation  figures — is  reader  confidence  and  reader  influence.  It 
is  a  newspaper’s  reputation  and  prestige.  It  is  the  cumulative 
effects  of  years  of  constructive  work  in  building  up  an  active 
responsive  reader  following. 

Circulation  value  cannot  be  gauged  by  figures  alone.  For 
one  newspaper,  circulation  means  so  many  copies  sold — nothing 
more,  nothing  less.  For  another  it  means  direct  and  influential 
appeal  to  a  great  body  of  human  beings,  keenly  responsive  to 
every  line  of  news  or  advertising  published  in  their  favorite 
paper. 

The  circulation  of  The  Chicago  Daily  News  for  the  month 
of  J;  nary,  1920,  was  390,719.  94*^  of  this  was  concentrated 

direci  in  Chicago  and  surburbs,  exceeding  by  nearly  100,000 
the  ci‘  ilation  of  any  other  Chicago  daily  paper  in  tf«.'o  \11- 
important  territory.  -.y; 

These  are  the  cold,  provable  figures. 

Back  of  them,  vitalizing  them,  stands  the  44-year  record  of 
clean-cut  business  methods,  fair  play,  and  the  high  ideals  of 
newspaper-building  that  has  established  The  Daily  News  as  a 
nationally  recognized  institution  and  created  for  it  a  reader 
loyalty  and  respect  unsurpassed  by  any  American  newspaper. 

It  is  not  circulation  alone,  but  the  reader  influence  behind 
that  circulation  that  makes 


THE  DAILY  NEWS 

First  in  Chicagro 
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Supreme  in  the  Field  in  Circulation 


Where  Supremacy  Means  Something 

Display  Advertising  Record  for  1919 

of  New  York  Evening  Newspapers  in  Agate’ Lines 


{FigurmB  Compilmd  by  Nmw  York  Evoning  PoBt  StatUtical  Burmau) 


Local 

Display  Advertising 


Dry  Goods 

Display  Advertising 


Women^s  Wear 

Display  Advertising 


KVE.  JOURNAL  .... 

..  6.971,323 

“  MAIL . 

. .  3,411.318 

“  POST  . 

. .  2,433,624 

“  SUN  . 

..  5,477,743 

“  TELEGRAM  .. 

.,  3,160.256 

“  WORLD  . 

..  5,621,637 

“  GLOBE  . 

..  5,933,193 

EVE.JOURN.LL  ... 

.  4,051,304 

“  MAIL . 

.  1.843,559 

“  POST  . 

.  709,698 

“  SUN  . 

.  3,166,453 

“  TELEGRAM  .. 

.  1,109,006 

“  WORLD  . 

.  3,489,236 

“  GLOBE  . 

.  3,404,435 

EVE.  JOURNAL . 

.  982,515 

“  MAIL . 

57,802 

“  POST  . 

97,762 

“  SUN  . 

.  302,694 

“  TELEGRAM... 

.  126,428 

“  WORLD  . 

.  639,660 

"  GLOBE  . 

.  598,971 

Men’s  Wear 

Display  Advertising 


Wines  and  Liquor 

Display  Advertising 


Musical  Instrument 

Display  Advertising 


EVE.  JOURNAL . 

.  835,774 

“  MAIL . 

.  215,355 

“  POST  . 

69.992 

“  SUN  . 

.  447.326 

“  TELEGRAM... 

.  292,754 

“  WORLD  . 

.  442,498 

“  GLOBE  . 

.  470,224 

EVE.  JOURNAL  .... 

.  NONE 

“  MAIL . 

5,322 

“  POST  . 

12,016 

“  SUN  . 

54 

“  TELEGRAM  .. 

12,510 

“  WORLD  . 

28,160 

“  GLOBE  . 

272 

Jewelry 

Display  Advertising 


Tobacco 

Display  Advertising 


EVE.  JOURNAL . 

87,730 

“  MAIL . 

16.286 

“  POST  . 

40,698 

“  SUN  . 

37,452 

“  TELEGRAM... 

17.838 

“  WORLD  . 

82,322 

“  GLOBE  . 

32.376 

EVE.  JOURNAL . 

.  277,890 

“  MAIL . 

.  177,861 

“  POST  . 

.  131,540 

SUN  . 

.  265,286 

“  TELEGRAM... 

.  165,012 

“  WORLD . 

.  168,926 

“  GLOBE  . 

.  274,240 

Druggists*  Proprietaries 

Display  Advertising 


Brooklyn 

Display  Advertising 


EVE.  JOURNAI . 

169,144 

“  MAIl . 

.  rSO.384 

“  POST  . 

12,576 

“  SUN  . 

79,184 

“  TELEGRAM... 

35,363 

“  WORLD  . 

.  156.510 

“  GLOBE  . 

84.760 

EVE.  JOURNAL  .... 

.  1,212,880 

“  MAI  I . 

54,466 

“  POST  . 

1,440 

“  SUN  . 

.  217,970 

“  TELEGRAM  .. 

55,590 

“  WORLD  . 

.  302,841 

'  “  GLOBE  . 

173,165 

EVE.  JOURNAL . 

480,442 

“  MAIL . 

41,329 

“  POST  . 

112.501 

“  SUN  . 

202.568 

“  TELEGRAM.... 

87,190 

"  WORLD . 

145,018 

“  GLOBE  . 

156.856 

Confectionery 

Display  Advertising 

EVE.  JOURNAL . 

151,448 

“  MAIL . 

103,194 

“  POST  . 

18.230 

“  SUN  . 

140.373 

“  TELEGRAM.... 

64,552 

“  WORLD . 

150,430 

"  GLOBE  . 

142,418 

Grand  Total 

Display  Advertising 

EVE.  JOURNAI . 

9,579.6()0  ! 

"  MAIL . 

4,710,003  : 

“  POST  . 

4,138.9‘97 

"  SUN . 

8„348.265 

“  TELEGRAM.... 

4,517,534 

“  WORLD . 

7.907,884 

“  GLOBE  . 

8,381.316 

The  Evening  Journal  was  obliged  to  omit  over  1,000  columns  of  advertising  because  of  white  paper  shortage, 
which  are  not  included  in  above  figures. 
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Has  the  Largest  Circulation  of  any  Daily  Newspaper  in  the  United  States 

Average  A/lef  PaiW 
I  for  January,  1920 

The  New  York  Evening  Journal  is  a  Member  of  Audit  Bureau  of  Circulations. 
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For  119  years,  News  V alue  and  Journalistic  Merit  have  been 
characteristic  of  articles  appearing  in  The  Evening  Post. 

What 

THE  EVENING  POST 

Syndicates 

The  Evening  Post  Publishes 


This  in  itself  will  be  a  guaranty  of  copy  quality  and  reader  interest,  as  no  better  evi¬ 
dence  of  the  merit  of  an  article  is  needed  than  its  acceptance  for  publication  in  the  columns 
of  the  Evening  Post. 

The  following  are  offered,  subject  to  previous  sale  in  your  city: 


Mark  Sullivan  on  Politics — 

Keen  observation,  careful  analysis,  forceful  writing,  and  a  wide 
knowledge  of  men  and  affairs,  make  Mark  Sullivan  the  one  man 
to  write  the  story  of  the  political  battle  now  raging. 

2500  words  weekly  by  mail,  and  one  or  two  mid-week 
dispatches  of  1000  to  1200  words  by  night  press  rate 
collect,  or  by  mail,  at  your  option. 

May  Lamberton  Becker’s  Weekly  Book  Column. 

For  the  Game’s  Sake — Lawrence  Perry’s  Weekly  Sporting  Feature. 
Financial  Service— Daily — ^Weekly — Annual  Review. 

Four  Literary  Interviews,  H.  G.  Wells,  Daisy  Ashford,  George 
Moore  and  G.  K.  Chesterton,  by  Joseph  Gollomb. 


Ray  Stannard  Baker  on  Industrial  Unrest. 

A  series  of  18  articles,  painting  the  great  struggle  between 
Capital  and  Labor,  in  bold  splashes  of  black  and  white,  with 
the  shadow  of  Bolshevism  hanging  over  all.  His  clean  cut 
tracing  of  cause  and  effect  has  aroused  the  greatest  interest 
among  thinking  people  of  all  classes. 

Articles  about  2000  words  each.  Series  now  running. 
Second  serial-rights  offered. 

The  Homemaker*  (Prudence  Bradish). 

Articles  on  The  Training  of  Children.  A  weekly  feature  for 
the  home  page. 

Home*  to  Meet  All  Income*. 

Practical  house-plans  that  combine  attractiveness  and  economy. 
(Once-a-week.) 

The  Spring  Fashion  Forecast.  (Release  February  25.) 


MARK  SULLIVAN  Services  are  closed  in  the  following  cities 


Atlanta  Constitution 
Baltimore  Sun 
Birmingham  News 
Boston  Herald 
Buffalo  Times 


Cincinnati  Times-Star 
Cleveland  Plain  Dealer 
Des  Moines  Register 
Detroit  Journal 
Lexington  Herald 


Louisville  Courier-Journal 
Minneapolis  Journal 
Philadelphia  North- American 
St.  Louis  Star 
San  Francisco  Bulletin 


London,  England,  Observer 


RAY  STANNARD  BAKER  Service  is  running  in 


Atlanta  Journal 
Baltimore  Sun 
Boston  Advertiser 
Binghamton  Sun 
Chicago  Daily  News 


Dallas  Evening  Journal 
Detroit  Times 
Harrisburg  Evening  News 
Indianapolis  Star 
London  Times 


Milwaukee  Journal 
Minneapolis  Tribune 
Oakland  Tribune 
Omaha  Bee 
Rochester  Herald 


Sioux  City  Tribune 
Syracuse  Herald 
Wheeling  Intelligencer 
Worcester  Evening  Post 
Youngstown  Vindicator 


Seattle  Times 
Springfield  Republican 
Washington  Star 
Worcester  Telegram 
Youngstown  Vindicator 


New  York  Evening  Post 

Second  Serial  Rights  Offered. 


For  further  particulars  and  samples  of  articles  address 

W.  A.  FROST,  Syndicate  Manager  the  Evening  Post 

20  Vesey  Street,  NEW  YORK 
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you  were  to  ask  most  any  in- 
telligent  Philadelphian  how  to 
make  your  advertising  do  you  the 
most  good  in  Philadelphia,  the 
I  reply  undoubtedly  would  be: 

"‘'Put  it  in 

The  Bulletin” 

I 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  con¬ 
centrating  in  the  newspaper  “nearly  everybody” 
reads— 

The  Bulletin 

The  name  of  The  Bulletin  is  a  household  word  in  Philadelphia, 
and  its  circulation  reaches  far  beyond  the  highest  point  ever 
attained  by  a  daily  newspaper  in  the  State  of  Pennsylvania. 

January  /1_^^  ^  Copies 
Circulation  a  Day 

The  Bulletin  is  the  only  Philadelphia  newspaper  which  prints  its  circulation  figures 
regularly  each  day. 

No  prize,  premium,  coupon  or  other  artificial  methods  of  stimulating  circulation 
have  ever  been  used  by  The  Bulletin. 


EDITOR&PUBLISHER 


Charter  Member  Audit  Bureau  of  Circulations. 
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No.  37 


A  MOTHER’S  FAITH  SUSTAINED  HIM 


JOSEPHUS  DANIELS,  Secretary  of 
tfie  Navy,  could  land  a  job^as  | 
head  of  the  Department  of  Journal- 
itm  in  any  college  in  the  country,  and 
vhat  is  more,  he  could  make  good. 

He  owns  a  paper,  the  News  and 
Observer,  at  Raleigh,  N.  C,  of  which 
one  son  is  business  manager  and  an¬ 
other  son  editor. 

“When  I  was  a  boy,”  said  Secretary 
Daniels  to  me  recently,  “my  ambi¬ 
tion  was  to  be  a  professional  base¬ 
ball  player,  but  the  need  for  money 
and  a  leaning  toward  newspaper 
work  caused  me  to  apply  for  a  job 
is  a  local  paper  in  my  home  town, 
at  Wilson,  N.  C. 

“When  I  was  IS  years  old,  I  ran  a 
little  paper  called  the  Cornucopia, 
and  I  was  a  member  of  the  Amateur 
Press  Association  of  America.  When 
I  was  18  I  was  offered  a  job  as  local 
editor  of  the  Wilson  Advance. 

Waa  Then  Local  Editor 
“The  Wilson  Advance  was  a  week¬ 
ly  and  was  the  only  paper  published 
in  Wilson.  I  was  given  the  high 
sonnding  title  of  local  editor,  but  I 
was  supposed  to  do  any  work  re¬ 
quired  on  the  paper,  and,  by-the-by, 
the  best  training  a  newspaper  man 
an  have  is  to  work  on  a  small-town 
paper. 

“A  year  after  landing  my  job  as 
local  editor  I  bought  a  one-third  in¬ 
terest  in  the  paper  and  about  a  year 
later,  when  I  was  20,  I  bought  the 
remaining  two-thirds  interest  and 
became  the  sole  proprietor  of  the 
paper. 

“What  wonderful  faith  mothers 
have  in  their  boysl  I  have  often 
thought  since  then  that  it  took  a  lot 
of  faith  in  me  and  love  for  me  for 
my  mother  to  mortgage  our  home  so 
I  could  buy  that  paper.  She  cer¬ 
tainly  had  the  spirit  of  faith,  cour- 
»ge  and  adventure. 

“When  I  took  the  paper  over  it 
lid  a  circulation  of  around  a  thou¬ 
sand  copies.  Its  mechanical  equip¬ 
ment  was  of  the  most  meagre  char¬ 
acter,  the  paper  being  printed  on  a 
Washington  hand  press. 

Man  of  All  Jobs 

"From  local  editor  I  became  the 
editor  in  chief,  business  manager,  cir¬ 
culation  manager  and  foreman,  which 
was  some  job  for  a  twenty-year-old 
loy  to  take  over. 

“When  I  was  a  youngster,  court 
was  a  great  day  in  the  South. 
People  from  all  over  the  country 
*otild  come  in  to  attend  the  trials.'  I 
Mcd  to  go  to  the  court  house  on 
court  days  and,  standing  at  the  door 
wth  my  note  book  in  hand,  I  would 
get  the  name  of  every  farmer  who 
lad  come  to  town.  I  would  tell  him 
I  was  going  to  have  a  personal  about 
I'®  in  the  paper,  and  ask  him  if  he 
taking  the  paper.  Before  he 
lad  time  to  decline  I  would  have  my 
factipt  book  out  and  be  writing  him 
*  receipt  for  a  year’s  subscription. 
"*y  took  my  enthusiasm  and  per- 


Secretary  of  the  Navy  Daniels  Made  First  Ad¬ 
venture  as  Publisher  on  Money  from 
Mortgage  on  Family  Home 


BY  FRED  LOCKLEY 


sistence  in  good  part,  and  almost  in¬ 
variably  would  come  through  with 
the  price  of  a  year’s  subscription. 

“The  result  was  that  in  a  compara¬ 
tively  short  time  I  had  run  the  sub¬ 
scription  list  up  to  over  2,500.  I  early 
discovered  that  the  way  to  win  suc¬ 
cess  in  the  newspaper  game  and  to 
get  and  to  hold  subscribers  was  to 
have  lots  of  local  news.  The  most 
effective  way  you  can  do  this  is  to 
put  lots  of  names  in  your  paper.  Do 
not  run  long  articles,  but  have  lots  of 
short  stories;  mention  all  the  people 
you  possibly  can;  make  your  paper 
the  heart  of  the  community — the 
very  map  of  the  life  of  your  com¬ 
munity.  Every  time  a  person  comes 
to  town,  or  leaves  town,  mention  it. 
Mention  the  man  who  brings  in  the 
first  cotton  bloom.  Give  the  name 
of  the  man  w'ho  brings  in  .the  first 
ripe  watermelon  and  how  much  it 


weighs,  and  tell  how  good  it  tasted. 

“It  is  all  right  to  print  the  news 
from  the  national  capital  and  from 
Europe,  but  if  your  paper  doesn’t 
touch  the  life  of  your  community,  if 
it  doesn’t  think  and  talk  in  their 
language,  and  if  it  doesn’t  interpret 
the  thoughts  and  ideals  of  your  com¬ 
munity,  it  will  fail. 

“Another  thing  I  learned  early  in 
the  game  was  to  train  my  subscribers 
to  pay  in  advance  for  a  year.  Be¬ 
fore  long  90  per  cent  of  my  sub¬ 
scribers  were  paying  in  advance. 
There  were  two  reasons  for  this: 
If  a  man  has  paid  in  advance,  even  if 
he  gets  mad  at  what  you  say  in  the 
paper,  he  isn’t  going  to  stop  his 
paper;  then,  too,  a  man  values  your 
paper  less  if  you  seem  apologetic 
about  asking  him  to  pay  for  it.  In 
other  words,  people  value  what  they 
pay  for. 


HON.  JOSEPHUS  DANIELS 


“You  cannot  run  a  paper  success¬ 
fully  without  the  paper  having  a 
heart  and  soul,  and  that  means  you 
must  put  your  own  personality  into 
it.  You  can’t  sit  on  the  fence — ^you 
have  to  take  sides.  I  always  tried 
to  get  into  every  fight.  I  fought 
hard,  but  I  fought  fair.  _  Unless  two- 
fifths  of  my  readers  hate  my  paper 
like  sin,  I  feel  that  I  have  fallen 
down  in  making  my  paper  interest¬ 
ing.  The  other  three-fifths  of  your 
readers  will  swear  by  the  paper  and 
woi'k  for  it,  while  the  two-fifths  that 
don’t  like  it  continue  to  take  it  to 
see  what  new  mischief  you  are  up 
to  and  what  you  are  saying  about 
them  and  their  party. 

The  Paper  That’s  Doomed 

“It  is  an  old  saying,  but  a  true  one, 
that  ‘if  a  man’s  circulation  is  poor, 
he  is  in  a  bad  way.’  The  same  thing 
holds  true  of  a  paper.  It  must  have 
circulation.  You  can  never  get  cir¬ 
culation  for  the  paper  whose  edi¬ 
torial  policy  is  run  from  the  business 
office.  Your  advertisers  pay  for  space 
and  get  value  received.  They  do  not 
pay  for  your  influence  or  your  sup¬ 
port.  If  you  get  a  circulation  of 
character,  the  advertising  is  bound  to 
come.  By  circulation  of  character  I 
mean  home  circulation;  I  mean  you 
must  make  your  paper  a  part  of  the 
family  life,  so  that  if  it  should  fail 
to  come  it  will  be  missed. 

“The  paper  which  lets  its  advertis¬ 
ers  direct  its  policy  is  doomed.  They 
will  admire  you  more  and  be  more 
willing  to  patronize  you  if  you  will 
tell  them  frankly  and  bluntly'  that 
you  are  selling  space  and  not  influ¬ 
ence.  I  am  strong  for  circulation.  I 
would  rather  have  my  business  man¬ 
ager  bring  in  a  year’s  subscription 
from  some  subscriber  whom  I  wanted 
to  read  my  paper  than  to  bring  in  a 
hundred  dollar  advertising  contract, 
for  with  the  circulaflon  the  advertis¬ 
ing  is  bound  to  come. 

Moves  to  Raleigh 

“The  editorial  page  is  the  soul  of 
the  paper,  and  the  editor  must  never 
forget  his  responsibility  to  his  read¬ 
ers,  nor  must  he  ever  violate  their 
faith  nor  betray  their  confidence. 

“While  I  was  editing  my  paper,  I 
read  law  on  the  side.  I  arranged  my 
recitations  at  the  University  of  North 
Carolina  so  that  they  didn’t  conflict 
too  much  with  my  work,  and  was 
admitted  to  the  ban  I  foolishly  sup¬ 
posed  that  I  might  run  my  paper  and 
practice  law,  but  ‘no  man  can  serve 
two  masters,’  and  I  found  I  couldn’t 
carry  on  the  paper  successfully  and 
try  to  practice  law  at  the  same  time. 

“The  State  Chronicle  at  Raleigdi, 
which  had  been  established  by  Wal¬ 
ter  H.  Page,  our  late  ambassador  to 
Great  Britain,  was  for  sale.  I  was 
25  years  old  when  I  bought  it  I 
turned  my  paper  at  Wilson  over  to, 
my  younger  brother  and  went  to 
Raleigh.  I  bought  the  Chronicle  on 
(Continued  on  Fage  29) 
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AMONG  THE  BUSINESS  SINNERS 


The  time  is  1870.  A  man  is  travelling 
from  New  York  to  Chicago  by  rail. 

He  has  to  change 
cars  at  Albany 
and  again  at  Buf¬ 
falo  and  several 
times  more  before 
h  e  reaches  h  i  s 
destination.  There 
is  no  way  possible 
of  avoiding  these 
changes.  The 
tracks  o  f  some 
railroads  of  this 
period  arc  laid 
with  rails  five  feet 
apart,  o  f  others 
only  three  and 
one-half  feet  apart. 
To  a  forward-looking  citizen  about 
this  time  came  a  wonderful,  new,  big, 
simple  idea. 

“Let  us,”  he  suggested,  “lay  the  rails 
of  all  tracks  everywhere  the  same  dis¬ 
tance  apart,  say  four  feet  and  six  inches, 
and  build  cars  to  fit,  and  then  the 
trains  of  one  railroad  can  travel  ov 
the  tracks  of  all  railroads.  Think  how 
much  money  and  time  will  be  saved  in 
not  having  to  load  and  unload  freight 
cars  every  few  miles. 

“Think  how  much  more  convenient  it 
will  be  for  passengers  not  to  be  com¬ 
pelled  to  change  cars  on  a  long  journey. 
With  standard  tracks  a  person  can  ride 
right  through  from  New  York  to  Buf¬ 
falo  without  being  hauled  out  at  two 
in  the  morning  to  change  cars.” 

Everybody  said  what  everybody  al¬ 
ways  says  when  a  new  idea  is  put 
forth:  “It  can’t  be  done.”  Experi¬ 
enced  railway  managers  ridiculed  the 
plan.  They  pointed  out  the  absolute¬ 
ly  prohibitive  cost — don’t  forget  that, 
“absolutely  prohibitive” — of  recon¬ 
structing  thousands  of  miles  of  road¬ 
bed  and  of  replacing  the  hundreds  of 
locomotives  and  cars.  Their  final  de¬ 
cision  was  that  the  plan  was  wholly 
impracticable  and  impossible. 

The  Impoctible  Happen* 
Nevertheless  in  an  incredibly  short 
time  the  impossible  had  happened. 
Practically  all  railroads  in  the  United 
States  had  standardized  their  tracks. 
To  us  of  the  present  generation,  ac¬ 
customed  to  riding  for  days  at  a  time 
on  the  same  train,  used  to  seeing 
freight  cars  from  all  over  the  con¬ 
tinent  gathered  on  one  siding  it 
seems  utterly  absurd  that  railway 
tracks  ever  should  have  been  laid 
any  other  way.  All  of  us  clearly 
recognize  that  the  old  method  of 
doing  things — every  railroad  for  itself 
— was  an  economic  crime,  produc¬ 
tive  of  great  waste.  We  have  come 
to  realize  now  the  value  of  uniform 
standards  in  everything. 

Did  1  say  ez'erythingT  Well,  not  quite 
everything.  There  is  still  one  busi¬ 
ness,  and  an  enormous  business  it  is, 
too,  that  is  run  on  the  silly,  old-fash¬ 
ioned,  unstandardized  lines  of  half  a 
century  ago,  wasting  every  year  hun¬ 
dreds  of  thousands  of  dollars — and 
this  chief  of  business  sinners  is  none 
other  than  your  daily  newspaper. 
Standardization  Is  Watchword 
In  practically  every  other  business 
of  any  magnitude  today  standardiza¬ 
tion  has  become  a  watchword.  In  the 
new-born  automobile  industry  it  has 
been  carried  to  a  profit-making  maxi¬ 
mum.  Tires  of  any  sort  fit  machines 
of  every  make.  A  missing  nut  can 
be  replaced  at  any  wayside  garage. 
Standardization  of  factory  methods 
and  products  has  cut  hundreds  of  dol¬ 


It  is  a  tedious  trip. 


William  Johnston 


One  Newspaper  Man’s  View  of  His  Own  Busi¬ 
ness  and  What  It  Must  Do 
To  Obviate  Waste 


BY  WILLIAM  JOHNSTON 


lars  from  the  price  of  the  finished  car 
and  still  provided  generous  profit. 
Even  the  construction  of  the  build¬ 
ings  used  for  factories  has  been 
standardized. 

But  how  different  the  case  of  the 
daily  newspaper  which  prides  itself 
on  being  the  community’s  leader  of 
thought  and  the  moulder  of  public 
opinion.  The  most  casual  observer 
at  any  newsstand  cannot  help  seeing 
that  newspapers  still  are  issued  in  all 
sorts  of  random  shapes  and  sizes. 

Pick  out  a  dozen  newspapers  and 
examine  them.  The  number  of  col¬ 
umns  on  a  page  ranges  from  five  to 
nine.  The  columns  themselves  vary 
in  length  from  IS  to  22  inches.  Even 
in  the  width  of  the  columns  there  is 
a  difference.  Their  width  is  not  even 
measured  in  inches  or  decimeters  or 
by  any  other  standard  with  which 
the  public  is  familiar.  Columns  are 
12  “ems”  wide,  or  1254,  or  13,  or  14, 
or  even  17  “ems.”  How  big  an  “em” 
is  no  one  knows  but  a  printer,  and 
generally  he  has  trouble  if  he  tries  to 
translate  “ems”  to  inches. 

Ask  a  publisher  why  his  newspaper 
is  of  a  different  shape  and  size  from 
other  newspapers  and  he  will  explain 
that  that  is  part  of  his  stock  in  trade, 
that  a  newspaper  must  be  radically 
different  in  appearance  from  its  com¬ 
petitors  in  order  that  it  may  be  eas¬ 
ily  recognizable  on  a  newsstand, 
thereby  increasing  its  sales.  More 
than  likely  if  you  suggest  standardi¬ 
zation  of  size  to  him,  he  will  say — 
just  as  the  railroad  managers  said  in 
1870 — that  the  cost  of  making  such  a 
change  would  be  absolutely  prohibi¬ 
tive. 

So  year  after  year  newspaper  pub¬ 
lishers  continue  to  throw  away 
money,  disregarding  the  fact  that 
standardization  of  the  size  and  qual¬ 
ity  of  newsprint  paper  would  in  sev¬ 
eral  direct  ways  effect  a  saving  of 
many  thousands  of  dollars. 

Every  paper  mill  now  must  be 
equipped  to  manufacture  different¬ 


sized  rolls  of  paper.  Every  printing 
press  builder  has  to  be  prepared  to 
build  presses  for  all  sizes  of  papers. 
The  makers  of  typesetting  machines, 
matrix  machines,  plate-bending  ma¬ 
chines,  the  makers  of  the  metal 
chases  in  which  type  is  locked,  all 
are  put  to  extra  expense  because 
there  is  no  standard  size  in  newspa¬ 
pers.  The  cost  of  all  this  extra,  use¬ 
less  machinery  is,  of  course,  paid 
eventually  by  the  newspapers  them¬ 
selves. 

And,  not  only  this,  but  in  the  news¬ 
paper  office  itself  the  varying  size  of 
pages  increases  costs  greatly.  It 
made  little  difference  in  the  days 
when  each  newspaper  was  an  indi¬ 
vidual  unit,  but  nowadays  most  news¬ 
papers  sell  to  or  buy  from  other  news¬ 
papers  their  so-called  “features” — the 
pages  of  the  Sunday  magazine,  the 
comic  supplements  and  comic  strips, 
the  “home-page”  articles  and  many 
other  items.  Most  of  these  features 
are  syndicated  in  the  form  of  a  papier 
mache  matrix  from  which  the  paper 
receiving  it  makes  a  metal  cast.  All 
sorts  of  expensive  complications  arise 
from  the  varying  size  df  pages.  Some¬ 
times  as  many  as  three  different  sets 
of  matrices  will  have  to  be  made — 
and  paid  for — in  order  to  accommo¬ 
date  papers  of  six,  seven  and  eight 
columns*  Some  newspaper  syndicates 
try  to  avoid  this  by  carrying  at  top 
and  bottom,  and  even  on  the  sides, 
meaningless  borders  that  simply 
waste  so  much  white  paper.  The  lack 
of  a  standardized  page  in  syndicating 
features  results  in  extra  labor  and 
extra  material — plain  avoidable  waste. 

Still  another  source  of  needless 
cost,  and  perhaps  the  most  important 
of  all,  is  in  the  advertising  end  of  the 
business.  Suppose  a  national  adver¬ 
tiser  decides  to  conduct  a  campaign, 
using  a  three-column  advertisement 
in  120  different  newspapers.  He 
quickly  discovers  that  a  column  isn’t 
a  column.  Drawings  made  to  fit  a 
paper  of  one  size  have  to  be  drawn 


AUTOMOBILE  LINEAGE 

Thinking  about  the  coming  automobile  season,  are  you 
not?  The  great  annual  advertising  campaign  is  already 
opening.  What  is  your  share  going  to  be  ?  Are  the  columns 
of  free  publicity  that  you  gave  last  year  going  to  help  you 
land  the  big  contracts  this  year? 

DO  YOU  KNOW 

What  the  automobile  advertisers  think  about  your  Automobile 
Section  ? 

What  they  think  of  an  automobile  editor  who  is  an  advertising 
solicitor? 

What  they  want  free  with  their  paid  advertising? 

What  the  men  who  pay  think  about  automobile  piffle  and  puff? 

What  the  advertising,  managers  of  America’s  leading  automobile 
firms  talked  about  in  a  secret  meeting  held  in  New  York  during 
the  Automobile  show? 

IF  YOU  DON’T— YOU  SHOULD  READ 

GET  YOUR’S-irS  GUFF  BUT  IT’S  FREE 

A  digest  of  the  opinions  of  the  leading  automobile  advertising 
managers  in  America. 
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to  fit  another.  Trying  to  figure  whjt 
the  advertisement ,  will  cost  in 
vance  is  almost  a  hopeless  tut 

There  is  a  tendency  now  amo» 
newspapers  toward  a  page  of  eigk 
columns,  each  1254  ems  wide  and  J 
inches  long.  But  here  again  the  old 
fashioned  newspaper  way  of  doii* 
things  is  manifest.  Anyone  who  e»e 
has  tried  to  fold  a  newspaper  in  1 
crowded  train  knows  how  unwieifa 
this  size  sheet  is.  There  is  no  mon 
excuse  for  printing  newspaper  page, 
as  big  as  they  are  today  than  then 
was  for  the  blanket  sheets  of  niit 
and  ten  columns  in  which  country 
newspapers  came  to  us  forty  years  sm 

Paper  Wasted  in  Headlines 

More  intelligent  weeklies  long  ip 
discarded  the  inconveniently  larp 
page.  By  scientific  tests  it  was  (l^ 
termined  what  was  the  most  efficit# 
size  of  page — the  most  convenient  for 
the  reader  to  handle  and  the  lent 
tiring  to  the  eye.  A  standard  pan 
containing  either  three  or  four  easily 
read  columns,  is  now  in  general  ox 
among  the  weekly  periodicals  andg 
rapidly  being  adopted  by  many  of  fit 
monthly  magazines.  Some  day  fit 
newspapers  of  the  United  States  nay 
discover  that  this  smaller  size  pap 
can  be  used  as  effectively  for  display, 
ing  news  and  that  it  will  be  vastly 
more  convenient  for  the  reader. 

But  the  lack  of  standardizations 
only  one  of  many  newspaper  sins 
There  is  hardly  a  newspaper  in  tin 
United  States  today  that  does  not  is- 
crease  its  cost  of  production  by  usig 
from  two  to  six  columns  for  losi 
headings  that  are  wholly  unnecessuy 

The  average  newspaper  heading  1 
years  ago  consisted  of  one  line  of  dis¬ 
play  type  and  one  bank  consisting  tf 
three  or  four  lines  of  smaller  typt 
Most  foreign  newspapers  find  then 
sufficient  still,  but  in  America  it  ii 
different.  An  American  editor  dis¬ 
covered  that  by  making  the  first  put 
of  -  a  heading  a  “step-off”  he  cosH 
write  more  forceful  heads.  Other  edi¬ 
tors  began  adding  extra  banks  ud 
step-offs.  Still  another  put  two  step 
in  the  step-off  headings.  Eventuifly 
there  was  evolved  a  heading  fully  sis 
inches  long  in  six  or  more  section. 

Effects  of  Headings 

Soon  American  newspapers  every¬ 
where  were  using  these  extended 
headings.  So  long  as  paper  wii 
cheap  and  news  was  scarce  theK 
long  headings  did  not  make  much  dif¬ 
ference,  even  if  only  the  managig 
editors  themselves  and  the  men  wbo 
wrote  the  headings  thought  they  were 
pretty  to  look  at,  but  one  fact  aboH 
these  extended  headings  is  true  *»d 
always  has  been  true: 

NO  READER  OF  NEWSPAPEK 
EV’ER  READS  THESE  LONG 
HEADINGS  THROUGH. 

Analyze  the  way  in  which  you  red 
a  newspaper  yourself.  You  look  »t 
the  top  lines  of  a  heading.  If  fd 
subject  interests  you  you  jump  ri|k 
into  reading  the  article  itself.  Y* 
may  sometimes  read  the  second 
tion  of  the  heading  and  pass  on  H 
the  next  item  without  reading  «*y 
more,  but  it  is  safe  betting  that  y* 
never  habitually  read  section*  thist 
four,  five  and  six  of  these  extendd 
headings. 

The  best  proof  of  this  is  that  w* 
years  ago  the  evening  newipap* 
(Continued  on  Page  30) 
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It’s  Almost  a  Crime  to  Set 
a  Display  Line  by  Hand  on 
The  Paducah  Evening  Sun 
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1.11  our  issue  of  Wednesday,  December  the 
24,  Christmas  Eve,  we  carried  ninety-three 
Christmas  cards  for  the  local  merchants, 
and  in  only  one  of  them  was  there  a  hand 
set  line.  The  other  type  setters,  when  they 
found  it,  wanted  to  murder  the  man  who 
had  committed  the  crime.” 


President,  The  Paducah  (Ky.)  Evening  Snn 
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as  Fitc  Horses  Labored  to  Get 
Half 'Laden  Paper  Trucks 
to  Pressrooms 


Merits  of  tbe  Fess  Bill 


(by  telegraph) 


EVERY  ROLL  COUNTED  editor,  and  Harry  A.  Ahern,  Ameri-  Henry  C.  Emery,  assistant  manager  NEAV  FIGHT  OPENFf)  QlJ 
1^  IPV  1MCW  Fleischer  pub-  of  the  foreign  department  of  the  PF^QTAPl? 

IL^I  INtW  TvIKIV  lications.  Mr.  Fleischer  leaves  New  Guaranty  Trust  Company  will  talk  on  lUSlAijt 

-  York  today  on  his  way  back  to  the  “Business  Conditiions  as  Affected  by  - 

Advertising  Curtailed,  Editions  Late,  Orient.  He  will  sail  from  Vancouver  Foreign  Exchange.”  Frank  Little  of  Publishers  Representing  All  CU*,,, 

as  Five  Horses  Labored  to  Get  '  “Empress  of  Asia.”  Among  George  Batten  Company  is  chairman  Gather  in  Washington  to  Argm 

Half. Laden  Paper  Trucks  T'  association,  the  personnel  of  Merits  of  the  Fess  Bill 

,  New  \ork  Times;  E.  A.  Craig,  West-  which  is  identical  with  that  of  the  • 

to  Pressrooms  inghouse  Air  Brake  Company,  Pitts-  New  York  Council  of  the  American  (bv  telegraph) 

-  burgh.  Pa. ;  Frederick  Gehle,  Meehan-  Association  of  Advertising  Agencies.  WAcmvrxnv  F«>h  in _ H 

Stalled  freight  trains,  barges  blocked  W n  - -  the  House  Committee  on  PosT'K 

sLorb^^*r’northeSf‘air  T  Pret’ AlsoSion  ;■  N.  E.  A.  Plans  Higher  Rates  and  Post  Roads  began  t^oday  on  the  F« 

swept  by  a  northeast  gale,  and  snow-  .  •  .  n-  ■  t-  .  r-  i  t-u  -  _  -T  bill  to  revise  the  second  class  mail  rats 

packed  streets  which  kept  half-laden  -1°  *  or^gn  ra  e  f^l-  Country  Papers.  while  retaining  the  principle  of  the  zou 

paper  trucks  moving  at  a  snail's  pace  Rousseau  Guaranty  Trust  Company;  _ ^  ^  Committeemen  of  both  pa^ 

gave  the  New  York  City  publishers  c  •,  r  WII  W  U  O.  t  expressed  doubt  that  the  bill  would  k 

plenty  to  think  about  during  the  storms  sel  R.  Whitman,  pubhsher.  New  York  Special  Committee  Will  Work  Out  .Jolted  favorable  to  the  House 

of  the  past  week.  Paper  storage  cel-  n Figure.  Showing  What  Charge.  financial  condition  of  the  Nation  »,s 

lars  were  more  than  once  down  to  the  *  Plblisher  ,  and  J.  C.  Oswalt,  Moose-  Should  Be  said  to  be  responsible  for  the  anticipated 

last  roll  when  the  press  room  forces  -  failure,  because  House  leaders,  enu 


Washington,  Feb.  lo. — Hearing 
the  House  Committee  on  Post  OfBct, 


for  Country  Papers. 


while  retaining  the  principle  of  the  zone 
system.  Committeemen  of  both  partio 
expressed  doubt  that  the  bill  would  k 


came  on  duty  and  more  than  once  even¬ 
ing  papers  started  an  edition  without 
knowing  whence  the  newsprint  was  com¬ 
ing  for  subsequent  editions.  Delivery 
of  papers  printed  was  almost  as  difficult 
as  securing  newsprint. 

All  of  the  papers  cut  advertising  to 


rp..=.  7 1  rn  u\T  ngur*.  snowmg  wn.t  i^narge.  financial  condition  of  the  Nation*,. 

&  Publisher;  and  J.  C.  Oswalt,  Moose-  ci _ u  n.  -j  .  -ui  r  .l  •  • 

heart  Ill  anouid  Be  said  to  be  responsible  for  the  anticipated 

_  _  failure,  because  House  leaders,  coo. 

Chicago,  Feb.  7. — .'\dvertising  rates  cerned  with  their  program  of  econony 
MAY  LIFT  PAPER  TARIFF  nf  country  newspapers  all  over  the  offset  the  expected  deficit  of  $2,500;. 

— - -  ■  United  States  will  be  revised  upward  000,000  next  July,  are  not  favorable  to 

Proposed  Limit  of  8c  a  Pound  Would  very  materially  before  long  if  the  rec-  ^ny  measure  that  would  reduce  ^ev^ 

ommendation  of  the  special  advertising  ones. 

dinavian  Supply  committee  of  the  National  Editorial  As-  Victor  Rosewater,  representating  tit 


as  securing  newsprint.  Admit  Scandinavian  Supply  ommenuacion  01  me  special  auverusn.g  renresentatin* 

All  Tv...  ...»  ..a. 1-.-  ....  committee  of  the  National  Editorial  As-  Victor  Kosewater,  representating  tit 

rnJnL.im  nn  Washington.  D.  C,  Feb.  11.— Re-  sociation,  which  met  in  Chicago  yester-  American  Newspaper  Publishers’  Asso- 

^  u  moval  of  tariffs  on  print  paper  cost-  day  and  today  are  adopted  ciation  and  credited  with  authorship 

S’iT'.Seir'”liS!ritalr  J  Thi.  commi.tte  « '  .he  ..II  cl  <he  Fee.  bill,  was  the  |,ri„cip,l  .i«. 

er.  anh  tn  eiii— if-town  imint.  anrt  nrae.  ***  Senate^  Finance  Committee  by  President  Albright  and  Field  Secretary  in  its  behalf.  The  Southern  Newsiag, 
ticallv  all  dailv  and  Sundav  editions  Curtis,  Republican,  Kansas,  Hotaljng,  and  the  question  of  advertising  Publishers*  Association,  the  Perio^ 

were  delayed  in  nettinir  on  the  street  offered  an  amendment  to  the  rates  for  country  papers  was  thoroughly  Publishers  Assciciation  and  the  Natioml 

The  American  was  fortunate  in  hav-  tariff  bill  imposing  a  iluty  of  12  discussed.  After  an  exhaustiye  study  of  Editorial  Association  were  also  repn- 

ing  25  carloads  of  paper  at  piers  on  c^ot.  on  paper  costing  more  than  tfig  cost  records  of  a  majority  of  the  sented.  Mr.  Rosewater  declaredtheo- 
both  sides  of  the  North  River,  Bradford  ^  a  POund.  Curtis  said  this  plan  country  newspapers  that  have  kept  ac-  ‘s^'^g  “onerous  and  excessive”  postf 

Merrill  said.  Its  chief  difficulty  was  in  bring  in  new  paper  supplies  figures  on  production  costs  for  the  rates  were  the  mam  factor  in  the  sgs- 

getting  the  rolls  from  the  piers  to  the  Scandinavia.  last  few  years,  it  was  found  that  the  ad  pension  of  approximately  2,500  new- 

press-room.  Paper  for  the  Sunday  edi-  Legislation  to  prohibit  exports  of  rates  of  most  of  the  papers  of  this  class  PfP®*'®  ^ 

tion  was  carried  to  the  office  by  the  P*^'”*  paper  was  considered  today  at  a  today  is  less  than  it  actually  cost  them  bill  would  establish  as  permanent  k 

Evening  Journal  delivery  wagons,  one  of  the  Senate  Finance  Com-  to  put  the  advertising  in  type,  and  a  ten-  second-class  zone  rates  effective  fr« 

roll  to  a  wagon,  and  the  .American  "Jittee,  but  the  matter  is  still  in  tative  schedule  of  rates  was  adopted  L  JQiS,  to  July  i,  1919.  Tlw 


presses  stopped,  with  the  edition  com¬ 
plete,  at  3.45  a.  m.,  about  an  hour  earlier 
than  usual.  All  departments  were  cut 
down  and  some  advertising  was  omitted. 
Mr.  Merrill  said.  Mr.  Merrill  stated 


abeyance. 


lowant  in  Convention 


that  will  be  urged  as  a  minimum  sched-  •‘^tes  began  with  a  charge  of  one  andi 
ule  of  prices.  quarter  cents  in  the  first  zone.  Ik 

The  schedule  prepared  begins  with  a  treasure  also  would  have  another  On- 
rate  for  newspapers  with  a  weekly  cir-  gressional  committee  to  investigate  » 


Mr.  Merrill  said.  Mr.  Merrill  stated  Des  Moines,  Ia.,  Feb.  ii. — F.  Way-  culation  of  500  and  less,  and  there  is  a  class  rates, 

that  the  .American’s  circulation  had  been  land  .Ayer  of  N.  W.  .Ayer  &  Son,  Phila-  gradual  increase  for  papers  with  a  cir-  Statements  by  Representative  Mm 
only  slightly  affected  by  its  increase  to  dclphia,  and  Judge  Kenesaw  Mountain  culation  of  5,000  and  over.  The  figures  Tennessee  and  other  members  of  w 
10  cents  on  Sunday  in  the  city  limits.  Landis  of  Chicago  were  the  guests  of  will  be  announced  as  soon  as  a  few  pre-  Conmittee  on  Rost  Offices  and  ra 

Howard  Davis  of  the  Tribune  said:  honor  at  the  annual  meeting  of  the  liminary  details  are  completed.  Roads  to  the  effect  that  they  had  to 

“By  putting  five  horses  to  work  hauling  Iowa  Press  Association  here  this  week.  The  members  of  the  committee  pres-  advised  by  some  newspaper  publishei 
five  rolls  at  a  time  and  keeping  the  Officers  were  elected  as  follows ;  Pres-  ent  were :  H.  C.  Hotaling,  field  secre-  existing  law  was  satisfact^. 

trucks  moving  24  hours  a  day,  we  man-  ident.  E.  J.  Feuling.  New  Hampton  Tri-  tary,  St.  Paul,  Minn.;  E.  K.  Whiting,  from  Mr.  Rosewater  the  reply di* 

aged  to  get  through.  One  day  last  week  hune:  vice-president,  James  C.  Gillespie,  publisher  of  the  Journal-Chronicle,  so*”®  papers  that  pay  practicaUy  « 
when  we  had  no  paper  in  storage  in  the  Le  Mars  Sentinel;  treasurer,  George  C.  Owatonna,  Minn.;  O.  O.  Buck,  publish-  POSt^K®  b*®  >”  favor  of  letting  the  w 
city,  we  found  two  carloads  consigned  Tucker,  Webster  City  Freeman-Journal ;  er  Courier,  Harvard,  Neb.;  George  T.  -t 

to  us  in  the  Mott  Haven  yards  in  the  recording  secretary,  O.  E.  Hull,  Leon  Haubrich,  secretary  (Zolorado  Press  As-  George  E.  Hosmer  told  the  commit 
Bronx  and  we  trucked  it  downtown.  Reporter;  executive  secretary,  G.  L.  sociation,  Greeley,  Colo.;  George  L.  *he  National  Editorial  Association, « 

We  also  tried  the  experiment -of  ship-  Caswell  of  Denison,  at  salary  of  $3,000.  Caswell,  field  se-’-ctary  Iowa  Press  As-  ^  membership  of  4500  country  w'Wkta 

ping  small-sized  rolls  by  express,  siic-  E.  P.  Adler  of  the  Davenport  (la.)  sociation,  Denison,  Iowa;  H.  U.  Bailey,  aailies,  favored 

cessfully.”  Times,  and  chairman  for  Iowa  of  the  publisher.  Republican,  Princeton,  Ill.  present  law  take  its  course. 

James  C.  Dayton,  publisher  of  the  A.  N.  P.  A.  committee,  in  reviewing  the  In  addition  to  the  committee  some  of  system  is  fair  and  we  believe* 

Evening  Journal,  said:  “We  didn’t  cut  print  paper  situation  said  that  the  short-  those  who  attended  the  conference  pr®se«t  charges  are  fair,  he  declart 
our  circulation,  but  we  left  out  adver-  age  was  likely  to  continue  acute  for  an  were ;  Edward  .Albright,  president  Na-  “  publishing  in» 

tising  by  the  wholesale,  100  columns  of  indefinite  period  and  that  strictest  tional  Editorial  Association,  Gallatin,  ®sts  to  ask  for  service  at  less  than  cMt 

Friday  alone,  in  our  aim  to  issue  small  economy  was  still  the  only  means  of  Tcnn. ;  Harry  Hillman,  editdr  Inland  - 

papers.  The  high  t'd®  and  the  slippery  coping  with  it.  Printer ;  Ben  S.  Herbert,  editor  National  HOWARD  SAILS  FOR  S.  k. 

streets  caused  great  difficulty  m  getting _ Printer  Journalist;  N.  A.  Huse,  vice-  - 

paper  to  the  piers  and  to  the  office.  president  American  Press  Association;  Head  of  United  Press  Will  Visit  Ent 

By  hiring  every  truck  available  we  kept  E.  P.  Critcher  Dead  C.  S.  Hodge,  editor  Publishers’  Auxi-  .„d  We.t  Coa.t  Cilie. 

RE-L- _ _  _  CHICAGO,  Feb.  ii.-Edward  Payson  liary.  p,.,,  w  .rr.ciHpnt  of  tht 


HOWARD  SAILS  FOR  S.  k 


James  McKernan.  circulation  rnanager  Critcher,  special  advertising  representa-  Besides  the  discussion  of  advertising  iTnitpH  ProU’ whn ’roronflv  recoverd 
of  the  World  said  that  he  Morning,  jj,.,  the  Hearst  newspapers,  died  rates,  the  question  of  the  program  for  on 

Evening  aiyl  Sunday  World  sj^zes  were  the  annual  convention  for  ffie  National  L  ito 


and  West  Coast  Cities 

Roy  W.  Howard,  president  of  tht 


height  of  _  Ejjtorial  Association  to  be  held  at  Bos-  j:"  '“va;/ ^ha^saild 

the  blockade.  Advertising  was  omitted  a  ..  *1  •  a  1  r  at.  he  take  an  ocean  voyage,  nas  sauch 

in  greater  volume  than  usual  and  dis-  W.  H.  Gutelius  Passes  Away  ^  South  America  on  the  steamsliif 

tribution  of  the  Sunday  paper  was  cut  \\r  Gutelius  former  owner  of  the  fL  ose  in  eres  e  in  Lucia  of  the  Grace  Line, 

down  to  newsdealers  and  no  additions  Trenton  (N  I  )  Tr^  Arr^cL  d  Jd  T"  Mr.  Howard  is  accompanied  byh» 

,e„  lo  o«.,M,w„  dUlribulion.  '  o  af  rS' a”.  'r  J---  an.d  9.  They  »i.l  - 

Extra  five-ton  trucks  were  put  on  de-  citv  -•  -n  u  r  l  u  u  l  ^  tbe  trip  through  the  Panama  Canal 

_  _ a..  RE_  RE.  meeting  will  be  one  of  the  best  that  has  ,  j  .  .i.  ° _ a _ a  v-iliu- 


on  the  advice  of  his  physician  tint 
he  take  an  ocean  voyage,  has  sailri 


W.  H.  Gutelius  Passes  Away 


livery  service  by  the  W’orld,  Mr.  Mc¬ 
Kernan  said,  both  for  the  distribution 

of  papers  and  for  the  transport  of  news-  -Ad  Men  Will  Discuss  Finance  ’  Ander  to  Buenos  Aires  where 

print.  The  Association  of  New  York  Ad-  ^  Dodswortli  Dead 

-  vertising  .Agencies  will  entertain  at  a  Michael  J.  Dodsworth,  aged  6i,  Miller,  the  U.  P.  inanager  in 

luncheon  Tuesday,  February  17,  at  treasurer  of  the  New  York  Journal  u  '*•11  cne- 

Bon  Voyage  to  Fleischer  12.15  at  the  ballroom  of  the  McAlpin  of  Commerce,  died  February  6  at  »  Brad 

B.  W’.  Fleischer,  proprietor  of  the  Hotel.  Two  talks  on  the  vital  sub-  Summit,  N.  J.,  after  an  illness  of  six  with  H.  B.  Ko  er  son, 

Japan  Advertiser  and  Trans-Paci-  ject  of  finance  will  be  given  and  all  weeks.  His  father,  the  late  William  manager, 
fic  Magazine,  of  Tokio,  was  the  guest  of  the  advertising  interests  in  New  Dodsworth,  founded  the  Commercial  ^ 

of  honor  at  a  luncheon  Tuesday  at  York  are  being  invited.  Professor  Bulletin,  which  in  1893  was  combined  Almon  M.  Payne,  advertising 
the  Bankers’  Club,  New  York,  ten-  Irving  Fisher  of  Yale  University  will  with  the  Journal  of  Commerce.  Mr.  ager  of  the  Mount  Pleasant  (MicJ-l 
dered  by  Emil  M.  Scholz,  American  speak  on  “Stabilizing  the  Dollar”  and  Dodsworth  was  born  in  England.  Times,  died  last  week  of  influent*- 


meeting  will  be  one  of  the  best  that  has  to  Valp* 

^  raiso  and  Santiago,  and  then  overtlit 


Ander  to  Buenos  Aires  where  lij 
Howard  will  confer  with  James  l- 


l?Ui 


THE  HUMIDOR. 
.roR  ^MERIC/qy 
^  JiMMy'" 
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Kentucky’s  1919 
Tobacco  Crop — 

would  fill  the  old  “Jimmy” 
pipe  ten  billion  times  with 
P.  A.,  Velvet,  Lucky  Strike 
or  Tuxedo  or  provide  the 
*‘makins'’  for  thirty-five 
billion  “roll  your  own.” 


&ROVCR  PAG 


The  golden  leaf  stream— 441,000,000  pounds — is  rolling 

to  warehouses  of  Kentucky  and  Louisville  by  train,  truck  and  wagon,  and  another 
golden  stream  is  rolling  the  other  way,  to  the  pockets  of  Kentucky  tobacco  growers — 
$174, 383, 000-rich  “  pay  dirt”  deposit  ready  for  development  by  national  advertisers. 


Kentucky  leads  the  procession  in  the  effort  to  sup¬ 
ply  the  greatly  increased  demand  throughout  the 
world  for  tobacco,  and  her  growers,  never  more 
prosperous,  are  raising  their  standard  of  living,  al¬ 
ready  high,  and  demanding  more  and  more  the 
“good  things”  of  life. 


Effective  instruments  for  developing  this  “pay 
dirt”  are  at  the  hand  of  the  national  advertiser — The 
Courier- Journal  and  The  Louisville  Times,  the 
two  papers  that  cover  most  completely  and  effec¬ 
tively  the  territory  that  is  rolling  in  this  tobaccc' 
wealth. 


The  Courier-Journal  and  The  Louisville  Times 


l^ew  York 


Chicago 


Represented  Nationally  by  the 

BECKWITH  SPECIAL  AGENCY 

Detroit  St.  Louis 


Kansas  City 


Atlanta 
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S.  N.  P.  A.  ADS  TO  START 
FEBRUARY  15 


Southarn  Market  Will  Be  Pictured  In 
Dailie*  of  North,  East  and 
Mid-We*t  and  in  Trade 
Journal* 


Xew  Orleans,  Feb.  11. — Market  pos¬ 
sibilities  of  the  new  “cash-buying” 
South  will  be  the  keynote  of  the  ad¬ 
vertising  campaign,  financed  by  the 
Southern  Newspaper  Publishers  Asso¬ 
ciation  of  Advertising  Agencies,  to  be 
launched  in  daily  newspapers  and 
trade  journals  starting  February  15. 
according  to  Arthur  G.  Newmyer,  as¬ 
sociate  publisher  of  the  New  Orleans 
Item  and  chairman  of  the  S.  N.  P.  A. 
advertising  committee. 

Thomas  E.  Basham,  president  of  the 
Thomas  E.  Basham  Advertising  Agen¬ 
cy,  Louisville,  and  chairman  of  the 
Southern  Council  of  the  A.  A.  A.  A., 
under  whose  direction  the  campaign 
was  prepared,  outlined  its  aims  in  a 
statement  after  a  conference  with  the 
publishers’  committee  in  this  city  a 
few  days  ago,  as  follows : 

Buying  Power  of  South 

“This  campaign  for  exploiting  the 
resources  and  the  great  buying  power 
of  the  South,  and  for  showing  the 
marketing  possibilities  for  manufac¬ 
turers  of  the  North  and  East,  will  be 
.conducted  in  the  big  metropolitan 
dailies  of  New  York,  Chicago,  Cleve¬ 
land,  Detroit  Indianapolis,  Toledo, 
.Akron,  Minneapolis,  Springfield,  O., 
and  other  large  industrial  centers. 

“Appeals  will  be  made  to  manufac¬ 
turers  of  automobiles  and  automobile 
equipment,  accompanied  by  the  state¬ 
ment  that  the  South  wants,  needs 
and  has  the  money  to  pay  for  more 
autos  than  the  million  and  a  half  it 
already  possesses.  In  connection  with 
this  appeal,  the  tremendous  buying 
resources  of  the  South  will  be  empha¬ 
sized.  among  them  the  enormous  in¬ 
crease  in  agricultural  production, 
which  reached  the  high  water  mark 
of  $6,500,000,000  in  1919  as  against  less 
than  $2,500,000,000  four  years  ago,  and 
nearly  $2,000,000,000  more  than  in  1918, 
a  total  of  41  per  cent  of  the  nation’s 
production  of  $15,800,000,000. 

“This  will  be  followed  by  a  like 
showing  of  the  mineral  and  lumber 
production,  and  of  the  increase  in  in¬ 
dustrial  activities  which  in  compari¬ 
son  with  the  remainder  of  the  United 
States  shows  a  greater  buying  power 
per  capita  in  the  South  than  in  any 
other  section  of  the  country. 

Show  Newspaper  Efficiency 

“A  second  appeal  will  be  made  in 
the  principal  media  of  large  agricul¬ 
tural  implement  manufacturing  cen¬ 
ters  for  more  labor  saving  modern 
equipment.  This  appeal  will  be  ac¬ 
companied  by  a  statement  of  the 
South’s  great  increase  in  agricultural 
activities,  livestock  industry  and 
other  enterprises.  Still  another  ap¬ 
peal  will  be  made  to  the  manufactur¬ 
ers  of  household  and  kitchen  equip¬ 
ment,  food,  clothing,  in  the  principal 
manufacturing  centers. 

“It  will  be  shown  that  the  South 
can  be  covered  by  any  advertiser  more 
effectively  and  more  profitably 
through  the  Southern  daily  newspaper 
than  by  the  48  leading  national  maga¬ 
zines  which  have  a  combined  circula¬ 
tion  in  the  same  territory  of  less  than 
2,000,000,  while  the  dailies  not  only  ex¬ 
ceed  3,000,000  in  circulation,  but  are 
read  and  believed  in  by  those  to 
whom  the  advertiser  seeks  to  sell  his 
wares  in  the  Southern  market,  with¬ 


out  any  waste  circulation  or  unnec¬ 
essary  cost  of  space. 

“These  papers  localize  one’s  appeal. 
They  understand  local  conditions  and 
the  buying  habits  of  the  Southern 
people  of  their  respective  localities. 
The  shrewd  advertiser  realizes  that 
localized  advertising  is  the  most  ef¬ 
fective  and  profitable  and  he  is  there¬ 
fore  placing  the  larger  percentage  of 
his  copy  in  the  daily  newspaper. 

“Only  a  short  time  ago  a  nation¬ 
wide  advertising  campaign  was 
launched  which,  but  for  the  timely 
suggestion  of  the  publisher  of  a  big 
Southern  newspaper  would  have  had 
a  disastrous  effect  upon  the  cam¬ 
paigner’s  business  through  lack  of 
understanding  of  local  conditions.” 

The  campaign  of  publishers  in  the 
interest  of  the  South  was  planned 
after  Mr.  Basham  had  made  numer¬ 
ous  trips  throughout  the  Central 
West,  North  and  East. 

Under  the  direction  of  Mr.  Basham 
a  book  entitled  “The  Great  Southern 
Market”  has  been  compiled  which 
shows  the  resources  of  the  South,  the 
purchasing  power  of  the  people,  their 
wants  and  needs. 


Bill  to  End  Printing  Board 

Albany,  N.  Y.,  Feb.  11. — Senator  John 
J.  Boylan  has  introduced  a  bill  to 
abolish- the  State  Printing  Board  and 
to  create  a  superintendent  of  State 
printing  in  its  place.  The  bill  pro¬ 
vides  that  the  proposed  superintend¬ 
ent  be  appointed  by  the  Governor  for 
a  five  year  term  at  a  salary  of  $7,.S00 
a  year.  The  bill  appropriates  $300,000 
for  the  expenses  of  creation  of  the 
new  department. 


A.  R.  King  Starts  Art  Service 

.A.  Rowden  King,  formerly  presi¬ 
dent  of  the  Bennett-King  Company, 
Inc.,  advertising  service.  New  York, 
has  established  A.  Rowden  King,  Inc., 
advertising  art  service,  in  the  same 
city. 


Nebraskans  for  Strict  Rule 
On  Second-Class  Mail 


Urge  End  of  Privilege  to  Publications 
Whose  Reader*  Do  Not  Pay 
Paper  Cost 

Norfolk,  Neb.,  Feb.  11. — The  serious 
situation  confronting  small  town  pub-; 
Ushers  owing  to  the  scarcity  and  cost 
of  newsprint  was  the  principal  theme 
at  the  meeting  of  the  Northeast  Neb¬ 
raska  Editorial  Association  held  here 
last  week. 

Resolutions  were  adopted,  asking 
that  the  Post  Office  Department  en-^ 
force  the  provisions  of  the  second- 
class  mailing  regulations  to  the  end 
that  such  publications  as  do  not  cover 
the  cost  of  the  white  paper  used  from 
net  circulation  receipts  be  denied  ad¬ 
mission  to  the  mails  as  a  publication 
of  the  second-class. 

Officers  of  the  association  were  in¬ 
structed  to  bring  this  plan  before  the 
Post  Office  authorities  and  to  the  at¬ 
tention  of  other  editorial  associa¬ 
tions. 

A  midsummer  meeting  of  the  asso¬ 
ciation  is  planned  for  July,  to  be  held 
in  connection  with  a  meeting  of  the 
Northwestern  Iowa  and  Southeastern 
South  Dakota  publishers  at  Sioux 
City,  la. 

C.  G.  Carlton,  publisher  of  the  Oak¬ 
land  Independent,  is  president  of  the 
association,  and  J.  P.  O’Furey,  pub¬ 
lisher  of  the  Hartington  News  is  sec¬ 
retary-treasurer. 


Trefney  With  Munsingwear 

Minneapolis,  Feb.  11. — W.  P.  Tref- 
ney.  until  recently  New  York  man¬ 
ager  of  the  Chicago  Herald  and  Ex¬ 
aminer,  has  been  appointed  sales 
manager  of  the  Munsingwear  Cor¬ 
poration,  formerly  the  Northwestern 
Knitting  Company  of  this  city. 

Jacksonville  Journal  Buy*  Courier 

Jacksonville,  III.,  Feb.  11. — The 
Daily  Courier,  an  evening  paper,  has 


Advertisers  of  integrity-whose  printed  word  is  bul¬ 
warked  by  truth — whose  merchandise  is  worthy — find 
Scripps  Nevtpapers  unusually  productive  of  results. 
Readers  of  Scrtppt  Newspapers  have  faith  in  news,  edi¬ 
torials  and  advertising.  All  must  conform  to  the 
highest  standards  of  honesty — advertising  as  well  as 
news  and  comment. 

SCRIPPS  NEWSPAPERS 

Foreign  Advertising  Department 
Union  National  Bank  Building,  Cleveland,  Ohio 


New  York  Office 
Marbridge  Building 

Akron  Press 
Cleveland  Press 
Cincinnati  Post 
Columbus  Citiaen 
Covington  (Ky.)  Post 
Dallas  Dispatch 
Denver  Express 
De*  Moines  News 
Evansville  Press 
Houston  Press 
Los  Angeles  Record 


Chicago  Office 
First  National  Bank  Bldg. 

Memphis  Press 
Oklahoma  News 
Portland  (Ore.)  News 
Sacramento  Star 
San  Diego  Sun 
San  Francisco  News 
Seattle  Star 
Spokane  Press 
Terre  Haute  Post 
Tacoma  Times 
Toledo  News-Bee 


been  sold  to  the  owners  of  the  Jjd 
sonville  Daily  Journal,  a  morning  pj 
per.  The  Courier  was  in  possessio- 
of  the  Doying  family  for  many  year- 
W.  D.  Doying  and  C.  F.  Doying 
in  active  charge  of  the  paper  at  tk 
time  of  transfer.  The  new  ownoj 
will  continue  the  Courier  for  & 
present.  The  sale  was  effected  solj. 
ly  through  the  offices  of  H.  F.  H* 
richs,  newspaper  broker. 


MacMillen  I*  Vice-President 
R.  D.  MacMillen,  assistant  serng 
director  of  Murray  Howe  &  Co.,  Ig. 
New  York,  has  been  appointeiT^ 
president  in  charge  of  service,  of  tkg 
agency.  H.  S.  Wetzler,  formerly  wig 
the  H.  K.  McCann  Agency,  has  b<a 
made  copy  manager  of  the  Hog 
.Agency. 


Minnesota  Meeting  Feb.  27-2t 

Minneapolis,  Feb.  11. — The  fiftj. 
fourth  annual  convention  of  tk 
Minnesota  Editorial  .Association 
take  place  here,  February  27  andl 
Addresses  and  events  have  beo 
scheduled  freely  for  both  days. 


The  Tri-Weekly 
Journal 

anta,  Ga. 

On  March  9th,  The  Atlanta 
Semi-Weekly  Journal  becomsi 
The  Tri-Weekly  Journal. 

The  issues  will  be  dated  Tues¬ 
day,  Thursday,  Saturday. 

All  present  subscribers  will 
get  The  Tri-Weekly  Journal  in 
the  full  term  of  their  subscrip¬ 
tion. 

The  advertising  rate  is 

60c  a  Line 
a  Week 

All  advertisements  will  be  in¬ 
serted  in  each  issue  of  the  week, 
beginning  Tuesday. 

Copy  should  be  in  hand  Sat¬ 
urday.  Last  forms  close  early 
Monday  morning. 

In  the  farm  homes  of  the 
Southeast  The  Journal  is  th« 
trusted  friend  and  guide  of  the 
whole  family. 


Advertising  in 
The  Journal 
Sells  the  Goods 


Editor  &  Publisher  for  February  12,  1920 


11 


The  Production  of  Oil  in  the  North  Texas  fields  for 
1919  reached  the  enormous  value  of _ 

$1,306,656,000 

Visualize  a  trade  territory  producing  yearly  more  than  a 

Billion  Dollars  Worth  of  Oil 


3,34/  WtLLS 


m 


Final  figures  touching  on  operations 
in  the  North  Central  Texas  oil  fields 
for  the  year  just  passed  have  been 
compiled.  Several  estimates  on  the 
operations  have  previously  been  made, 
some  of  which  have  been  approximate¬ 
ly  correct.  Fxact  figures  show  that 
(luring  the  year  1919  there  were  3,347 
wells  completed  in  the  North  Central 
Texas  territory,  2,570  of  which  were 
producing  oil  wells,  685  were  dry  holes 
and  92  were  gas  wells. 

Nearly  77  per  cent  of  all  the  wells 
completed  in  these  fields  were  produc¬ 
ers,  while  only  20  per  (^nt  were  dry 
holes  and  less  than  4  per  cent  were  gas 
wells.  Total  new  production  for  the 
year  amounted  to  1.139,600  barrels  daily 
or  an  average  of  443  barrels  daily  per 
well.  The  92  gas  wells  had  a  total 
initial  output  of  1,094,000,000  cubic  feet  ^ 
(daily 

S  New  production  was  about  evenly  dl-  11 
/  vided  between  the  deep  sands  or  lime 
fields  generally  spoken  of  as  the  Ran¬ 
ger  territory  and  the  shallow  sand 
Helds  in  the  extreme  northern  part  of 
the  State  known  as  the  Wichita  Falls 
or  Burkburnett  territory.  New  produc¬ 
tion  in  the  shallow  sand  district 
amounted  to  569,225  barrels,  while  the 
new  poduction  In  the  deep  sand  dis¬ 
trict  further  south  was  570,380  barrels 
— From  The  Fort  Worth  .a.ar-Tele- 
gram  Jan.  21.  1920. 


—to  say  nothing  of  the 
largest  crops  ever  grown 

F'ind  a  market  for  your  goods  in 
this  vast  trade  territory  through 

THE  FORT  WORTH 
STAR-TELEGRAM 

OVER  70,000  DAILY 
OVER  80,000  SUNDAY 

Largest  Circulation  in  Texas 

95%  In  Home  Territory 

Thoroughly  covering  this  Billion  Dollar  Area 

■  More  than  double  the  circulation 
of  next  Fort  Worth  Paper.  .  . 


The  Fort  Worth  Star-Telegram 

Fort  Worth,  Texas 

AMON  G.  CARTER,  Vice  Pres.  &  Gen.  Mgr.  A.  L.  SHUMAN,  Advertising  Manager 
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CHICAGO  OFFICE  PLAN 
OF  I.  D.  P.  A 

Account  Syctema,  Rate  Card,  Surreya 
and  Paper  Making  Subjecta 
for  Chicago  Conven* 
tion  Feb.  17-18 

Clinton,  Ia.,  Feb.  11. — The  Inland 
Daily  Press  Association  will  hold  its 
annual  meeting  in  the  Red  Room  of 
the  Hotel  La  Salle,  Chicago,  on  Feb¬ 
ruary  17  and  18.  Luncheon  will  be 
served  on  both  days  in  the  conven¬ 
tion  hall.  It  is  expected  that  each  of 
the  138  daily  newspapers  in  the  as¬ 
sociation  will  be  represented  at  the 
convention. 

Among  the  questions  to  be  dis¬ 
cussed  are :  Establishment  of  offices 
and  a  bureau  in  Chicago;  adoption  of 
a  uniform  system  of  account  keeping, 
of  uniform  rate  cards  and  of  a  sys¬ 
tem  for  accurately  surveying  a  city 
for  advertising  and  newspaper  pur¬ 
poses.  Officers  will  be  elected  for 
the  coming  year. 

There  will  also  be  addresses  and 
discussions  relative  to  present-day 
publishing  problems,  details  on  which 
have  not  been  completed.  Secretary 
Wil  V.  Tufford  plans  to  have  present 
a  practical  paper  maker  to  give  a 
technical  description  of  paper-making 
and  has  also  invited  leading  members 
of  other  associations  to  address  the 
Inland  members.  Entertainment  has 
been  arranged  for  the  evening  of  the 
first  day. 

REFER  AGENTS  TO  A.  N.  P.  A. 


**  Y.  Special  Representative*  So 
Recommend  to  Their  Publishers 

At  a  special  meeting  of  the  Six-Point 
League  held  February  g  the  following 
resolution  was  offered  and  unanimously 
passed : 

“Resolved:  That  the  members  of  the  Six- 
Point  League  recommend  to  their  publishers 
careful  adherence  to  the  principles  o^  agency 
recognition  established  by  the  A.  N.  P.  A. 
and  that  when  new  agents  apply  for  recog¬ 
nition,  the  information  furnished  by  tbe 
A.  N.  P.  A.  be  the  basis  of  consideration.  The 
above  in  no  way  to  affect  existing  relations 
with  advertisers  and  agencies.” 

This  step  was  taken  to  make  it  impos¬ 
sible  for  any  new  advertiser  to  secure 
agents’  commission  direct  in  future.  It 
will  also  serve  to  regulate  the 'recogni¬ 
tion  of  new  agencies  and  will  prevent 
such  recognition  from  being  granted  to 
any  applicant  not  properly  qualified  to 
receive  it. 

At  the  meeting  plans  were  perfected 
for  a  dinner  to  be  given  Saturday  eve¬ 
ning,  March  6,  at  the  Waldorf-Astoria, 
in  compliment  to  the  heads  of  the  con¬ 
tract  departments  of  the  leading  New 
York  advertising  agencies.  Among  the 
speakers  will  be  O.  H.  Blackman, 
George  Fowler  of  Colgate  &  Co.  and 
Frank  H.  Lawrence  of  the  George  Bat¬ 
ten  Company. 


Election  in  Pbiladelpbia 

Phil.vdelphia,  Feb.  6. — The  Women 
Writers’  Club  has  elected  the  following 
officers :  President,  Miss  J.  M.  Blanken- 
burg;  first  vice-president,  Mrs.  H.  H. 
Skerrett ;  second  vice-president,  Mrs. 
Jane  M.  Quennell ;  corresponding  secre¬ 
tary,  Miss  Velma  Simpkins ;  recording 
secretary.  Miss  Clara  Zillensen ;  treas¬ 
urer,  Mrs.  George  K.  Myers ;  chairman 


DAILY  NOVELETTES 

COMICS  ^irr'pr:^  Dot  Puzzles 

and  15  other  features 
Keystone  Feature  Syndicate 
764  Dread  Building  Philadelphia,  Pa 


JURY  OF  PUBLIC  OPINION  THAT  HEARD  SOCIALISTS’  CASE  AT  ALBANY 


Copyright — Underwood  &  Underw’ood 


News  writers — reporters  of  the  great  press  associations  and  larger  dailies — who  “covered”  the 
trial  of  the  five  suspended  Socialist  Assemblymen  at  Albany,  gathered  in  a  room  of  the  New  YoA 
State  Capitol.  The  stories  they  wrote  were  printed  in  more  than  two  thousand  daily  newspapers  and 
established  American  public  opinion  as  to  the  guilt  or  innocence  of  the  defendants  regardless  of  •what 
the  final  verdict  of  the  Legislative  Committee  may  be.  Their  responsibility  was  one  of  tht 
heaviest  that  has  fallen  to  the  lot  of  any  Americans  recently.  Did  they  do  a  good  job— we’ll  sav 
they  did! 


house  committee.  Miss  Eleanor  Walker ; 
chairman  membership  committee.  Miss 
Ida  \’an  Auken ;  chairman  library  com¬ 
mittee,  Miss  M.  L.  Diehl ;  chairman  en¬ 
tertainment  committee.  Mis«  Agnes 
Repplier,  2d ;  chairman  dinner  commit¬ 
tee,  Mrs.  .Alice  R.  McGill ;  chairman 
press  committee.  Miss  Dora  Jenkins. 


S.  N.  P.  A.  Printers’  School  Opens 

Macon,  Ga.,  Feb.  ii. — W.  T.  Ander¬ 
son  of  the  Telegraph,  chairman  of  the 
printers  school  committee  of  the  South¬ 
ern  Newspaper  Publishers  .Association, 
announces  that  the  school  has  started 
off  in  fine  shape.  “We  have  four  ma¬ 
chines,  two  from  the  Intertype  and  two 
from  the  Linotype  company,  and  we 
have  more  students  and  applications 
than  we  can  beat  with  a  stick.  These 
young  men  are  of  unusual  quality  of 
mind  and  habits  apparently,  and  there 
is  every  hope,  I  believe,  that  the  school 
is  to  be  a  great  success,”  reports  Mr. 
•Anderson.  The  Lanston  Monotype  Ma¬ 
chine  Company  also  will  shortly  install 
a  machine  and  equipment  in  the  school. 


Plan  Razing  Herald  Building 

Plans  are  already  under  way  for  the 
erection  of  a  40-story  building  on  the 
site  of  the  present  New  York  Herald 
Building,  the  lease  of  which,  as  taken 
over  recently  by  Frank  A.  Munsey,  will 
expire  in  April,  1920.  The  property, 

FICTION 

SELECTION  AND  ELIMINATION 


You  should  K«t  In  a  really  ex¬ 
cellent  short  fiction  service, 
copy  you  know  you  want  to  print 
before  you  look  at  It. 

Illustrations  should  be  by  the 
country’s  best  snd  widest  known 
artists. 

Whether  for  present  use  or 
future  reference  you  profit  by 
gettlna  samples  of  our  ons-a- 
wcek  short  story  service. 

Just  writs  or  wire:  — "Send 
short  fiction  samples.'* 


THE  METROPOLITAN 
NEWSPAPER  SERVICE 
432  Fourth  Avenue  New  York 
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which  is  owned  by  the  Manice  estate,  is 
assessed  for  taxes  at  $2,342,000  for  the 
land  and  at  $2,500,000  with  the  building. 
It  was  leased  to  the  late  James  Gordon 
Bennett,  who  erected  the  building  now 
there  as  a  home  for  the  New  York 
Herald  when  he  vacated  the  old  Herald 
Building  at  Broadway  and  Ann  Street, 
where  the  St.  Paul  Building  now  stands. 


ample  of  idea  salesmanship  througji 
advertising.  The  ten  ideas  which  wm 
sold  to  the  public  were:  Work  and 
earn,  make  a  budget,  keep  a  record  of 
expenditures,  have  a  bank  account,  cam 
life  insurance,  make  a  will,  own  you 
own  home,  pay  your  bills  promptly,  u- 
vest  in  Government  securities  and  shart 
with  others.” 


Advertising  Scores  for  “Thrift” 

E.  A.  Hungerford,  publicity  director 
of  the  recent  National  Thrift  Week, 
announces :  “As  a  nation-wide  campaign 
to  put  across  the  ten  ideas  of  the 
Economic  Program  financial  creed.  Na¬ 
tional  Thrift  Week  was  a  splendid  ex¬ 


Another  S.  N.  P.  A.  Member 

Chattanooga,  Tenn.,  Feb.  ii.— S«- 
retary  Walter  C.  Johnson  of  the  Sou4 
ern  Newspaper  Publishers  Associatiai 
announces  the  addition  of  the  Nei- 
hern  (N.  C.)  Sun-Journal  to  the  roste 
of  his  organization’s  membership. 


America’s  Foremost  Industrial  Advertising  Agency 


A  New  York  Advertising 
Director  says: 

“Through  your  efforts  we 
have  been  able  to  sign  up  a 
great  many  advertisers  who 
had  been  in  the  office  under 
the  heading  of  ‘prospects’  ’  ’ . 

'  Our  permanent  “Weekly 
Industrial  Review’’  page 
will  make  business  out  of 
your  prospects. 

John  B.  Gallagher  Company 

Home  Office,  Ninth  Floor,  Dexter  Building 

BOSTON,  MASS. 


Auto  Show  Advertising 
Reflects  Northwest’s  Prosperity 

A  clear  lead  of  14  pages  more  auto-  tising  designed  to  appeal  to  women’s 
motive  advertising  in  this  newspaper  interests,  jobbers’  and  manufactur- 
on  the  opening  Sunday  of  Show  ers’  advertising,  department  store. 

Week  than  was  published  by  its  near-  men’s  furnishings,  and  shoe  retailers’ 
est  competitor  establishes  the  value  advertising — and  to  crown  all,  the 
placed  by  the  automotive  industry  substantial  preference  expressed  for 
on  the  advertising  power  of  The  the  Journal  by  the  automotive  in- 
Minneapolis  Journal.  dustry  itself  in  1919. 

The  figures  tell  the  story  of  The  These  facts  took  hold.  No  claims 
Journal’s  victory:  — much  less  claims  easily  refuted — 

Journal  Automotive  Show  Issue  144,900  lines  COuld  obscure  this  record.  ReCOg- 
Second  Paper’s  Show  Issue  115,192  lines  nition  was  mandatory. 

Journal’s  lead  29,708  lines 

Other  advertisers,  looking  out  over 
Sound  business  reasons  underlie  this  ^^e  rich  territory  tributary  to  Min- 
expression  of  confidence  in  the  ad-  „eapolis,  see  the  same  clear  indexes 
vertising  worth  of  The  Journal.  The  THE  MINNEAPOLIS  JOURNAL’S 

Minneapolis  market  bought  #440,-  aominance.  They  must  be  im- 
000,000  worth  of  automotive  prod-  by  the  same  facts,  and  come 

ucts  in  I  gig.  Dealers  and  makers  j^e  same  conclusion:  “Here  is 

deliberately  chose  The  Journal  to  ^  newspaper  of  influence  in  its 
carry  their  major  message  to  this  .pbe  more  thorough  their 

half-bilhon  buying  power.  investigation  of  that  influence,  the 

Preceding  the  show,  The  MinnE-  more  they  will  find  to  command 
APOLIS  Journal  submitted  to  the  their  respect  in  the  editorial,  news 
automotive  industry  a  charted  sur-  and  advertising  standards  which  for 
vey  of  its  advertising  record  along  42  years  have  made  The  MinnE- 
certain  lines  in  the  last  seven  years.  APOLIS  JOURNAL  an  established 
The  Journal’s  growth  and  leadership  power  in  the  prosperous  life  of  the 
were  plotted  in  the  curves  of  adver-  American  Northwest. 

THE  MINNEAPOLIS  JOURNAL 

Since  1878 — An  American  Newspaper 


^Pyright  1920,  by  The  Minneapolis  Journal  Co. 
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PLAN  CANADIAN  TOUR  C)uebcc  about  the  middle  of  Septcm-  BUFFALO  TIMES  REBUILDING  an  estimated  loss  of  $100,000.  Th( 

r?r\n  \rwet^rxw%c‘  ber.  •  — -  Herald  plant,  which  was  destroyed br 

V  Idl  1 UKO  New  Four-Story  Home  and  Enlarged  fire  several  years  ago,  suffered  most 

-  Willing  to  Visit  Mars.  Equipment  Planned  all  of  the  departments  being  com- 

Lord  AthoUUn  Head.  C.  P.  A.  Com-  ^Philadelphia,  Feb.  ll.-Capt.  Claude  jj^j^falo,  Feb.  11. -Rebuilding  of  the 

mittee  Which  Will  Spend  $150,-  puiiaHel'nhia  Vre^^an^nresidrnt^of  Buffalo  Times,  which  .......  M 

naan  *  t  •  r  •  o  Philadelphia  P^ss,  and  president  of  suffered  a  $500,000  fire  recently,  will  Advertising  Aids  Negro  Census 

n  er  ning  mpire  ress  t^he  Aviators  Clu^  of  Philadelphia,  be  begun  in  the  near  future.  All  space  Memphis,  Feb.  11. — Newspaper  adver- 
Conference  m  August  has  announced  his  w.llin^es.s  to  occupied  by  the  damaged  building  tising  space  was  used  to  good  adva„. 

-  emu  ate  t  e  endeavor  o  t  e  Ju  es  Washington  street  will  be  occupied  tage  by  the  publicity  department  of 

Montreal,  Feb.  11. — Extensive  prepa-  u’  ®  ®  ’  by  a  new  four-story  building  connect-  the  Memphis  Chamber  of  Commer« 

_ J-  was  shot  from  the  earth  almost  to  the  • _ ...  _ _ .  , . -.j; _ u..  „  •  _ _ _ _ ^ 


rations  are  being  made  in  Canada  for 


ing  with  the  Main  street  building  by  a  in  educating  negro  population  of  tlit 


the  Imperial  Press  Conference  which  Collins  has  made  public  a  .pbe  new  plant  of  the  Times  city  to  the  importance  of  the  censns 

statement  of  his  readiness  to  be  a  “ 


meets  here  in  August,  1920 


will  front  40  feet  on  Main  street  Difficulty  was  experienced  early  fn 


In  1909  a  conference  of  editors  and  P*®®®H8er  aboard  the  superrocket,  jbrough  200  feet  to  44  feet  on  Wash-  the  work  by  Government  census  tak. 


, .  ..  ...  construction  of  which  has  been  sug- 

publishers  from  various  sections  of  the  .jv  .j  -  .-.j-  j 

.  .  •  T  j  .  j-  .  gested  by  a  noted  scientist,  designed 

empire  met  in  London  to  discuss  mat-  f  ,  a-  u.  f  _  .i.  .u  . 

.  ,  .  1  •  .  .  T'L  .1-  •  to  make  a  night  from  the  earth  to 

ters  of  mutual  interest.  The  gathering 


was  so  successful  that  it  was  then  de¬ 
cided  to  hold  one  every  five  years.  Enlistment  Essay  Contest  tions  for  Sunday  editions  will  be  pur-  eager  to  give  in  tne  iniormation. 

The  war  naturally  prevented  the  ac-  “What  Are  the  Benefits  of  an  En-  chased,  it  is  announced. 

complishment  of  this  purpose,  but  the  Ustment  in  the  United  Stales  Army?”  ■: -  With  Osgood  Studios 

Empire  Press  Union,  representing  the  jg  ^be  subject  of  the  essay  for  which  Joins  Cleland,  Inc.  Harold  L.  Ward  has  resigned  u 

publishers  of  Great  Britain  and  most  the  Houston  Chronicle  is  offering  a  Edward  F.  Archibald,  formerly  sec-  sale®  advertising  manager  of  tit 

of  the  dominions^  overseas,  has  this  prize  of  $25  to  the  grammar  school  retary  and  director  of  Evans  &  Barn-  American  Kitchen  Products  Corapan!i, 

year  accepted  the  invitation  of  the  Ca-  jjoy  or  girl  who  proves  the  most  pro-  hill,  Inc.,  New  York,  has  been  placed  New  York,  and  has  become  associ- 

nadian  Press  Association  to  hold  its  ficient  in  the  writing  thereof.  In  ad-  in  charge  of  the  contract  department  ated  with  the  sales  force  of  the  Os- 

next  conference  in  Canada.  dition,  the  winner  may  have  a  trip  to  of  the  new  advertising  agency  of  Cle-  good  Studios,  New  York. 

.^mong  those  who  have  promised  to  Washington,  accompanied  bv  parent  land,  Inc.  ' 

attend  are  Lord  Northcliffe,  Lord  or  guardian.  -  Dine  “Philly”  Baseball  Stan 

Burnham,  Sir  George  Riddell  and  oth-  -  Damaged  by  Fir.  Philadelphia.  Feb.  5.-The  Sportiq 

d2n°  PreTs  exJectTtreStermb  fn  "aU  Syndicate  Started  Halifax.  N.  S..  Feb.  8.-The  plants  of  Writers’  Association  held  its  sixteentk 

inn  visitors  ATLANTA,  Ga.,  Feb.  ll.-Ralph  Jones,  the  Herald,  the  Evening  Mail  and  the  annual  dinner  tonight  in  honor  o( 

anrt  thf  frrtm  AnctraPa  M  7  Atlanta  newspaper  man  and  dramatic  Sunday  Atlantic  Leader,  in  one  build-  Gavvy  Cravath  and  Danny  Murphj, 

?anV  «;.  V  T  has  lately  inaugurated  a  fea-  ing,  were  damaged  by  fire  today,  with  local  baseball  celebrities, 

land  South  Africa  India  and  the  van- 

ous  dominions  under  the  British  Flag,  many  Southeastern  newspapers.  -  - 

Crandall  Organizes  West  The  title  of  Mr.  Jones’  daily  depart- 

-Arrangements  for  the  conference  are  Ri^Rt  is  ‘A  Critic  Among  the  Films.  - 

in  the  hands  of  the  Canadian  Press  As-  ,  — T' -  1  ^  circulation  is  nO  larger  than 

sociation  committee,  of  which  Lord  Wisconsin  Paper  Suspends  •  i  •  j 

Atholstan,  owner  of  the  Montreal  Star,  New  Auburn,  Wis.,  Feb.  11. — The  tts  valuC  iS  to  yOtt 

is  chairman,  and  C.  F.  Crandall,  editor  Times  has  suspended  publication  on 

of  the  Montreal  Star,  honorary  secre-  account  of  the  high  cost  of  materiils  f-liA  Fv^ninCT  Field  i 

tary.  Mr.  Crandall  has  just  returned  and  lack  of  advertising.  |  UOmmateS  tne^lllCaKO  LVening  F ICIU  | 

from  a  trio  throuirhout  Western  Cana-  j  IH  Automobile  Advertising  m  I 

da  organizing  the  Provincial  commit-  ]  j  _  *  — ,  lU  L.  .J 

tee  to  assist  in  the  entertainment  of  No  reader  buys  ItS  AutO  SnOW  iNumber  anO 

I  j  During  Auto  Show  Week. 

Horfe  I  m  line  wi.h  record  of  over  fi.c  years’  donrinance  in  A„...  , 

Halifax  N  S  u-hrrp  fhpv  will  vicit  A  ♦  I  mobile  Advertising  in  the  Chicago  evening  newspaper  field.  The  j 

Halifax,  N  S.  where  they  will  visit  Alltfnratt  Chicago  Evening  Post  led  all  other  Chicago  evening  newspapers 

the  .\nnapolis  Valley  and  the  coal  and  ,*^**«*S*WAi  Automobile  Advertising  carried  during  the  Chicago  i 

steel  industries  at  Sydney.  After  one  I  Automobile  Show  which  recently  closed.  1 

fhe  Urty*w*in  go"tr';f*^Jcdm  n'^B*^  I  In  the  special  Show  Numbers  The  Chicago  pening  Post  led  its  I 

and  E  up  the" St  John  vEy  route  I  ;  — ‘  competitor  by  21,445  agate  lines.  The  figures  follow: 

to  the  city  of  Quebec,  thence  to  Mon-  Auto  Show  Number  ! 

treal  and  on  by  easy  stages  to  Ottawa,  M  pm  Mrt j*t>  POST  . 75.770 

where  the  meetings  of  the  conference  *  ^  mi  TRIM  AI .  S4.325 

will  be  held.  Atttrritan  news  41,370 

From  Ottawa  the  party  w'ill  be  taken  *  AMERICAN  .  29,533 

m  two  special  trains  chartered  by  the  }  j^e  total  .Automobile  Advertising  carried  by  the  Chicago 

C.  P.  A.  on  an  extensive  transconti-  for  .ny  other  rea.on  !  evening  newspapers  during  Auto  Show  week.  The  Chicago  pe- 

nental  tour,  visiting  the  centres  of  in-  i  |  ning  Post  led  its  nearest  competitor  by  27,592  agate  lines.  The  , 

tercst  in  every  province.  figures  follow: 

r  ^  t*cept  that  ® 

The  trip  westward  from  Ottawa  all  1  Auto  Show  Week 

the  way  to  Victoria  will  be  over  the  I  'PFICX  IBt  212 

Canadian  Pacific  Railway  lines  and  on  THEY  ARE  THE  Tiwe  . ' . 

the  return  trip  by  the  Canadian  Na-  |  .  SSTOg 

tional  Railway  lines  and  the  Grand  READER’S  CHOICE  j  AMERICAN .  62^96 

Trunk  as  far  as  Toronto,  whence  the  i  .  i 

party  will  return  to  Quebec,  their  point  i  These  figures,  in  addition  to  the  records  of  the  past  five  years,  i 

of  departure,  by  the  Canadian  Steam-  Choice,  you  underitand  '  |  which  we  will  gladly  furnish  any  interested  advertiser,  prove  i 

ship  Line  '  beyond  successful  contradiction  that  the  dominant  Automobile  . 

i  .Advertising  medium  in  the  Chicago  evening  field  is 
Quebec  Will  Open  Preserve*  ^^1  e 

The  trip  as  planned  will  fill  about  I  SBVEN  newspapers  every  morning  I  ||  I  C  ^  CT 

fifty  days,  and  if  time  permits  at  the  *  V^lIW-^ClgU  l^Vdllll^  *  VO 

end  of  that  long  journey,  arrange-  and  I  Eastern  Representative— 

menfs  will  be  made  for  hunting  and  Kelly-Smith  Co.,  Marbridge  Building,  New  York 

fishing  trips  through  the  great  game  nine  newspapers  every  Sunday  from  i  Western  Representative — 

preserves  of  the  Province  of  Quebec.  which  to  choo.e.  ’  John  Glass,  Peoples  Gas  Building,  Chicago 

The  expense  of  the  trip  is  estimated 

at  $150,000.  The  visitors,  from  the  THE  SHAFFER  GROUP 

time  they  leave  home  until  they  return,  AdvertUera  look  well  to  circulation,  for  |  Chic*«o  Evening  Post  Louiavllle  Herald  j 

pi  ®  ^  Canadian  circulation,  eepecielly  where  there  ii  j  1  indianapolU  SUr  Muncie  Star  Terra  Haute  Star  j 

Press  .Association.  While  the  dates  competition,  means  reader  intereat,  and  I  I  Denver  Times  Rocky  Mountain  News  j 

are  not  vet  definitely  established,  it  is  .  , 

.  ^  ,  1  ^  .  reader  interest  sustained.  i  i 

expected  that  the  deleprates  will  arrive  ‘  L  _  _ _ _  _ •  -  _ 

at  Halifax  about  July  25  and  sail  from  I  >  - 


ington  street.  ers  in  getting  negroes  to  respond. 

New  presses  and  other  equipment  -After  a  short  advertising  campaigg 
for  the  production  of  the  daily  news-  in  the  negro  publications  of  the  citj, 
paper  and  for  comic  and  magazine  sec-  the  census  officers  found  the  negrots 
tions  for  Sunday  editions  will  be  pur-  eager  to  give  in  the  information. 


^mplishment  of  this  purpose,  but  the  Hstment  in  the  United  Stales  Army?” 
Empire  Press  Union,  representing  the  jg  subject  of  the  essay  for  which 


next  conference  in  Canada.  dition,  the  winner  may  ha 

•Among  those  who  have  promised  to  W'^ashington,  accompanied 
attend  are  Lord  Northcliffe,  Lord  or  guardian. 

Burnham,  Sir  George  Riddell  and  oth-  _ 

ers  of  similar  prominence.  The  Cana-  New  Film  Syndicate  1 
diaii  Press  expects  to  entertain  in  all  r.  tt-k  ii 


No  reader  buys 

Nrm  ^nrk 
Amrriratt 


Nem  f  nrk 
Attipriran 

for  any  other  reason 


THEY  ARE  THE 
READER’S  CHOICE 


Choice,  you  understand 


SBVEN  newspapers  every  morning 


NINE  newspapers  every  Sunday  from 


Advertiaers  look  well  to  circulation,  for 
circulation,  especially  where  there  is 
competition,  means  reader  interest,  and 
reader  interest  sustained. 


circulation  is  no  larger  than 
its  value  is  to  you 

Dominates  the  Chicago  Evening  Field 
in  Automobile  Advertising  in 
Its  Auto  Show  Number  and 
During  Auto  Show  W eek. 

In  line  with  its  record  of  over  five  years’  dominance  in  Auto-  . 
mobile  Advertising  in  the  Chicago  evening  newspaper  field.  The  j 
Chicago  Evening  Post  led  all  other  Chicago  evening  newspapers 
in  total  Automobile  Advertising  carried  during  the  Chicago  i 
.Automobile  Show  which  recently  closed.  1 

In  the  special  Show  Numbers  The  Chicago  Evening  Post  led  its  ! 
nearest  competitor  by  21,445  agate  lines.  The  figures  follow: 

Auto  Show  Number 

POST  . 75,770 

JOURNAL  .  54.325 

NEWS  . 41.370 

AMERICAN  .  29.533 

In  the  total  .Automobile  Advertising  carried  by  the  Chicago 
evening  newspapers  during  Auto  Show  week.  The  Chicago  Eve¬ 
ning  Post  led  its  nearest  competitor  by  27,5^  agate  lines.  The  , 
figures  follow : 

Auto  Show  Week 

POST  . , . 163,212 

NEWS  .  135,620 

JOURNAL  .  93,708 

AMERICAN  .  62,296 

These  figures,  in  addition  to  the  records  of  the  past  five  years,  i 
which  we  will  gladly  furnish  any  interested  advertiser,  prove  i 
beyond  successful  contradiction  that  the  dominant  Automobile  , 
.Advertising  medium  in  the  Chicago  evening  field  is 

The  Chicago  Evening  Post 

Eastern  Representative — 

Kelly-Smith  Co.,  Marbridge  Building,  New  York 

Western  Representative — 

John  Glass,  Peoples  Gas  Building,  Chicago 

THE  SHAFFER  GROUP 


Cbicaco  Evening  Post 
Indienepolis  Star 

Denver  TImee 


Louieville  Herald 

Muncie  Star  Terra  Haute  Ster 

Rocky  Mountain  Newt 
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— Viscount  Grey 

in  a  letter  (January,  1920)  to  the  Lon¬ 
don  Times,  concerning  the  status  of 
the  Peace  Treaty  and  the  United 
States,  is  quoted  in  part  as  having 
said : 

“What  is  common  to  all  Americans 
and  to  all  foreigners  who  know  the 
facts,  is  the  unselfish,  wholehearted 
spirit  in  which  the  American  nation 
acted  when  it  came  into  the  war.  The 
immmediate  adoption  of  compulsory 
military  service  and,  even  more,  the 
rationing  of  food  and  fuel  in  those 
millions  and  millions  of  households 
over  such  a  vast  area,  not  by  compul¬ 
sion  but  by  purely  voluntary  action  in 
response  to  an  appeal  which  had  fio 
compulsion  behind  it,  is  a  renmrkable 
and  even  astonishing  example  of  na¬ 
tional  spirit  and  idealism."  . 

Every  available  medium,  of  course, 
contributed  to  that  accomplishment. 

But  who  can  possibly  question  the  fact 
that  the  one  predominating  medium, 
reaching  the  greatest  number  of  peo¬ 
ple,  appealing  daily  in  their  very 
homes  to  every  reading  member  of  the 
family,  covering  to  the  point  of  satu¬ 
ration  every  locality  with  varying  local 
appeals,  and  producing  immediately 
any  desired  effect,  was  the  daily  news¬ 
paper? 

Eton’t  you  see  that  the  newspaper,  the 
most  powerful  of  all  selling  forces,  can 
produce  immediate  sales  for  you  far  be¬ 
yond  the  ability  of  any  other  medium  ? 

Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

EttablUhad  ISM 

Publishers’  Representative 

New  York  .  ,  Kansas  City 

Chicago  Atlanta  Francisco 


Advertisement  number  31  {first  of 
1 920  series)  to  appear  in  various  ad¬ 
vertising  trade  journals.  Many  pub¬ 
lishers  have  found  the  Series  valuable 
enough  to  reproduce  in  their  own 
columns,  in  circular  or  other  promo¬ 
tion  matter. 

If  YOU  want  reprints,  we  shall  be 
glad  to  mail  them  regularly,  and  with¬ 
out  obligation. 

E.  Katz  Special  Advertising  Agency, 
15  East  26th  Street,  New  York  City 


m 
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ATLANTA  PRESSMEN  STRIKE 

Publishers  Succeed  in  Issuing  Abbre¬ 
viated  Editions  and  Will  Fight. 

Atlanta,  Ga.,  Feb.  8. — The  three  At¬ 
lanta  Sunday  papers,  the  Journal,  Con¬ 
stitution  and  American,  are  appearing  in 
abbreviated  form  because  members  of 
the  Atlanta  Web  Pressntpn’s  Union  No. 
10  declared  an  unexpected  strike  and 
walked  out  Saturday  afternoon.  No  spe¬ 
cific  demands  were  made  on  the  publish¬ 
ers.  Most  of  the  Constitution  pressmen 
remain  at  their  posts,  but  an  agreement 
has  been  reached  by  the  three  papers 
whereby  the  product  of  each  will  be  lim¬ 
ited  to  the  maximum  capacity  of  the 
others.  J.  C.  Orr,  secretary  of  the  In¬ 
ternational  Printing  Pressmen’s  Union, 
has  ordered  the  strikers  back  to  work, 
but  so  far  he  has  not  been  obeyed. 

The  publishers  declare  they  will  re¬ 
strict  ^izes  to  identical  limitations  and 
suspend  publication  entirely  rather  than 
“submit  to  the  treatment  so  far  accorded 
them  in  defiance  of  a  solemnly  executed 
contract  which  is  recognized  as  such  by 
the  International  Printing  Pressmen’s 
Union. 

Death  of  C.  M.  Walker 

IxDiANAfOLis,  IxD.,  Feb.  5. — Charles 
Manley  Walker,  aged  85  years,  for 
many  years  a  newspaper  worker  and 
writer,  died  recently  in  this  citj'.  He 
was  editor-in-chief  of  the  Times  from 
1880  to  1883  and  at  other  times  was  with 
the  Journal,  the  Star  and  the  News.  Mr. 
Walker  began  newspaper  work  in  Se- 
dalia,  Mo. 

100-Page  Edition  in  Rochester 

Rot  HESTER,  N.  Y.,  Feb.'  6. — On  Sun¬ 
day,  February  ist,  the  Herald  published 
an  annual  automobile  number  consisting 
of  too  pages,  making  one  of  the  largest 
editions  ever  put  out  by  a  Rochester 
paper.  Donald  Craigie,  who  edits  the 
automobile  page  published  weekly  by 
the  Herald,  was  in  charge  of  the  special 
number. 

Massengale  Buys  Office  Building 

.\tlanta,  Ga.,  Feb.  11. — St.  Elmo 
Massengale,  president  of  the  Massen¬ 
gale  Advertising  Agency,  has  pur¬ 
chased  the  Walton  Building  at  Wal¬ 
ton  and  Cone  Streets,  for'  $300,000. 
.^t  the  expiration  of  the  present 
leases  improvements  will  be  made  in 
the  building,  the  first  and  second 


floors  to  be  fitted  out  for  the  use  of 
the  offices  of  the  advertising  agency. 
The  Walton,  a  mne-story  office 
building,  will  hereafter  be  known  as 
the  Massengale  Building. 

Reporters  to  Dine  Governors 

Governor  Smith  of  New  York,  and 
Governor  Edwards  of  New  Jersey, 
both  "wet”  executives,  will  be  guests 
at  the  annual  dinner  of  the  Associa¬ 
tion  of  City  Hall  Reporters  at  the 
Hotel  .\stor  on  March  6.  Mayor 
Frank  Hague  of  Jersey  City  also  will 
be  present,  but  it  is  expected  that 
Mayor  Hylan  will  be  in  Palm  Beach. 
The  dinner  which  will  be  a  “stunt” 
affair  will  be  attended  by  politicians 
from  all  over  the  state. 

In  Los  Angeles  and  Boise 

Salt  Lake  City,  Utah,  Feb.  11. — The 
L.  S.  Gillham  Company,  Inc.,  local 
advertising  agency,  has  opened  new 
offices  in  Los  Angeles  and  Boise.  H. 
Ellis  Reed,  formerly  of  the  Los  An¬ 
geles  Times  advertising  force,  is  in 
charge  of  production  at  the  Los 
Angeles  branch,  with  A.  J.  Olsen  as 
field  manager. 

Biggers  Goes  to  Age- Herald 

Louisville,  Ky.,  Feb.  11. — George  C. 
Biggers,  for  the  past  several  months 
sports  editor  of  the  Louisville  Times, 
has  resigned  to  head  the  automo¬ 
bile  advertising  staff  of  the  Birming¬ 
ham  Age-Herald. 

Fort  Worth  Ad  Rates  Up 

Fort  Worth,  Tex.,  Feb.  11. — The 
Sunday  rate  on  the  Star-Telegram  has 
been  raised  to  13  cents  an  agate  line. 
This  rate  and  that  of  12  cents  a  line 
in  the  daily  edition  will  remain  in 
force  until  October  1,  1920. 

Reierson  Remington  President 

C.  L.  Reierson,  first  vice-president 
in  charge  of  sales  and  advertising  of 
the  Remington  Arms  Union-Metallic 
Cartridge  Company,  New'  York,  has 
been  appointed  president  of  that  com¬ 
pany. 

Providence  News  Bars  Returns 

Providence,  R.  L,  Feb.  11. — No  re¬ 
turns  of  unsold  copies  will  hereafter 
be  credited  to  newsdealers  by  the 
Providence  News  on  orders. 


PAPER  WORKERS  CONFER 

Newsprint  Prices  May  Rise  After 
Buffalo  Meeting 

Buffalo,  Feb.  11. — Further  increases 
in  the  price  of  newsprint  may  be  one 
result  of  the  convention  of  the  Inter¬ 
national  Brotherhood  of  Paper  Work¬ 
ers  which  began  here  on  February  3 
and  is  expected  to  continue  for  two 
weeks.  John  T.  Carey,  president  of 
the  brotherhood,  said  a  new  wage  scale 
is  being  prepared  which  provides  in¬ 
creases  for  practically  every  paper  mill 
employe. 

Manufacturers’  representatives  met 
the  Brotherhood’s  committee  in  gen¬ 
eral  conference  beginning  on  February 
9,  to  continue  until  an  agreement  is 
reached,  if  possible.  Mill  ow'ners  who 
assembled  here  the  first  of  this  week 
for  the  conferences  pointed  out  that 
the  cost  of  producing  newsprint  has 
increased  as  much  as  300  per  cent  in 
some  instances.  They  expressed  be¬ 
lief  that  further  increase  in  the  cost 
of  production  might  cause  many  news¬ 
papers  to  suspend  publication. 

The  mill  workers  were  given  two  in¬ 
creases  since  the  United  States  entered 
the  war,  one  in  1918  and  the  other  one 
of  15  to  20  per  cent  in  May  of  last 
year.  President  Carey  said  he  believed 
an  agreement  would  be  reached  with¬ 
out  a  strike. 

Lovett  Head*  New  York  Office 

St.  Louis,  Feb.  11. — The  Globe-Dem¬ 
ocrat  has  appointed  C.  A.  Lovett  head 
of  its  New  York  bureau  at  410  Trib¬ 
une  Building.  Samuel  J.  Bennett, 
formerly  of  the  New  York  Evening 
World,  St.  Louis  Post-Dispatch  and 
Globe-Democrat  editorial  staffs,  has 


been  sent  to  New  York  as  assista- 
to  Mr.  Lovett.  H.  E.  Whiting,  f( 
22  years  Globe-Democrat  correspor.'' 
ent  in  New  York,  has  retired  on  j? 
count  of  ill  health  after  30  yeari 
service  in  the  Globe-Democrat’s  e®. 
ploy.  He  has  served  also  as  telt. 
graph  editor  and  city  editor  befog 
going  to  the  New  York  bureau. 

Providence  Journal  Elects 

Providence,  R.  L,  Feb.  11.— At  tht 
annual  meeting  of  the  Providcoet 
Journal  Company  Stephen  O.  Metcali 
was  elected  president;  Henry  J 
Sharpe,  vice-president;  John  l 
Rathom,  editor  and  general  manage 
G.  Edward  Buxton,  Jr.,  treasurer,  ani 
Robert  W.  Warren,  secretary  and  as. 
sistant  treasurer.  The  meeting  was 
held  on  the  3Sth  anniversary  of  tkt 
election  of  the  late  Henry  R.  Daris 
as  secretary  of  the  company.  A  reso¬ 
lution  in  memory  of  Mr.  Davis  was 
passed. 


Banner  Buys  New  Home 

Nashville,  Tenn.,  Feb.  11.— Witlm 
two  weeks  after  the  disastrous  Sn 
which  rendered  it  homeless,  the  Ban¬ 
ner  this  week  moved  into  a  foo- 
story  building  on  Third  Avenue  ani 
Commerce  Streets,  purchased  las 
week  for  $80,000.  New  office  ani 
composing  room  equipment  has  bee 
installed. 

WANTED 

SYNDICATE  SALESMAN 

See  classified  advertising  column,  pare 
33  for  qualifications  desired,  and  if 
interested  write  to  “Syndicate  Career,* 
care  Editor  and  Publisher. 


EVENTUALLY  YOU’LL  USE 

Justin  Fair^s  Features 


The  first  and  foremost  of  all  questions-and-answei  s  ideas  created  in  1910 
by  Justin  Fair  and  appearing  in  more  than  100  newspapers.  Widely  and 
poorly  imitated,  it  remains  unique. 

“What’t  Wrong?” 

A  clean-cut  and  high-grade  novelty  that  appears  in  the  most  important 
daily  newspapers;  a  feature  with  a  wonderful  idea;  already  a  great  success. 

“What  Do  You  Know  About  America?” 

The  most  popular  Sunday  feature  in  years;  published  in  honored  posi¬ 
tion  in  the  magazine  supplements  of  the  greatest  newspapers  in  the  country. 

(The  above  are  released  by  Thompson  Feature  Service,  Inc., 
47  West  16th  St.,  New  Work.) 

“ASK  ME!” 

With  answers  by  CAROLINA  JEWETT;  the  most  popular  feature  of  its 
kind,  now  in  its  second  year  of  success  and  acknowledged  the  biggest 
draw  for  the  home  page. 

Regina  Dark’s  Letter  from  New  York 

A  big  punch  for  your  Sunday  paper  or  your  Saturday  edition.  Written 
by  Regina  Dark,  whose  clever  satires  in  “Town  Topics,”  “Photoplay  Maga¬ 
zine,”  and  the  fashion  journals  have  made  her  the  most  popular  special 
writer  in  the  country. 

“CULTURA” 

Justin  Fair's  new  creation.  The  managing  editors  of  three  of  the  moat 
important  Sunday  papers  in  the  country  looked  at  the  first  proofs  and  said 
“yes.”  It  is  the  kind  of  a  feature  you  might  expect  from  the  creator  of 
“Kwiz”  and  “What  Do  You  Know  About  America?”  Once-a-week,  released 
NOW.  All  territory  except  Cleveland,  New  Orleans  and  Seattle  open. 

Proofs  and  Prices  cheerfully  on  request. 

FAIR  &  JEWETT,  Ltd. 

1544  AEOLIAN  HALL  NEW  YORK 


All  Justin  Fair*s  Features  are  devised  so  that  the 
reader  actually  participates  from  day  to  day 
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The  Chicago  Evening  American 

is  now 

Chicago’s  Leading  Evening  Paper 

with  a  daily  average  net  paid  circulation  during  January,  1920,  of 

400,920 

which  is  10,201  more  than  the  daily  average  January 
circulation  of  the  SECOND  evening  paper — The  Daily  News 


How  Chicago  Made  the  Change 

THE  CHICAGO  EVENING  AMERICAN  |  THE  CHICAGO  DAILY  NEWS 


Daily  Circulation  January,  1920 

STATE  OF  ILLINOIS. )  ss. 

County  of  Cook.  J  J.  N.  Eisenlord,  Circulation  Manager 
of  THE  CHICAGO  EVENING  AMERICAN,  does  solemnly  swear 
that  the  actual  number  of  copies  of  paper  named,  printed  and 
sold  during  the  month  of  January,  A.D.  1920.  was  as  follows: 


1  ...  Holiday  9  _ 

401,566 

17  . 

..  388,371 

25  . 

. .  Sunday 

2  ....  395,854  10  .... 

382,742 

18  .. 

.  Sunday 

26  . 

...  408.586 

3  ....  380.447  11  ... 

Sunday 

19  . 

..  407,311 

27  . 

...  415,778 

4  . . .  Sundav  12  _ 

409,658 

20  . 

..  404,700 

28  . 

...  416,757 

5  ....  401,657  13  .... 

406,800 

21  . 

..  406,188 

29  . 

...  413,101 

6  ....  402,074  14  .... 

405,485 

22  . 

..  406,502 

30  . 

...  412,728 

7  ....  402,402  15  .... 

403,997 

23  . 

..  401,814 

31  . 

...  394,798 

8  ....  401.635  16  .... 

406,871 

24  . 

..  388,579 

Total  for  month 

10,466,401 

Daily  average 

402,554 

Allowance  and  deductions 

1,634 

Net  daily  average  sold 

400,920 

All  exchanges,  service,  excess  print  copies  and  allowances  made 
for  copies  received  late  and  lost  in  transit  are  deducted  in  deter¬ 
mining  the  net  paid  circulation. 

J.  N.  EISENLORD. 

Subscribed  and  sworn  to  before  me  this  2nd  day  of  February, 
A.  D.  1920. 

GUY  A.  SMITH,  Notary  Public. 


Daily  Circulation  January,  1920 

STATE  OF  ILLINOIS, )  ss. 

County  of  Cook,  5  Hopewell  L.  Rogers,  Business  Man¬ 
ager  of  THE  CHICAGO  DAILY  NEWS,  does  solemnly  swear 
that  the  actual  number  of  copies  of  the  paper  named,  printed 
and  sold  during  the  month  of  January,  A.  D.  was  as  follows: 


1  ...  Holiday  9  ....  400,542  j  17  ....  369,507  25  ...  Sunday 

2  ....  398,129  10  ....  372.437  18  ...  Sunday  26  ....  400,967 

3  ....  370,326  11  ...  Sunday  I  19  ....  404..371  27  ....  387,803 

4  ...  Sunday  j  12  ....  406,867  I  20  ....  400,073  I  28  ....  397,277 

5  ....  404,644  I  13  ....  403,199  ,  21  ....  382,088  I  29  ....  394,794 

6  ....  403,713  I  14  ....  401,573  22  ....  397,342  30  ....  386,630 

7  ....  403,444  i  15  ....  400,624  23  ....  368.004  I  31  ....  364,780 

8  ....  401.803  I  16  ....  388,331  |  24  ....  365,857  1  - - 

Total  for  month  .  .  .  • . 10,175,125 

Allowances  for  papers  missed .  16,422 

Total  sold  net .  10,158,703 

Daily  average  sold  .  3M,719 

This  circulation  is  divided  as  follows: 

City  and  suburbs .  369.837 

Outside  city  and  suburbs .  20.882 

Total  circulation  .  390,719 


w\ll  “exchanges,”  copies  used  by  employes,  unsold  and  returned 
papers  are  deducted  in  determining  the  net  paid  circulation. 

HOPEWELL  L.  ROGERS. 

Subscribed  and  sworn  to  before  me  this  2nd  day  of  February, 
A.  D.  1920.  (L.  S.)  Henry  C.  Latshaw,  Notary  Public. 


The  AMERICAN  has  85,985  more  circulation  than  it  had 
a  year  ago — the  News  has  4,154  more  circulation  than  it 
had  a  year  ago. 

From  January,  1919,  to  January,  1920,  inclusive. 

The  AMERICAN  gained  over  27%  in  circulation. 

The  News  gained  a  trifle  over  1%  in  circulation. 

There  are  three  evening  papers  in  the  United  States 
with  a  circulation  exceeding  400,000  and  two  of  these  are 
Hearst  papers. 

The  New  York  Evening  Journal,  687,624  circulation. 

The  Evening  Bulletin,  Philadelphia,  457,569  circulation. 

The  Chicago  Evening  American,  400,920  circulation. 

Mark  carefully  the  comparative  circulations  during  the 
last  week  in  January: 

Daily  average  circulation.  Evening  American,  410.291. 

Daily  average  circulation.  The  Daily  News,  388,709. 

Daily  EXCESS  of  American  over  News  during  period 
named — 21,582. 

This  phenomenal  forging  into  first  place  among  Chicago’s 


evening  papers  by  The  Evening  American  is  one  of  the 
greatest  achievements  of  American  journalism ! 

— the  45-year-old  Daily  News  making  way  for  the  20- 
year-old  Evening  American  is  a  faithful  reflection  of 
Chicago’s  progressive,  youthful  energy — another  proof  that 
“Youth  Must  Be  Served !’’ 

For,  Chicago,  YOUNG  Chicago,  made  this  change  of  its 
own  free  will ! 

Chicago,  PROGRESSIVE  Chicago,  has  decided  that  it 
prefers  the  AMERICAN  as  a  NEWS-paper.  This  preference 
is  indicated  in  increased  home  (carrier)  circulation — in 
increased  news-stand  circulation — in  increased  City,  Sub-* 
urban  and  Country  circulation — in  every  division  of  even¬ 
ing-paper  distribution  the  circulation  of  the  AMERICAN 
has  increased  more  rapidly  than  that  of  The  Daily  News — 
most  notably  in  the  City  of  Chicago  proper  and  In  the 
40-mile  zone  of  which  Chicago  is  the  Buying  Center. 

As  applied  to  a  newspaper,  “Gets  it  All  and  Gets  it  First’* — 
was  bound  to  win ;  was  sure  to  make  . 


The  Chicago  Evening  American 

Chicago's  Leading  Evening  New^>aper 
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SHOWN  BY  FIGURES 


Houston  has  a  prosperous  population  of  174,000  and  with  18  rail¬ 
roads  and  a  ship  channel  to  the  Gulf  is  the  trade  center  of  the  magnifi¬ 
cent  Gulf  Coast  territory.  Below  is  shown  a  comparison  between  the 
(advertising  in  agate  lines)  of  the  Chronicle  and  the  second  paper  in 
Houston: 


1917 

Local 

National 

Classified 

Total 

Chronicle . 

. . .  4,272,380 

1,722,952 

1,765,246 

7,760,578 

Post  . 

. . .  4,373,152 

1,635,228 

1,505,252 

7,513,632 

Chronicle  Excess  . . . 

87,724 

259,994 

246,946 

Post  Excess . 

100,772 

1918 

Chronicle . 

. . .  4,361,686 

1,779,596 

1,880,536 

8,021,818 

Post  . . 

. . .  3,988,390 

1,498,112 

1,502,816 

6,989,318 

Chronicle  Excess  . . . 

373,296 

281,484 

377,720 

1,032,500 

1919 

Chronicle . 

. . .  6,501,964 

3,196,466 

2,561,916 

12,260,346 

Post  . 

. . .  5,045,460 

1,773,772 

1,988,840 

8,808,072 

Chronicle  Excess  . . . 

. . .  ’  1,456,504 

1,422,694 

573,076 

3,452,274 

The  Chronicle  carried  12,260,346  agate  lines, 
leading  all  Texas  dailies  in  total  lineage.  It  led  all 
Southern  dailies  in  National  advertising. 

It  Gained  4,238,528  agate  lines. 


It  led  the  Second  Paper  by  3,452,274  agate  lines. 
The  Chronicle  has  a  total  net  paid  circulation  of 
52,117  Daily  and  60,253  Sunday,  making  it 


THE 


‘'The  Largest  Paper  in  South  Texas.'* 

HOUSTON  CHRONICLE 

HOUSTON,  TEXAS 


M.  E.  FOSTER,  President 

JOHN  E.  McCOMB,  Jr.,  Manager  National  Advertising 
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Shown  by  Advertisers’  Reference 


“Good  enough  company  for  anyone  to  keep” — Some  of  the  125  Na¬ 
tional  Advertisers  who  used  the  Chronicle  exclusively  in  1919 — and  enabled 
it  to  lead  the  South  in  National  Advertising. 


68.  C.  A.  Gambrill  Mfg.  Co.  (Pat-a-Cake), 

69.  Ladies  Home  Journal, 

70.  G.  Washington  Coffee  Co., 

71.  New  Orleans  Coffee  Co., 

72.  Hanley  &  Kin  sella  Coffee  &  Spice  Contpany, 

73.  American  Coffee  Co.  (Tulane  Coffee), 

74.  Dunbar  Molasses  &  Syrup  Co., 

75.  Farrell’s  Nut  Margarine, 

76.  Hofstra  Manufacturing  Co., 

77.  Eagle  Hat  Co., 

78.  Mallory  Hat  Co., 

79.  Crown  Corset  Co., 

80.  Redfern  Corset  Co., 

81.  Charter  Oak  Stove  &  Range  Co., 

82.  Buffalo  Specialty  Co., 

83.  D.  M.  Ferry  Co., 

84.  Lyknu  Polish  Mfg.  Co., 

85.  Devoe  &  .Reynolds  Co., 

86.  American  Paint  Works, 

87.  Sherwin  &  Williams, 

88.  Bear  Cat  Products  Co., 

89.  Quaker  Oats  Co., 

90.  Franklin-Caro  Co., 

91.  Phoenix  Hosiery, 

92.  Kansas  City  Chamber  of  Commerce, 

93.  Aluminum  Cooking  Utensil  Co., 

94.  F.  M.  Hoyt  Shoe  Co., 

95.  Graham-Brown  Shoe  Co., 

96.  Wichita  Mill  &  Elevator  Co.  (Belle  of  Wichita), 

97.  Nunn  Electric  (^., 

98.  F.  O.  Stone  Baking  Co.  (Stone’s  Cakes), 

99.  Sealy  Mattress  Co., 

100.  Talcum  Puff  Co.  (Moon  Kiss), 

101.  H.  J.  Heinz  Co. 


34.  Kerr  Glass  Manufacturing  Co., 

35.  Major  Motors  Co., 

36.  Fraser  Brick  Company, 

37.  Douglas  Motors  Corp., 

38.  Federal  Motor  Truck  Co., 

39.  Huffman  Motor  Truck  Co., 

40.  Barley  Motor  Car  Co.  (Roamer), 

41.  Velie  Motor  Car  Corp., 

42.  Essex  Motor  Car  Co., 

43.  National  Motor  Car  &  V'ehicle  Corporation, 

44.  (tarford  Motor  Car  (To., 

45.  Geo.  W.  Davis  Motor  Car  Co., 

46.  J.  I.  Case  Co.  (Case  Cars), 

47.  Lexington  Motor  Co., 

48.  Harley^Davidson  Motor  Co., 

49.  Swanson  Tractor  Co., 

50.  Silvcrtown  Tires, 

51.  Splenlox  Company, 

52.  The  Famo  Company, 

53.  Luck^  Tiger  Dandruff  Co., 

54.  Herpicide  Company, 

55.  Tareyton  Cigarettes, 

56.  P.  &  G.  White  Naptha  Soap, 

57.  Peet  Bro's.  (Crystal  White  Soap), 

58.  Louisville  Food  Products  Co.  (Joy  Soap), 

59.  Universal  Cleanser  Co.  (Nifty), 

60.  Garrett  &  Co.  (Virginia  Dare), 

61.  P.  H.  Hanes  Knitting  Co.  (Hanes  Underwear), 

62.  Norris  Candies, 

63.  Fuerst  &  Kraemer  Candies, 

64.  Wiley’s  Candies, 

65.  King  Chocolates, 

66.  Ralston  Purina  Mills, 

67.  Aunt  Jemima  Mills, 


These  advertisers  know  from  experience  that  the  unusual  merchandising  co-opera¬ 
tion  given  by  the  Chronicle  is  a  powerful  aid  in  placing  their  products  on  the  dealers’ 
shelves  and  moving  them  off  again.  They  have  tangible  proof  that  the  Chronicle  is 


The  Best  Advertising  Medium  in  South  Texas. 


THE  HOUSTON  CHRONICLE 


HOUSTON,  TEXAS 


JOHN  M.  BRANHAM  CO.,  Foreign  Representatives, 

Chicago  New  York  St.  Louis 

Detroit  Atlanta  .  Kansas  City 
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NEWSPRINT  AT  9  CENTS 

Considerable  Buying  at  That  Price 
Reported  in  South 

Lexington,  Ky.,  Feb.  6. — Chairman 
Charles  I.  Stewart  of  the  Southern 
Newspaper  Publishers’  Association  com¬ 
mittee  on  news  print  makes  the  follow¬ 
ing  report ; 

"The  latest  quotations  on  spot  news  are 
8!4  to  9  cents.  I  have  not  had  a  price 
quoted  of  less  than  SJ^ic  siftce  the  early 
part  of  January,  except  for  side  run  paper, 
and  the  latest  price  for  this  is  7t^c.  Some 
paper  is  being  offered  on  contr.act  for  de¬ 
terred  delivery  at  %'/ic  and  there  is  some 
paper  from  Sweden  coming  in  at  S'/ic. 

"Domestic  news  is  quoted  at  9c  at  the 
mill.  I  am  informed  that  there  has  been 
a  considerable  sale  of  paper  at  9c. 

“The  year’s  business  bas  started  out  upon 
a  scale  that  promi.ses  a  considerable  in¬ 
creased  volume  of  advertising  as  compared 
with  last  year’s.  Some  newspapers  are  run¬ 
ning  SO  per  cent  above  last  January.  The 
American  Association  of  .Advertising  Agen¬ 
cies  estimates  that  appropriations  for  gen¬ 
eral  advertising  are  40  per  cent  above  last 
year’s  expenditures. 

"The  best  advice  is  that  present  spot 
prices  are  likely  to  continue  well  into  the 
summer.  Later  in  the -year  there  will  be  a 
large  increase  in  production  and  the  hope  is 
held  out  that  paper  will  be  more  abundant, 
with  the  possibility  of  lower  prices  unless 
consumption  outruns  production.” 


Feature  Staff  Reorganized 

St.  Pal’l,  Feb.  11 — The  society  and 
women’s  and  cliildren’s  departments 
of  the  Pioneer  Press  have  been 
brought  into  closer  affiliation  with 
the  Sunday  issue,  the  design  being  to 
secure  more  effective  service  through 
concentration.  A.  H.  Cook,  editor  of 
the  Sunday  Pioneer  Press,  is  in  full 
charge  under  the  new  arrangement, 
with  H.  L.  Pratt  as  assistant.  Mrs. 
Elizabeth  Moline  has  the  children’s 
page.  W.  VV.  Judd  takes  charge  of 
features  in  addition  to  drama  and 
music.  Miss  .Mice  Larson  is  the 
women’s  club  editor.  Miss  M.  Jessie 
Leitch  has  charge  of  the  movies  and 
the  society  news  is  in  the  hands  of 
Misses  Amy  McGuffin,  Alice  Borup 
and  Margaret  .'\llen. 


Syracuse  Journal  Names  Officers 

SvR.U'LSE.  N.  Y,  Feb  11. — A.  T.  Brown 
was  re-elected  president  of  the  Syra¬ 
cuse  Journal  Company  at  the  annual 
stockholders’  meeting.  Other  offiiers 
are:  Vice-president,  .\nthony  Will; 
secretary  and  publisher,  H.  D.  Bur- 
rill;  treasurer,  N.  V.  Wright;  direc¬ 
tors,  A.  T.  Brown,  H.  D.  Burrill,  C. 
M.  Crouse,  Stewart  F.  Hancock,  An¬ 
thony  Will,  C.  B.  Everson,  Louis  Will, 
E.  P.  Lyman  and  W.  H.  Burrill. 


Dr.  Brady’s  Estate  to  Widow 

The  will  of  the  Rev.  Dr.  Cyrus 
Townsend  Brady,  clergyman  and  nov¬ 
elist,  who  died  at  Yonkers,  N.  Y.,  on 
January  24,  was  filed  for  probate 
February  9  with  Surrogate  Slater  of 
Westchester  county. 

The  value  of  the  estate  as  given  in 
the  transfer  tax  affidavit  is  “over 
$5,000  worth  of  real  estate  and  per¬ 
sonal  property  valued  at  over  $10,000.” 
All  is  left  to  the  widow. 


J.  S.  Carter  Dies  Suddenly 

Louisville,  Ky.,  Feb.  9. — J.  Slaughter 
Carter,  45,  news  editor  of  the  Even¬ 
ing  Post  and  member  of  the  editorial 
staff  of  that  newspaper  since  1903, 
died  early  today  from  angina  pecto¬ 
ris.  He  appeared  to  be  in  robust 
health  up  until  an  hour  before  he 
was  stricken.  Mr.  Carter  formerly 
was  Associated  Press  correspondent 
at  Louisville. 

Lament  Going  to  Japan 

Thomas  W.  Lamont,  proprietor  of 
the  New  York  Evening  Post  and 
member  of  the  firm  of  J.  P.  Morgan 
&  Co.,  will  leave  New  York  today  for 


a  trip  to  Japan  and  China,  where,  as 
representative  of  the  American  bank¬ 
ing  group  of  the  Chinese  consortium, 
he  will  confer  with  members  of  the 
Chinese  group,  and,  later,  will  dis¬ 
cuss  finances  with  the  leading  Chi¬ 
nese  representatives.  The  trip,  it  is 
expected,  will  take  about  five  months. 

Dry  Ban  Exempts  Foreign  Papers 

Washington,  Feb.  9.— Although  the 
national  prohibition  enforcement  act 
prevents  the  publication  of  liquor  ad¬ 
vertisements  in  newspapers  published 
in  this  country,  Postmaster-General 
Burle.son  called  the  attention  of  post¬ 
masters  today  to  the  exemption  from 
the  provisions  of  the  law  of  all  news¬ 
papers  published  in  foreign  countries. 
Notice  was  directed  at  the  same  time 
to  the  fact  that  the  act  referred  spe¬ 
cifically  to  “newspapers”  only  and  not 
to  “publications”  or  “magazines.” 

Baranger  Adds  N.  Y.  World  to  List 

San  Francisco,  Feb.  11.— The  New 
York  World,  morning,  evening  and 
Sunday,  has  appointed  the  W.  R.  Bar- 
anger  Company,  San  Francisco,  Los 
Angeles  and  Seattle,  to  represent  it 
on  the  Pacific  Coast.  The  Billings 
(Mont.)  Gazette  is  another  recent  ad¬ 
dition  to  the  Baranger  list. 

Morning  and  Evening  Papers  Unite 

Jacksonville,  III.,  Feb.  11. — The  Cou¬ 
rier  has  been  sold  to  W.  J.  Walton, 
W.  A.  Fay  and  W.  L.  Fay,  owners  of 
the  Journal.  The  Courier  is  an  even¬ 
ing  paper  and  the  Journal  is  a  morn¬ 
ing. 

Perley  With  Rankin  Company 

Chicago,  Feb.  11. — Myron  C.  Perley, 
formerly  of  Perley  Bertsch  &  Cooper, 
has  been  elected  secretary  and  a  di¬ 


rector  of  the  William  H.  Rankin 
Company,  the  other  officers  of  which 
now  are;  William  H;  Rankin,  presi¬ 
dent;  Wilbur  D.  Nesbit,  first  vice- 
president;  Robert  E.  Rinehart,  sec¬ 
ond  vice-president,  and  H.  A.  Groth, 
treasurer. 

Mrs.  Wilson  Acquitted 

Marysville,  Cal.,  Feb.  11. — Mrs.  Ger¬ 
trude  Wilson,  wife  of  Fred  J.  Wilson, 
editorial  efficiency  man  of  the  San 
Francisco  Chronicle  and  formerly 
manager  of  the  International  News 
Service,  was  last  week  acquitted  of 
the  murder  of  Charles  Brown, 
wealthy  rancher. 

A.  D.  Blashfield,  Illustrator,  Dead 

.Mbert  Dodd  Blashfield,  58  years 
old,  a  noted  pen  and  ink  illustrator, 
died  February  7  in  Brooklyn,  N.  Y. 
He  was  a  contributor  to  Life,  the 
Ladies’  Home  Journal,  St.  Nicholas 
Magazine,  Scribner’s  and  other  maga¬ 
zines.  He  was  a  brother  of  Edwin 
Howland  Blashfield,  mural  painter. 

Bradley  in  Winona 

Winona,  Minn.,  Feb.  11. — Edgar  S. 
Bradley,  formerly  with  Guenther, 
Bradford  &  Co.,  Chicago  advertising 
agency,  has  been  made  advertising 
manager  of  the  J.  R.  Watkins  Com¬ 
pany,  manufacturer  of  toilet  prepara¬ 
tions,  livestock  remedies  and  chemical 
preparations. 

Sunday  Oregonian  10  Cents 

Portland,  Ore.,  Feb.  11.  —  Beginning 
on  February  1  the  price  of  the  Sun¬ 
day  Oregonian  was  increased  from  5 
to  10  cents.  In  the  present  advance 
of  the  Sunday  the  subscription  price 
by  carrier  and  by  mail  is  not  affected. 


Making  Regulars 
Of  The  “In-and-Outers” 

We  Do  It  For  You 


Every  city  has  its  long  list  of  manufacturers  and 
wholesalers  who  advertise  once  or  twice  a  year. 

Every  advertising  manager  dreams  of  the  day 
when  he  can  put  a  solicitor  on  them.  Every 
solicitor  falls  down — hard. 

We  get  these  good  firms  for  you  with  our 
“Business  Review  Page”.  We  do  it  in  such  a 
manner  that  they  want  more  of  it.  We  keep 
the  page  going,  Saturday  nights  or  Monday 
mornings,  t.  f. 

No  strong  arm  methods.  No  “hundred  percent 
boys”.  Our  organization  is  responsible.  We’re 
running  this  page  in  papers  that  have  done  busi¬ 
ness  with  us  year  after  year  for  many  years. 

Write  us  now  about  it. 

Thomas  W.  Briggs  Co. 

operating  in  United  States  and  Canada 

Home  Office,  Memphis,  Tenn. 

Sucissfrt  y$n0t~Briggt  C«. 


NOTICE 


Effective  February  19th, 
1920,  the  rates  for  advertis¬ 
ing  in  Editor  &  Publisher 
will  be  as  follows : 

DISPLAY  ADVERTlSiNC 

Agate  loeasarenwnl ;  14  lines  In  llie  iicl 

Transient  Rate,  50c  per  agate  lin 

$180.00  per  page  (671  agate  liaei) 
100.00  per  (136  agate  linet) 

60.00  per  1^4  (l68  agate  linet) 


TIME  CONTRACTS 

Based  on  frequency  of  inser¬ 
tions  w'ithin  one  year: 


Page  inches  $130.00,  $110.00,  $90.00 
1/2  page  70.00,  60.00,  50.00 
14  page  45.00,  35.00,  30.00 


TWO  INCH  CARDS 

52  consecutive  insertions 
minimum  space  2  inches,  will 
entitle  advertisers  to  a  net 
rate  of  25c  net  per  agate 
line,  extra  space  pro  rata. 


CLASSIFIED 

ADVERTISING 

Set  in  6-pt.  Roman — 

6  words  to  line. 

Help  wanted . 25c 

Situations  wanted  .  .10c 

For  sale . 40c 

Business  opportuni¬ 
ties  . 50c 


Present  rates  will  prevail 
on  all  contracts  made  prior 
to  Feb.  19th,  1920. 


The  Editor  &  Publisher  Co. 

Worid  Bnilding  -  New  York  Qlj 
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HIILL  stocks  limited 

8y  COMMERCE  BOARD 

Brothers  Ordered  to  Sell  11^00 
Tons  a  Year  at  $80  to  Cana¬ 
dian  Papers — Weekly  Ship¬ 
ments  Specified 


Montreal,  Feb.  11. — Order  No.  1  of 
Board  of  Commerce  relating  to 
newsprint  demands  that  the  Abitibi 
Power  &  Paper  Company  ship  to  the 
Toronto  Type  Founders  Company, 
Regina,  one  carload  of  newsprint  im¬ 
mediately  at  price  not  to  exceed  $80 
per  ton,  f.  o.  b.  mill,  and  another  car 
IS  to  be  shipped  at  the  same  price 
every  four  weeks,  on  request  of  the 
Regina  firm. 

By  Order  No.  2  of  the  Board  of 
Commerce  it  becomes  illegal  for  the 
firm  of  Price  Brothers  &  Co.  to  sell 
newsprint  paper  through  their  Que¬ 
bec  mills  at  a  higher  price  than  $80 
per  ton,  which  is  the  price  fixed  for 
the  sale  of  newsprint  in  Canada.  By 
the  same  order  Price  Brothers  are 
ordered  to  ship  newsprint  at  the  rate 
of  one  carload  per  week  to  each  of 
the  following  consumers;  Montreal 
Star  Publishing  Company,  Herald 
Publishing  Company  and  Poirer,  Bas¬ 
sett  &  Co.,  all  of  Montreal. 

Paper  a  Life  Necessity 
According  to  the  order  Price  Broth¬ 
ers  are  obliged  to  ship  11,250  tons  of 
newsprint  per  annum  to  Canadian 
consumers,  and  it  is  said  that  they 
are  actually  shipping  only  2,500  tons 
of  that  commodity. 

The  board  also  claims  that  Price 
Brothers  are  withholdihg  from  sale 
and  are  accumulating  at  the  plant 
more  than  a  reasonable  quantity  of 
newsprint,  which  has  been  declared 
a  necessity  of  life  under  the  Com¬ 
bines  and  Fair  Prices  Act.  The  Board 
of  Commerce  therefore  orders  “that 
any  price  of  sale  of  roll  newsprint 
by  Price  Brothers  &  Co.  exceeding 
90  per  ton  in  car  lots  shall  be 
deemed  to  include  an  unfair  profit, 
and  said  company  is  hereby  and  un¬ 
til  further  orders  of  the  board  re¬ 
strained  from  making  and  taking  of 
nnfair  profits  for  or  upon  the  holding 
or  disposition  of  said  necessity  of 
life;  that  is  to  say,  any  price  which 
B  deemed  as  aforesaid  to  include  un¬ 
fair  profit.” 

Board  Judge  of  Stock* 

Clause  two  of  the  same  order  re¬ 
strains  and  prohibits  the  company 
irom  holding  from  sale  and  accumu¬ 
lating  any  quantity  of  newsprint  be¬ 
tween  what  the  board  considers  as 
fair  and  reasonable. 

The  company  is  further  ordered  to 
commence  not  later  than  February  10, 
I®,  to  make  weekly  shipments  of 
specified  amounts  of  newsprint  to 
the  consumers  mentioned. 

Complaints  have  reached  the  board 
trom  Canadian  consumers  of  news- 

fflwowwowwwoW 

Take  Ohio,  for  Example — 

Watch  the  Cleveland  News,  the 
Cincinnati  Commercial  Tribune, 

Use  Canton  Newa  or  the  Vounga- 
town  Vindicator. 

Study  and  compare  Fairchild 
Faahlona  (Eleanor  6unn,  senior 
aditor.) 


the  metropolitan 

NEWSPAPER  SERVICE 
♦la  Fourth  Avenue  New  York 


print  that  Price  Brothers  have  been 
shipping  their  entire  output  of  news¬ 
print  to  the  United  States,  where 
higher  prices  prevailed  than  were  ob¬ 
tainable  in  Canada. 


MacQuoida  in  Bankruptcy 

Robert  MacQuoid,  a  New  York  adver¬ 
tising  representative  for  newspapers,  re¬ 
siding  at  Larchmont,  N.  Y.,  has  filed  a 
petition  in  bankruptcy,  with  liabilities  of 
$4,887  and  no  assets.  Loveday  Mac¬ 
Quoid,  housewife,  has  filed  a  similar  pe¬ 
tition  giving  liabilities  of  $4,298  and  no 
assets.  _ _ 

Utica  Globe’s  New  Officials 

Utica,  N.  Y.,  Feb.  6. — The  Saturday 
Globe,  Inc.,  has  elected  Brian  W.  Clarke, 
president  and  treasurer;  Nellie  M.  Ba¬ 
ker,  vice-president ;  Sidney  L.  O’Con¬ 
nor,  secretary;  Brian  W.  Clarke,  Will¬ 
iam  T.  Baker  and  Sidney  O’Connor,  di¬ 
rectors  ;  William  T.  Baker,  editor ;  A.  M. 
Dickinson,  managing  editor. 


Old  Carolina  Daily  Sold 

Fayetteville,  N.  C.,  Feb.  6. — The 
Observer,  has  again  changed  hands.  The 
buyer  is  John  Parks  of  the  Raleigh 
Times.  The  purchase  price  is  said  to  be 
an  even  $20,000.  The  Observer  is  the 
oldest  daily  in  the  State  of  North  Caro¬ 
lina.  _ 

Mrs.  Hopewell  Rogers  Dead 

Chicago,  Feb.  8. — Mrs.  Hopewell  Rog¬ 
ers,  wife  of  the  business  manager  of  the 
Daily  News,  died  at  the  Michael  Reese 
Hospital  as  she  was  about  to  become  a 
mother.  Before  her  marriage,  January  3, 
1917,  she  was  Miss  Agnes  Street. 


Power-O’Hara  Wedding 

Syracuse,  N.  Y.,  Feb.  5. — Thomas  A. 
Power,  city  editor  of  the  Herald,  and 
Miss  Katherine  Grace  O’Hara  were 
married  here  January  20. 


Keeping:  Up  With 
The  Times 

A  FACT-  A  WEEK 

Remember  when  you  used  to 
pick  blueberries? 

Remember  how  at  first  you 
picked  a  few  berries  from  one 
bush  and  then  moved  to  an¬ 
other,  and  so  on  through  the 
morning?  . 

Remember  how  finally  you 
learned,  by  experience,  or  by 
the  advice  of  some  older  boy, 
that  you  would  fill  the  pail 
faster  if  you  thoroughly  finished 
one  bush  before  you  moved  to 
the  next? 


When  you  come  to  the  ad¬ 
vertising  blueberry  bush  in 
Washington,  pick  it  clean. 

It’s  a  two-paper  town,  and 
The  Times  is  one  of  the  two. 

The  Washington  Times 

WASHINGTON,  D.  C. 
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SHORT  STORIES 

2000  to  3000  Words  Each 


FOR 


PER  CITY 


or  $1.00  per  story  per  city 

Mats  of  Four  Column  Titles  and  Illustrations  Elxtra  50c 

STORIES  AUTHORS 

The  Devious  Wanderings  of  Mr.  Bright  Idea.  Lee  Shubert 

The  Heathen  . ....W.  A.  Fraser 

The  Gallantry  of  Spider  Griffin . Arthur  Stringer 

A  Short  Circuit . . . J.  A.  Tiffany 

The  Cherry  Colored  Dress . Frances  Aymar  Mathews 

The  Separation  . Elizabeth  Burke 

Two  in  a  Shack . ^....C.  B.  Lancaster 

A  Bargain  of  Bargains . Seumas  O'Brien 

The  Sacred  Snake . Stephen  H.  Agnew 

The  Stoolpigeon  . . Stephen  Allen  Reynolds 

His  Heart's  Desire . Elizabeth  Irons  Fulsom 

An  Unforgiving  Minute . Joseph  Ivers  Lawmeo 

He  Makes  Up  Her  Mind . Robert  McBlair 

Daisy  Dean  . Eeo  F.  Creagan 

Lo  the  Poor  White  Man . . . James  B.  Hendryx 

An  Officer  and  a  Lady . Rex  T.  Stout 

Captain  . . . Alex,  Shell  Briscoe 

Getting  McFarland's  Goat . Berton  Braley 

Taking  Things  Easy . Robert  Carlton  Brown 

The  Thaw  at  Slisco's . . . Rex  Beach 

When  the  World's  Back  Broke . James  Oliver  Curwood« 

A  Bit  of  Old  Lace . Adeline  M.  Leitzbach 

The  Devastations  of  Uncle  Zeb . Edith  Sessions  Tupper 

For  Sale  in  Maceo . C.  W.  Farwell 

A  Frost'Nipped  Romance  . . Alta  Brunt  Sembower 

The  Merchant  Prince . Hayden  Jameson 

At  the  Gate . Hapsburg  Liebo 

The  Quaker  . . Frank  N.  Stratton 

The  Case  of  Arthur  Prendergast . Percy  James  Brebner 

Afterward  . Minnie  Barbour  Adams 

On  Special  Service . .Hugh  Pendexter 

Crowninshield's  Brush  . . David  Gray 

Unmasked  . . . ....^....J.  J.  Bell 

Two  of  a  Kind . Will  N  Gidley 

Back  from  the  Dead . ^ . L.  G.  Moberley 

Farleigh's  Farewell  . 3 . Alexa  Guild 

A  Kingdom  and  a  Woman . <Fidele  Hunter 

Naqua  the  Bushman . .....Perceval  Gibbon 

The  Translation  of  Gulietta . Crittendon  Marriott 

The  Boy's  Father . Susan  Hearle  Thomas 

The  Amethyst  Ring . . . John  Strange  Winter 

The  Boy  of  Balangilang . Edward  Lyell  Fox 

The  Colonel  and  the  Horsethief . Rex  Beach 

The  Girl  in  the  Hansom  Cab . Albert  Lee 

The  Haughty  Lady  . Berton  Braley 

Two  Hundred  a  Month . . . Berton  Braley 

Fate  in  the  Racing  Game . . . Edward  LycU  Fox 

A  Thirtyfour  Waist  Line . Frederick  Orin  Bartlett 

The  Sveldt  Stranger . Frederick  Orin  Bartlett 

The  Carpenter's  Son . Edward  Lyell  Fox 

THE  RIGHT  TO  PUBLISH  STORIES  PURCHASED  WILL  BE  SOLD  UNDER  WRIT¬ 
TEN  PERMISSION  TO  ONLY  ONE  PAPER  FOR  EACH  CITY 


The  Sloan  Spdii^te,  Inc. 

“STORY  SPECIAUST” 

33  E.  49th  ST.  NEW  YORK.  N.  Y. 
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TIPS  FOR  AD  MANAGERS 


J.  Walter  Thompson  Company,  Inc., 
242  Madison  Avenue,  New  York.  Has 
secured  account  of  Goldwyn  Pictures 
Company  and  Goldwyn  Distributing 
Corporation,  New  York. 

Charles  H.  Touzalin  Agency,  Inc., 
Kesner  Building,  Chicago.  Has  se¬ 
cured  account  of  Oshkosh  Motor 
Truck  Manufacturing  Company,  Osh¬ 
kosh,  Wis. 

L.  S.  Gillham  Company,  Atlas  Build¬ 
ing,  Salt  Lake  City,  Utah.  Handling 
accounts  through  new  Los  Angeles 
office  of  Los  Angeles  Alfalfa  Grow¬ 
ers’  .Association,  Poultrymen’s  Co¬ 
operative  Milling  Association,  Cali¬ 
fornia  Poultry  Producers,  and  Harold 
L.  Arnold,  automobile  distributor. 

H.  K.  McCann  Company,  56  Church 
Street,  Toronto.  Handling  account 
of  Crouse  Hinds  Company,  Toronto, 
electrical  conduits  and  fittings. 

Green  -  Lucas  .Advertising  .Agency, 
Hanover  and  Fayette  Streets,  Balti¬ 
more,  Md.  Has  secured  account  of 
Eastern  Peanut  Company,  Hartford, 
N.  C.  Also  placing  advertising  for 
D.  W.  Dorrance,  artificial  limbs,  San 
Jose,  Cal. 

Scott  &  Scott,  Inc.,  220  West  42d  Si'., 
New  York.  Placing  advertising  for 
the  Electrothermal  Company,  Steu¬ 
benville,  O.  (electrical  appliances),  in 
newspapers  and  magazines. 

Richard  S.  Rauh  Company,  First  Na¬ 
tional  Bank  Building,  Pittsburgh. 
Has  recently  secured  accounts  of 
Weimer  Manufacturing  Company, 
Pittsburgh,  maker  of  the  Lanham 
Wireless  Corn  Planter;  Albert  Kings¬ 
bury,  Pittsburgh,  “Kingsbury  Thrust 
Bearings”;  Fromite  Laboratories, 
Pittsburgh,  toilet  articles;  Pittsburgh 


.Automatic  Manufacturing  Company 
Pittsburgh. 

Victor  C.  Breytspraak  Company,  109 
North  Dearborn  street,  Chicago. 
Using  New  York,  Chicago  and  subur¬ 
ban  newspapers  for  the  National 
Spark  Plug  Company,  Rockford,  Ill. 

Campdell-Ewald  Company,  Marquette 
Building,  Detroit.  Has  secured  ac¬ 
count  of  .American  Kardex  Company, 
Tonawanda,  N.  Y. 

Fred  M.  Randall  Company,  Book 
Building,  Detroit,  has  been  retained  as 
advertising  counsel  by  the  Whip-0  Cor¬ 
poration.  Detroit.  Large  newspaper 
campaign  is  being  prepared  and  con¬ 
tracts  will  be  issued  soon. 

Chambers  .Agency.  612-618  Maison 
Blanche  Building,  New  Orleans.  Plac¬ 
ing  a  new  schedule  with  newspapers 
and  magazines  for  the  Elmer  Candy 
Company,  New  Orleans. 

Fred  M.  Randall  Company,  Ford 
Building,  Detroit.  Handling  account  of 
the  4-One-Wirebound  Box  Manufactur¬ 
ers’  .Association,  composed  of  makers  of 
wirebound  boxes  throughout  the  United 
States. 

F.  Wallis  .Armstrong  .Advertising 
Company,  N.  American  Bldg.,  Phila¬ 
delphia.  .Again  placing  copy  with 
newspapers  for  Popular  Science 
Monthly,  239  Fourth  Ave.,  New  York. 

Barrow  s  &  Richardson,  Drexel  Bldg., 
Philadelphia.  Placing  orders  with 
newspapers  for  Duplex  Lighting 
Works  of  General  Electric  Company, 
New  York. 

Blaine-Thompson  Company,  Fourth 
National  Bank  Bldg.,  Cincinnati.  Plac¬ 
ing  orders  with  some  Pacific  Coast 
newspapers  for  M.  H.  Alexander 
Company,  Alexander  Dove  Molasses, 
Cincinnati. 

Witt  K.  Cochrane  Agency,  Boyce 
Bldg.,  Chicago.  Again  placing  5  col. 
1-time  and  952-line  1-time  with  news¬ 


papers  for  American  Tobacco  Com¬ 
pany,  New  York. 

D’Arcy  Advertising  Company,  Inter¬ 
national  Life  Bldg.,  St.  Louis.  Placing 
orders  with  newspapers  for  Temtor 
Corn  and  Fruit  Products  Company, 
St.  Louis. 

Erwin  &  Wasey  Company,  58  East 
Washington  St.,  Chicago.  Placing 
orders  with  newspapers  for  The  Er¬ 
win  Groves,  grapefruit  and  oranges. 
Winter  Haven,  Fla. 

Farrar  .Advertising  Company,  Em¬ 
pire  Bldg.,  Pittsburg.  Placing  orders 
with  newspapers  for  Pittsburg  Lamp 
Brass  &  Glass  Company,  Locust  St. 
and  River  .Ave.,  Pittsburg. 

.Albert  Frank  &  Co.,  26  Beaver  St., 
New  York.  Placing  orders  with  news¬ 
papers  for  Mutual  Life  Insurance 
Company,  34  Nassau  St.,  New  York. 

E.  J.  (3oulston  Advertising  Agency, 
18  Tremont  St.,  Boston.  Placing  or¬ 
ders  in  mail-order  sections  of  news¬ 
papers  for  Morgan  Mail  Order  House, 
241  Tremont  St.,  Boston. 

Hoyt’s  Service,  116  W.  32d  St.,  New 
York.  Placed  special  copy  with  some 
New  York  City  newspapers  for  Hoff¬ 
man  Specialty  Company,  Inc.,  512 
Fifth  Ave.,  New  York. 

H.  C.  James  Agency,  110  W.  19th 
St.,  New  York.  Placing  special  copy 
with  newspapers  for  Dr.  Earl  S. 
Sloan,  “Sloan’s  Liniment,”  Boston. 

Philip  Kobbe  Company,  208  Fifth 
Ave.,  New  York.  Will  handle  the  ad¬ 
vertising  for  Charlestown  Industrial 
Corporation,  Nitro,  W.  Va. 

Moser  &  Cotins,  Paul  Bldg.,  Utica. 
Placing  copy  with  some  Southern 
newspapers  for  Chr.  Hansen’s  Labo¬ 
ratory,  “Junket  Tablets,”  Little  Falls, 
N.  Y. 

J.  P.  Muller  &  Co.,  220  W.  42d  St., 
New  York.  Again  placing  a  few  or¬ 
ders  with  newspapers  for  Yankee 


System  of  Baking,  Long  Acre  Eli 
New  York.  ' 


Frank  Presbrey  Company,  456  Fob 
Ave.,  New  York.  Again  placing 
ders  with  some  Pennsylvania  ncrn 
papers  for  Aluminum  Cooking  L’t  ^ 
sils  Company,  New  Kensington,  pJ 
E.  P.  Remington  Advertising' Co  J 
PANY,  1280  Main  St.,  Buffalo.  Pla(^ 
orders  with  some  Middle  West  nt» 
papers  for  Great  Lakes  Transport 
tion  Company. 

Thielecke  Advertising  Company  e 
S.  La  Salle  St.,  Chicago.  Placing'or. 
ders  with  some  Pacific  Coast  non. 
papers  for  'Moline  Plow  Compur 
Moline,  Ill. 

Williams  &  Cunningham,  6  NqiA 
Michigan  Ave.,  Chicago.  Placing  or. 
ders  with  newspapers  for  Lambtn 
Pharmacal  Company  “Listerine,"  si 
Louis. 

R.  Sykes  Muller  Advertising  C» 
PANY,  128  Bleury  St,  Montreal.  Sof 
ing  out  advertising  to  papers  iroi 
Nova  Scotia  to  Windsor,  Ont.,  fortk 
sale  of  stock  of  Allen  Montreal  Tk 
■atre.  Limited,  over  the  names  of  Ho 
Wood  &  Co.,  Montreal,  and  Home, 
Wood  &  Co.,  Toronto. 

Smith,  Denne  &  Moore,  McGill  Bldg 
Montreal.  Are  about  to  put  out  i 
good  sized  campaign  exclusively « 
technical  papers  for  Canadian  Mod 
Morrison  Co.,  manufacturer  of  labor 
saving  plants. 
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Perry  With  Worcester  Telegita 

Worcester,  Mass.,  Feb.  11.— Pad  S 
Perry  has  resigned  as  advertise} 
manager  of  the  Syracuse  Post  Staid 
ard  to  become  assistant  advertiini 
manager  of  the  Worcester  Telegra 
He  was  with  the  Post-Standard  kt 
three  years,  and  prior  to  that  was  wi 
the  Cincinnati  Times-Union  for  os 
year. 
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Exceptional  Bargains 


The  items  marked  *  on  the  below  advertisements  are  no  longer  required  by  the  newspapers  because 
they  use  Wood  Dry  Mats  exclusively  and  do  not  need  steam  or  electric  tables,  boilers,  paste  kettles, 
tissue,  backing  paper  and  other  innumerable  nuisances  that  attend  the  old  fashioned  wet  mat  method  of 


MACHINERY 


Ingot  Cuter— Hoe,  gas  heated;  attached  to 
metal  pot,  with  pump,  good  as  new,  $100. 
(*)  Flexitype  Scorcher— For  drying  mats 
flat;  gas  heated;  good  as  new,  $35. 

(*)  Pute  Kettle.^oppcr,  on  tripod;  steam 
heated;  good  as  new,  $15. 

(*)  Steam  Boiler— I'pright,  45  inches  high, 
21  in.  diameter;  made  of  heavy  boiler 
plate;  20  tubular  flues;  carries  100  lbs. 
pressure.  In  use  five  years.  Can  be  put 
in  excellent  condition  at  small  e.xpense^  50. 
(*)  Steam  Table — Hoe,  double  platen,  24  x 
28,  outside  measurements,  with  same  size 
apron;  hand  operated,  excellent  condition, 
t»0. 

Job  Press — Chandler- Price^  14x18,  motor 
or  foot  power;  first-class  condition,  $200. 

THE  DAY 

New  London  ....  Conn. 


The  following  used  machinery  and  tup. 
plies  will  be  told  at  attractive  prices ; 

Ose  Drut  Rcisisi  Fsrsacc 
Ose  Hw  litrii  lellir  vilhsi  ikin 
Osc  TiMinsNs  TrsscssUr  nilli  110  vsk  D.  C  mier 
*0se  Hse  Msirii  Htitcr  fRevtInBi  Trs<) 

Osc  Hw  Sicresirst  Rstary  Plater  110  val  D.  C.  mlar 
*I6S  retsu  Anerkas  Slerealrpe  Titaae— 19 1 24 
Osc  Bw  Seilasic  Prew 

*Twa  Wcael  ElcctricaOr  Heale4  Steaai  Taklet,  silk  aaca- 
■alic  skaners  far  aseratait  plaltss  aad  fam 
kick-aat 

For  full  details  and  prices,  address: 

Mechanical  Superintendent 

LonisviUe  Courier-Journal,  Lensvillc.  Ky. 


From  Editor  &  Publiaher 
January  29,  1920 


FOR  SALE 


Stereotype  Paper 


Size  18  X  23  inches 

*  White  backing  4  reams 
*Pink  8  reams 

*Tissue  9  reams 


Make  an  Offer 


THE  DAILY  ARGUS 


MOUNT  VERNON,  N.  Y. 


Stereotyping.  The  equipment  is  not  worn  out,  simply  not  now  needed,  and  can  be  purchased  for  a  fraction 
of  its  worth  to  the  wet  mat  newspaper. 


WOOD  FLONG  CORPORATION 


25  Madison  Ave.,  New  York 
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death  of  henry  hall 


Iggia***  Manager  Twenty  Year*  of 
New  York  Tribune 

Henry  Hall,  formerly  of  the  edi- 
igrial  staff  of  the  New  York  Tribune, 
ad  business  manager  of  that  paper 
for  twenty  years,  died  February  6  in 
Bdtimore,  aged  74  years.  Mr.  Hall 
,js  born  in  Auburn,  N.  Y.,  and  start¬ 
ed  his  newspaper  career  there,  as  city 
editor  of  the  Auburn  News  and  Au- 
^gin  Advertiser.  He  was  for  two 
jjys  on  the  staff  of  the  Norwich 
(Conn.)  Bulletin,  and  contributed 
aany  articles  to  daily  newspapers  in 
Boston,  Chicago  and  other  cities.  For 
along  time  he  was  also  New  York 
correspondent  of  the  London  Times. 

Mr.  Hall  was  the  author  of  “Ameri¬ 
ca’s  Successful  Men,”  “How  Money  Is 
Made  in  Security  Investments,”  and 
many  financial  pamphlets.  He  also 
pablished  a  “History  of  Auburn,  New 
York,”  and  a  history  of  the  Third 
Sow  York  Artillery. 


EDWARD  HENRY  CLEMENT 

Wu  Editor  of  Boston  Transcript  for 
Twenty-fiva  Years 

Boston,  Mass.,  Feb.  7.  —  Edward 
Henry  Clement,  who  for  twenty-five 
jears  was  editor-in-chief  of  the  Boston 
Transcript,  died  today  of  heart  disease 
at  his  home  in  Concord.  He  was  in 
bis  75th  year. 

Mr.  Clement  began  newspaper  work 
in  1864  as  a  reporter  for  the  Savannah 
News  Later  he  was  telegraph  editor 
and  city  editor  of  the  New  York  Trib¬ 
une,  and  managing  editor  of  the  New¬ 
ark  Daily  Advertiser.  In  1881  he  was 
made  editor-in-chief  of  the  Transcript. 
Retiring  from  the  active  newspaper 
field  in  1906,  Mr.  Clement  devoted 
himself  largely  to  magazine  writing. 


(f^bituarg 


Da.  James  Monroe  Buckley,  for  thir- 
tjr-two  years  editor  of  the  Christian 
Advocate,  official  organ  of  the  Meth¬ 
odist  Episcopal  Church,  died  Febru¬ 
ary  8  at  his  home  in  Morristown,  N.  J., 
where  he  had  been  living  in  retirement 
since  1912.  He  was  in  his  84th  year. 
Dr.  Buckley  wielded  so  powerful  an 
influence  as  editor  that  he  became 
blown  as  the  “Bishop  Maker.” 

Joseph  Morwitz,  aged  73,  a  retired 
publisher  of  Philadelphia,  died  Febru¬ 
ary  3.  Before  the  death  of  his  father. 
Dr.  Edward  Morwitz.  publisher  of  the 
German  Demokrat,  Mr.  Morwitz  was 
associated  in  the  work.  Later  he  pub¬ 
lished  a  medical  journal  in  Philadel¬ 
phia. 

^cbard  Brooke,  a  former  Philadel¬ 
phia  newspaper  man,  died  at  the  home 
of  his  brother  in  New  York,  February 
4  He  had  been  awarded  the  Croix  de 
Guerre  in  the  w'ar.  After  his  discharge 
be  was  advertising  writer  for  the 
Street  Railways  Advertising  Company 
of  New  York. 

Mas.  Sallie  S.  McCarthy,  many 
years  ago  a  short  story  writer  for  the 
Harper  publications,  died  February  4 
*t  her  home  in  Brooklyn,  N.  Y.  She 
collaborated  with  her  brother-in-law, 
Justin  McCarthy,  the  noted  English 
novelist  and  historian.  Mrs.  McCarthy 
*as  the  mother  of  the  late  Justin  Mc- 
44rthy,  the  younger,  who  was  on  the 
staff  of  the  Brooklyn  Daily  Eagle  for 
several  years. 

Blackhall.  ex-president  of 
the  Portland  (Ore)  Pressmen’s  Union, 
**s  accidentally  electrocuted  in  his 

ome  on  February  1.  He  was  using  an 


electric  vibrator  while  bathing  when 
he  received  the  fatal  shock.  He  had 
been  employed  for  several  years  in 
the  pressrooms  of  the  Oregonian  and 
the  Journal. 

Charles  Meserve.  former  publisher  of 
the  Oregon  City  Enterprise  and  the 
Oregon  Mist,  died  on  January  29  at 
Grants  Pass,  Ore.  He  was  born  in 
1855  and  retired  several  years  ago  as 
the  result  of  poor  health. 

Dr.  Elmer  Ernest  Southard  of  Cam¬ 
bridge,  Mass.,  widely  known  as  a 
writer  on  medicine,  assistant  professor 
of  psychology  at  Harvard  University 
and  Bullard  professor  of  neuropathol¬ 
ogy  at  the  Harvard  Medical  School, 
died  of  pneumonia  February  8  in  New 
York  City.  Dr.  Southard  was  assist¬ 
ant  editor  of  the  Journal  of  Nervous 
and  Mental  Diseases,  the  Psychiatric 
Bulletin,  and  the  Journal  of  Clinic  and 
Laboratory  Medicine.  He  was  also  au¬ 
thor  of  several  books  on  medical  re¬ 
search. 

A.  H.  Ludwig,  special  representative 
of  the  Power  farming  publications, 
died  in  Detroit  recently  of  influenza. 

Joseph  P.  Dougherty,  aged  28,  a 
brother  of  James  A.  Dougherty,  man¬ 
aging  editor  of  the  Catholic  Standard 
and  Times,  Philadelphia,  died  Janu¬ 
ary  39,  at  St.  Charles’s  Seminary, 
Overbrook,  where  he  was  a  theolog¬ 
ical  student. 

Joseph  Crane  Greeley,  manager  of 
the  contract  advertising  department 
of  the  Boston  Globe,  died  in  Dor¬ 
chester,  Mass.,  last  week  after  a 
short  illness.  He  had  been  asso¬ 
ciated  with  the  Globe  for  27  years. 

Fred  R.  E.  Dean,  Jr.,  a  former  Bos¬ 
ton  newspaper  man,  who  recently 
entered  the  publicity  department  of 
the  General  Electric  Company,  died 
in  Schenectady  last  week. 

Mrs.  Lucy  Jameson  Scott,  author 
and  editor  and  widow  of  Rev.  O.  W. 
Scott,  died  February  2nd  in  Brooklyn, 
N.  Y.  Mrs.  Scott  has  been  the  editor 
of  the  Junior  Missionary  Friend,  pub¬ 
lished  by  the  Woman’s  Foreign  Mis¬ 
sionary  Society  of  the  Methodist 
Episcopal  Church,  since  it  was 
founded  thirty  years  ago. 

Jules  .A.  Martin,  aged  63,  editor  of 
the  Alhambran,  a  publication  for 
Masons,  died  in  St.  Louis  on  January 
29,  following  a  paralytic  stroke. 

Mrs.  Frank  L.  Desnoyers,  wife  of 
one  of  Green  Bay’s  best  known  news¬ 
papermen,  died  recently  in  Green 
Bay,  following  an  attack  of  influenza. 


New  Agency  in  Memphis 

Memphis.  Tenn.,  Feb.  11. — A.  E.  Dis- 
telhurst  has  established  an  advertis¬ 
ing  agency  here.  Among  the  accounts 
in  his  charge  are  the  International 
Sugar  Feed  Company,  Layman  &  Co. 
and  the  Commercial  Banking  &  Trust 
Company,  all  of  Memphis.  The  In¬ 
ternational  Sugar  Feed  Company  is 
planning  a  campaign  in  newspapers 
throughout  the  South. 


Georgia  Paper  Reduces  Price. 

La  Grange,  Ga.,  Feb.  11. — The  Daily 
Reporter,  a  new  daily,  is  starting 
a  circulation  campaign  by  reduc¬ 
ing  its  price  from  $7.50  a  year  to  $5 
with  the  announcement  that  the 
paper  will  also  be  enlarged.  John 
Jones,  editor  and  publisher,  is  from 
Atlanta. 


Moore  Sun  Publicity  Manager 

H.  W.  Moore  has  been  appointed 
publicity  manager  for  the  Sun  and 
New  York  Herald  and  New  York 
Evening  Sun.  He  has  recently  been 
with  the  New  York  American. 


overcrowded,  you  need  The  Malcolm  Strauss  Newspaper  Service. 

This  Service  will  increase  the  amount  of  advertising  carried 
by  your  newspaper.  It  is  planned,  written  and  executed  by  a 
staff  of  advertising  and  merchandising  experts  who  know  how  to 
make  the  advertiser’s  dollar  do  its  full  duty. 

7h«  NtWMpaper  which  ermatcc  th*  mott  talct  for  its  achfortiten  ia 
the  onm  to  which  they  will  give  tha  biggaat  ahara  of  ita  appropriation. 
The  Malcolm  Strauss  Newspaper  Service  brings  results.  It 
creates  new  advertisers — makes  small  advertisers  big  AND  builds 
Success  for  your  newspaper. 

THE  MALCOLM  STRAUSS  NEWSPAPER  SERVICE 

**Thm  CfatmBt  Adv^rtiting  Smrvicm  fit  th*  World** 

This  Business-Getting  Advertising  Service  supplies  each 
month  in  mat  or  stereo  form  from  150  to  200  attractive  illustra¬ 
tions — together  with  clever  Copy  Suggestions,  Sales  and  Store 
Promotion,  Plans  for  Advertising  Campaigns,  Hints  for  Soliciting 
Advertising,  Inspirations  for  preparing  forceful  advertisements 
that  sell  merchandise.  Features  for  Timely  Events. 

The  high  character  of  the  newspapers  subscribing  for  The»Mal- 
colm  Strauss  Service  may  be  judged  from  the  few  given  below — 

Atlanta  Journal 
Albany  Knickmrbockmr  Frero 
Milwaakoo  Sontinml 
Grand  Junction  Daily  Sontinol 
Honolulu  Commercial  Adomrtimmr 
Detroit  Journal 

The  Malcolm  Straus*  Syndicate,  4S6 Fourth  ATe.,N«wYork,N.Y. 

Send  coupon  today  for  specimen  proof  sheets  and  price  for  the 
exclusive  rights  to  the  service  in  your  city. 


WHminmton  Morning  Star 
Seattle  ^tmee 
Dee  Moinee  Register 
Louieoille  Courier-Journal  and  Tribune 
Havana,  Cuba,  La  Frenea 
Shanghai  North  China  Daily  News  and 
Herald 


The  Malcolm  Strauss  Syndicate, 

456  Fourth  Avenue, 

New  York,  N.  Y. 

Dear  Sirs ; 

Please  send  me  without  obligation  on  my  part,  specimen  proof 
sheets  and  price  for  the  exclusive  use  of  your  Service  in  this  city. 


NAME .  Newspaper .  Address 


24 


Editor  &  Publisher  for  February  12,  1920 


EDI 


CANADA  COULD  END  PAPER  SHORTAGE 

SENATOR  UNDERWOOD  proposes  that  the 
President  shall  empower  a  committee  to_un- 
dertake  negotiations  with  the  Dominion  and 
Provincial  Governments  of  Canada  looking  to 
the  restoration  to  United  States  newsprint  manu¬ 
facturers  of  rights  granted  to  them  previous  to 
1910,  and  withdrawn  in  that  year. 

Leases,  issued  to  our  manufacturers,  guaran¬ 
teed  to  them  full  property  rights  in  wood  pulp 
timber  cut  in  the  limits  under  lease  with  the 
privilege  of  shipping  such  wood  to  the  United 
States  mills.  Ten  thousand  square  miles  of  pulp 
wood  land  was  so  leased  by  the  Province  of  Que¬ 
bec.  The  lessees  were  at  great  expense  ill  con¬ 
structing  booms,  piers,  dams,  etc.,  and  in  general¬ 
ly  furthering  the  removal  and  shipment  of  the 
wood.  Then,  suddenly,  an  order-in-council  pro¬ 
hibited  the  further  shipment  of  wood  from  Que¬ 
bec  unless  and  except  it  should  first  be  converted 
into  pulp  or  paper.  That  order  is  still  in  force. 

The  net  result  is  said  to  be  that  the  wood 
available  to  our  mills  from  this  source,”  in  the 
event  that  the  embargo  should  be  removed, 
would  be  ample  to  supply  the  newsprint  demand 
and  end  the  shortage.  As  it  would  seem  that 
international  amity  should  govern,  in  the  adjust¬ 
ment  of  a  matter  of  this  sort,  the  Underwood 
proposal  might  carry  real  possibilities. 

One  thing  should  be  remembered:  In  discuss¬ 
ing  our  newsprint  dealings  with  Canada  we  shall 
make  no  progress  through  uttering  veiled  threats 
of  reprisals.  Canadians  do  not  take  kindly  to 
even  the  mildest  threats  of  coercion.  They  value 
good  relations  with  us,  however,  and  will  always 
be  found  willing  to  concede  everything  possible 
in  order  to  sustain  and  further  these  good  rela¬ 
tions.  And  it  is  greatly  to  our  own  interests 
that  we  should  cherish  toward  them  this  same 
spirit — that,  when  we  extend  our  hand  across  the 
northern  border,  it  should  be  open  in  friendship, 
not  closed  in  menace. 

UON.  VICTOR  MURDOCK,  chairman  of  the 
4  4  pederal  Trade  Commission,  has  not  per¬ 
mitted  the  distractions  of  a  busy  official  career  to 
dim  his  vision  as  a  newspaperman.  He  has  been 
writing  for  his  newspaper,  the  Wichita  Eagle,  a 
series  of  delightfully  tender  sketches  of  people  he 
knew'  in  Wichita  when  he  was  a  boj' — under  the 
title  of  “Folks.”  It  is  to  be  hoped  that  Mr. 
Murdock  will  publish  these  in  book  form  later. 
They  have  compelling  charm. 

The  South  Bend  Tribune,  in  an  editorial  on 
“The  Mission  of  the  Press,”  says:  “The  press 
comes  before  the  party.  When  party  leaders 
realize  what  that  means  their  more  wholesome 
respect  for  the  press  will  lead  to  better  political 
parties.”  It  is  not  often  that  an  editor  succeeds 
in  putting  so  much  fundamental  truth  into  two 

brief  sentences. 

• 

George  M.  BR.'\DT  went  to  Havana,  in  the 
early  days  of  Cuban  independence,  and  start¬ 
ed  an  American  daily  newspaper,  the  Post.  At 
his  death  last  year  it  had  become  an  institution, 
and  is  to  survive  under  a  recent  reorganization. 
The  Post  has  been  a  powerful  agent  for  Cuban- 
American  friendship.  May  it  long  continue  to  be. 

Lord  NORTHCLIFFE  believes  in  unions.  He 
prefers  to  deal  with  organizations  rather  than 
men.  Yet  nobody  is  quicker  to  resent  anything 
like  dictation  from  the  unions  than  he.  So  well 
is  this  known  that  he  docs  not  often  have  to 
meet  such  a  problem. 


PERH.\PS  the  outstanding  service  rendered  by 
the  A.  B.  C.  to  publishers  has  been  this :  That 
it  has  demonstrated  to  them  that  inflated  circu¬ 
lations  cannot  be  sold  to  advertisers ;  therefore 
that  all  devices  for  artificial  stimulation  of  cir¬ 
culation  are  vain  and  useless. 


R  I  ^  L 


NO  TIME  FOR  CRAPE-HANGERS 

WILLIAM  W.  CANFIELD,  editor  of  the 
Utica  Observer,  believes  that  the  news¬ 
papers  should  do  their  part  in  putting  a 
check  to  the  wave  of  discouragement,  pessimism 
and  “blues”  which  is  sweeping  the  country.  He 
recognizes  the  soundness  of  Shakespeare’s  phil¬ 
osophy,  “There’s  nothing  good  or  bad  but  think¬ 
ing  makes  it  so.” 

Editor  Canfield  has  had  posted  in  the  editorial 
and  local  rooms  a  notice  to  the  staff  of  which 
the  following  extracts  are  typical : 

“What  I  want  to  do  is  to  keep  out  of  the  Ob¬ 
server  all  the  crape-hanger,  gloomy  Gus,  sordid, 
doleful,  discontented,  muttering,  fault-finding 
and  threatening  talk.  Boost  every  bit  of  en¬ 
couraging  new's.  Ten  hopeful  outlook  lines  are 
of  more  worth  than  a  column  of  complaint  about 
conditions  and  prices.  Above  all,  we  do  not  want 
to  give  space  to  any  predictions  about  “prices 
are  going  to  be  higher,”  “better  buy  now”  and 
all  that  sort  of  bunk,  which,  traced  to  its  moving 
spirit,  will  nearly  always  be  discovered  to  be 
propaganda  of  someone  who  has  got  something 
to  sell,  and  wants  to  unload  it  on  the  public. 

“Let’s  try,  every  one  of  us,  to  get  some  cour¬ 
age,  confidence  and  faith  into  the  homes  which 
the  Observer  visits.  It  isn’t  much,  of  course, 
as  it  is  only  a  little  patch  of  light  in  the  curtain 
of  gloom  which  most  papers  seem  to  take  delight 
in  constantly  magnifying;  but  perhaps  it  will 
spread. 

“At  all  events,  we  will  have  the  consciousnesss 
of  having  done  our  share.” 

Mr.  Canfield  has  set  an  excellent  example.  It 
should  be  emulated  by  editors  in  every  city  that 
is  feeling  the  cumulative  effects  of  months  of 
growing  discontent,  of  negatwe  thinking.  The 
world  has  become  too  prone  to  introspection,  to 
gloomy  judgment,  to  a  belief  that  things  must 
be  much  worse  before  they  can  become  better. 

The  newspapers  exercise  upon  the  minds  of 
their  readers  an  influence  that  makes  for  com¬ 
munity  good  or  ill.  Few  editors  realize  the  far- 
reaching  effect  of  the  work  they  do  in  dealing 
with  and  presenting  the  story  of  the  day.  In 
every  day’s  news  grist  there  is  material  for  both 
optimism  and  pessimism,  faith  or  discourage¬ 
ment,  hope  or  cynical  despair.  It  is  for  those 
who  edit  and  write  the  great  record  to  preserve 
the  proper  balances,  giving  to  the  forward-mov¬ 
ing  events  right  of  way. 

Crape-hangers  should  be  forced  to  find  other 
channels  than  the  newspapers  for  the  dissemina¬ 
tion  of  their  doctrines. 

An  effort  is  being  made  in  Buffalo  to  have 
street  corner  news-stands  declared  a  nuisance 
and  removed.  What  strides  forward  Buffalo 
must  have  been  making  lately  if  we  are  to  as¬ 
sume  that  her  greatest  remaining  worry  is  the 
street  corner  news-stand! 
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THE  SEATTLE  CASE 

By  sustaining  the  demurrers  to  the  final  in- 
dictment  against  E.  B.  Ault,  editor-manager 
and  several  associates  in  the  publication  of 
the  Seattle  Union-Record,  who  were  charged 
with  conspiracy  to  violate  the  espionage  act. 
Federal  Judge  Neterer  has  vindicated  the  claim 
of  Mr.  Ault  that  the  action  of  the  authorities  in 
closing  the  newspaper  office  and  barring  it  from 
the  mails  was  arbitrary  and  illegal. 

It  will  be  recalled  that  the  property  of  the 
newspaper  was  returned  to  its  officers  within  a 
few  days  after  the  seizure,  or  as  soon  as  a  hear¬ 
ing  could  be  had  before  the  United  States  Com¬ 
missioner;  and  the  Solicitor-General  of  the  Post 
Office  Department  promptly  restored  to  the  pa¬ 
per  the  privileges  of  the  mails.  Now  the  last 
of  the  indictments  has  been  nullified. 

Under  date  of  December  8,  1919,  Mr.  Ault,  in 
the  course  of  a  letter  to  Editor  &  Publisher  re¬ 
viewing  the  case,  said:  “The  Union-Record  is 
not  a  seditious  paper;  it  has  never  published  a 
line  that  could  be  construed  as  seditious  by  any 
one  in  possession  of  normal  faculties.”  The 
issue  of  the  case,  as  noted,  would  tend  to  confirm 
this  statement. 

Now  it  happens  that  the  Union-Record  is 
owned  by  the  Central  Labor  Council  of  Seattle, 
an  organization  which  has  gained  some  fame  for 
radicalism,  and  for  a  lack  of  cordial  admiration 
for  Ole  Hanson,  once  Seattle’s  mayor.  All  Amer¬ 
icans  will  be  glad  that  the  paper  is  not  to  be 
classed  with  enemy  publications  within  our  gates 
— for  it  would  seem  that  there  is  no  scarcity  of 
such  papers,  and  there  is  a  growing  resentment 
among  the  people  that  they  should  be  permitted 
to  continue  their  advocacy  of  forceful  overthrow 
of  the  Government.  However,  we  have  in  At¬ 
torney-General  Palmer  an  official  of  the  right 
temperament  and  convictions  to  deal  with  this 
menace — and  he  is  busily  seeking  broader  powen 
under  which  to  act. 

LOUIS  SEIBOLD,  in  the  New  York  World, 
discusses  William  Randolph  Hearst  as  a  pos¬ 
sible  nominee  for  the  Presidency.  He  concludes 
that  Mr.  Hearst  is  eligible,  either  as  candidate  of 
the  Democrats  or  of  a  combination  of  independ¬ 
ent  and  radical  elements.  In  addition  to  saying 
some  rather  cutting  things  about  Mr.  Hearst, 
Mr.  Seibold  utters  some  very  complimentary 
ones.  For  instance,  he  says  Mr.  Hearst  has  very 
unusual  ability  as  a  political  critic.  The  real  sig¬ 
nificance  of  all  this  lies  in  the  fact  that  we  ha« 
come  to  a  time  when  a  metropolitan  newspaper 
is  broad  enough  to  accord  to  the  editor  of  an 
unloved  contemporary  his  proper  place  in  its 
news  columns.  That  fact  spells  progress. 

According  to  Senator  Smoot  the  shortage 
of  print  paper  has  hit  the  Government  Print¬ 
ing  Office  so  hard  that  it  has  been  necessary  to 
send  out  seven  newsprint  scouts  in  search  of 
stock  on  which  to  publish  the  Record.  In  spite 
of  this  the  output  of  official  documents  continnes 
at  high  tide,  and  the  departments  are  in  close 
rivalry  as  to  which  shall  show  the  greatest  rec¬ 
ord  for  industry  in  pamphleteering.  When  sh^ 
we  see  at  Washington  a  restoration  of  plaA 
common  sense  in  the  management  of  the  public 
business? 

Are  the  people  indulging,  as  is  so  frequently 
alleged  by  thrift  advocates,  in  a  destructive 
orgy  of  extravagance?  Or  is  this  era  of  free 
spending  of  money  merely  the  reaction  after  the 
self-denial  and  sacrifices  of  the  war  period?  It 
is  a  “live”  newspaper  topic,  in  any  event,  calling 
for  the  light  of  analysis. 

ONCE  more  a  newspaper  questionnaire— thu 
time  one  addressed  to  its  readers  by  the 
Chattanooga  News — has  disclosed  the  fact  that 
the  comics  lead  all  other  syndicated  features  w 
popularity.  Truly,  smiles  have  a  market  valut 
And,  goodness  knows,  it  is  well! 
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Walter  g.  bryan,  publisher 

of  the  New  York  American, 
rts  prevented  by  illness  from  taking 
jart  as  tbe  guest  of  honor  at  the 
kingdom  of  Callaway  dinner,  an  an¬ 
nual  celebration  in  his  home  town  of 
Fulton,  Mo.,  a  few  days  ago.  Mes¬ 
sages  were  read  from  Mr.  Bryan  and 
ffoffl  his  friends  and  journalistic  con¬ 
temporaries  in  New  York  and  in 
other  cities. 

Norman  E.  Mack,  publisher  of  the 
Buffalo  Times,  has  been  mentioned  as 
the  candidate  of  the  Empire  State 
Democratic  leaders  to  succeed  James 
W.  Wadsworth  in  the  United  States 
Senate. 

j,  T.  Beckwith,  head  of  the  S.  C. 
Beckwith  Special  Agency,  has  added 
to  his  fame  in  the  advertising  field 
the  glory  of  recognition  in  his  own 
home  town  as  a  successful  farmer. 
His  corn  crop,  raised  by  Mr.  and  Mrs. 
Beckwith  at  their  farm  in  Somerset 
County,  N.  J.,  recently  took  the  blue 
ribbon  first  prize  at  the  county  ex¬ 
hibit,  which  is  reputed  to  comprise 
the  best  corn  grown  in  the  common- 
vealth. 

Raymond  Bissell,  business  manager 
of  the  Buffalo  Commercial,  heads  a 
list  of  persons  eligible  for  appoint¬ 
ment  as  postmaster  of  Buffalo.  Mr. 
Bissell  headed  the  civil  service  list 
of  persons  qualified  for  appointment. 
He  is  a  nephew  of  Wilson  S.  Bissell, 
vho  w'as  postmaster  general  under 
President  Grover  Cleveland.  He  has 
been  business  manager  of  the  Buf¬ 
falo  Commercial  for  about  two  years. 
S.  N.  Hershenow  has  just  been  ap- 
[Kiinted  advertising  manager  of  the 
South  Bend  (Ind.)  Tribune,  succeed¬ 
ing  John  DeHaven,  who  resigned  to 
become  district  manager  of  a  New 
York  life  insurance  company. 


IN  THE  EDITORIAL  ROOM 

Alvin  O.  Royse,  managing  editor 
of  the  Milwaukee  Wisconsin  News, 
bas  resigned  to  become  chief  editorial 
writer  of  the  Manitowoc  (Wis.)  Her¬ 
ald-News.  Mr.  Royse  became  man¬ 
aging  editor  of  the  Wisconsin  News 
after  that  paper  absorbed  the  Free 
Press,  of  which  he  had  been  manag¬ 
ing  editor.  He  previously  had  been 
telegraph  editor  of  the  Free  Press, 
and  also  held  positions  on  Chicago 
newspapers. 

William  M.  Ledbetter,  formerly 
managing  editor  of  the  St.  Louis  Re¬ 
public,  has  been  made  secretary  of 
the  New  Constitution  Association, 
recently  formed  to  make  an  active 
tainpaign  for  a  new  constitution  for 
Missouri. 

“Gus”  B.  Wollan  has  resigned  as 
secretary  to  Mayor  Laurence  C. 
Hodgson  of  St.  Paul  to  become  di¬ 
rector  of  publicity  for  the  St.  Paul 
Association  of  Public  and  Business 
AHairs.  Mr.  Wollan  was  for  a  long 
term  political  and  legislative  writer 
lor  the  Daily  News. 

Hnrry  L.  Kuck  has  resigned  as  city 
^itor  of  the  Albany  (Ore.)  Daily 
Herald  to  join  the  Oakland  (Cal.) 
Tnbune  staff. 

Joseph  A.  Jackson,  assistant  dra- 
jatic  editor  of  the  New  York  World. 


has 


resigned  to  go  with  Wilder  & 


®ell,  general  publicity  promoters, 
^'s  firm  is  undertaking  a  big  cam- 
Wign  for  the  Russian  Central  Relief 

'-ommittee. 

J-  W.  Gould,  who  about  a  year  ago 
the  Plattsburg  (N.  Y.)  Sentinel 


to  become  editor  of  the  Olean  (N. 
Y.)  Times,  has  become  telegraph  edi¬ 
tor  of  the  Clarksburg  (W.  Va.)  Ex¬ 
ponent.  He  is  succeeded  on  the 
Times  by  John  Armstrong,  formerly 
of  Plattsburg.  He  has  been  city  edi¬ 
tor  of  the  Times  about  a  year  and  is 
advanced  to  the  chief's  chair  by  Pub¬ 
lisher  M.  G.  Fitzpatrick. 

H.  J.  R.  Tewksbury,  for  many  years 
telegraph  editor  of  the  Lewiston 
(Me.)  Sun,  has  been  made  suburban 
editor  of  the  Portland  Express. 

Thomas  M.  Walsh,  for  ten  years 
with  the  Woonsocket  (R.  I.)  Call,  has 
gone  to  the  Providence  News  in  an 
executive  position. 

Mr.  and  Mrs.  Jasper  C.  Hutto  of 
Charlotte,  N.  C.,  announce  the  birth 
of  a  daughter  on  February  2,  whom 
they  have  named  Jeanne  Marie.  Mr. 
Hutto  is  city  editor  of  the  Charlotte 
News. 

Earl  Carey  Donegan  has  resigned  as 
editor  of  the  Bridgeport  Sunday  Herald 
to  join  the  staff  of  the  Dry  Goods 
Economist,  New  York.  He  was  sport¬ 
ing  editor  from  1912  to  1916,  and  later 
city  editor  of  the  Bridgeport  Telegram, 
and  for  the  past  year  has  been  editor  of 
the  Sunday  Post.  Lester  Cargill,  form¬ 
erly  Sunday  editor,  has  resumed  that 
post,  having  been  on  the  daily  Post  desk 
for  eleven  months.  He  will  continue  in 
charge  of  the  late  edition  of  the  daily 
in  addition  to  his  Sunday  duties. 

Ralph  Ross,  former  city  editor  of 
the  Moberly  (Mo.)  Monitor,  and 
later  with  the  St.  Louis  Post-EHs- 
patch,  St.  Louis  Republic  and  the 
United  Press,  was  married  recently 
to  Miss  Natalie  Necalau.  Mr.  Ross 
is  associated  with  La  Nacion  at  Bue¬ 
nos  Aires. 

Charles  I.  O’Neill,  former  city  edi¬ 
tor  of  the  Okmulgee  (Okla.)  Demo¬ 
crat.  has  been  made  publicity  mana¬ 
ger  of  the  Okmulgee  Chamber  of 
Commerce.  He  will  also  edit  “The 
Okeh,”  the  monthly  publication  of 
the  organization. 

Alfred  G.  Hill,  sporting  editor  of 
the  Topeka  Daily  Capital,  has  re¬ 
signed  and  joined  the  staff  of  the 
Philadephia  Public  Ledger. 

Lieut.  Joseph  F.  Ware,  Jr.,  city  editor 
of  the  Kansas  City  Post,  and  Miss  Helen 
Myers,  were  married  recently.  E.  N. 
Smith,  managing  editor  of  the  Post,  and 
brother-in-law  of  Mr.  Ware,  was  the 
best  man. 

C.  A.  Tunnell  has  been  appointed  edi¬ 
tor  of  the  Bryan  (Tex.)  Eagle,  succeed¬ 
ing  J.  L.  Landrum,  who  has  resigned  to 
engage  in  newspaper  work  for  himself 
in  another  Texas  city. 

Robert  E.  Vincent,  formerly  telegraph 
editor  of  the  Louisville  Herald,  is  now 
on  the  copy  desk  of  the  Philadelphia 
Public  Ledger. 

W.  T.  Yoe,  founder  of  the  Independ¬ 
ence  (Kan.)  Tribune,  and'  a  veteran 
Kansas  newspaper  editor,  celebrated  his 
SOth  wedding  anniversary  recently.  The 
Tribune  has  been  established  nearly  that 
many  years. 

Junius  M.  Smith  has  resigned  as 
automobile!  editor  of  the  Charlotte 
(N.  C.)  News  to  become  advertising 
manager  of  the  Motor  Company,  dis¬ 
tributor,  Winston-Salem,  N.  C. 

Philip  M.  Knox,  formerly  on  the  edi¬ 
torial  staff  of  the  Denver  Express,  has 
joined  the  circulation  department  of  the 
St.  Paul  Daily  News.  Mr.  Knox  is  in¬ 
augurating  a  campaign  of  newsboy  wel¬ 
fare  work  and  is  also  starting  a  junior 
monthly  organ  for  carriers  and  news¬ 
boys. 

William  W.  Stonebraker,  manager 
of  the  Harrisburg  (Pa.)  bureau  of  the 
Universal  News  Service,  and  former¬ 
ly  connected  with  the  Harrisburg  Pa- 


Now  Manages  Paper  That 
Gave  Him  Start 

IN  recently  assuming  the  business 
management  of  the  York  (Pa.)  Dis¬ 
patch,  Harold  F.  Eyster  returned  to  his 
Alma  Mater. 
Originally  a 
York  boy,  his 
first  newspaper 
experience  was 
on  the  Dispatch, 
in  the  circulation 
department,  o  f 
which  he  was 
eventually  made 
manager. 

A  thirst  for 
experience  1  e  d 
him  to  wider 
Howard  F.  Eyster  fields.  From  the 
Dispatch  he  went 
ten  years  ago  to  the  Reading  Tele¬ 
gram  as  circulation  manager.  Mr. 
Eyster  was  successively  circulation 
manager  for  the  Rochester  (N.  Y.) 
Herald,  the  Akron  (Ohio)  Beacon- 
Journal,  Johnstown  (Pa.)  Leader  and 
the  Harrisburg  (Pa.)  Telegraph. 

Mr.  Eyster  succeeded  as  business 
manager  of  the  York  Dispatch, 
George  W.  Kunsman,  who  became  the 
business  manager  of  the  Reading 
News-Times  and  Telegram. 


triot,  has  been  appointed  chief  of  the 
bureau  of  information  of  the  Depart¬ 
ment  of  Agriculture.  Stonebraker 
originally  was  with  Johnstown  and 
Altoona  papers. 


WITH  THE  AD  FOLKS 

Maxton  R.  Davies,  vice  president 
and  secretary  of  the  Dunlap-Ward 
Advertising  Company  of  Cleveland, 
and  formerly  manager  of  the  agency’s 
Detroit  office,  has  become  vice  pres¬ 
ident  of  Seeley  &  Brown,  Inc.,  ad¬ 
vertising  agency  of  Detroit.  Mr. 
Davies  will  be  counsel  for  Seelye  & 
Brown  on  automotive  advertising. 

T.  Allen  Bogue,  connected  with 
advertising  concerns  in  Detroit  for 
the  last  seven  years  and  former 
member  of  the  Free  Press  staff,  has 
been  appointed  district  manager  of 
the  Garage  Advertising  Company  of 
Detroit. 

Larry  P.  Barr,  of  Detroit,  who  was 
elected  vice-president  of  the  Victor  C. 


Breytsprank  Company,  Chicago  and 
Detroit,  advertising  agents,  when  he 
returned  from  the  war,  has  resigned. 
He  will  become  general  sales  manager 
of  the  Frayac  Manufacturing  Com¬ 
pany,  of  Rockford,  Ill.,  in  a  short  time. 

Jesse  Blythe  has  resigned  as  assist¬ 
ant  city  editor  of  the  St.  Louis  Globe- 
Democrat  to  join  the  staff  of  the 
John  Ring,  Jr.,  Advertising  Company, 
as  manager  of  the  research  depart¬ 
ment. 

Halbert  B.  Phillips  has  resigned 
from  the  staff  of  the  Memphis  Com¬ 
mercial  Appeal  to  become  advertis¬ 
ing  and  sales  manager  of  Malone  & 
Hyde,  Inc.,  wholesale  grocers  of 
Memphis. 

F.  W.  Anderson,  for  four  years  ad¬ 
vertising  manager  of  the  H.  Batter- 
man  Company,  Brooklyn,  resigned 
February  1,  to  be  connected  with  the 
Dry  Goods  Economist  after  February 
15th. 

Charles  E.  McCormick,  formerly  on 
the  copy  desk  of  the  Louisville  Cou¬ 
rier-Journal,  has  returned  to  his  old 
home  at  Princeton,  Ind.,  to  engage  in 
the  advertising  business.  “Service” 
is  the  cryptic,  business-like  firm  name 
he  has  adopted  for  himself  and  asso¬ 
ciates. 

H.  W.  Wolf  has  joined  the  staff  of 
the  Matteson-Fogarty-Jordan  Com¬ 
pany,  Chicago,  as  production  man¬ 
ager.  For  seven  years,  Mr.  Wolf  had 
a  similar  position  with  the  Gundlach 
Advertising  Company  of  the  same 
city. 

Halbert  B.  Phillips,  who  has  been 
covering  the  “business  run”  for  the 
Memphis  Commercial  Appeal  for  a 
number  of  years,  has  become  adver¬ 
tising  manager  for  Malone  &  Hyde, 
Memphis  wholesale  grocers. 

C.  S.  Johnson  has  resigned  as  ad¬ 
vertising  manager  of  the  Tobacco 
Products  Corporation,  New  York,  to 
become  publicity  manager  of  the 
American  Safety  Razor  Corporation, 
Brooklyn. 

D.  O.  Skinner  has  resigned  as  ad¬ 
vertising  manager  of  the  Interna¬ 
tional  Motor  Company,  New  York. 

George  M.  Forbes,  who  has  been 
connected  with  the  advertising  staff 
of  Alfred  Decker  &  Cohn,  Chicago, 
has  been  made  advertising  manager 
of  Cohn,  Rissman  &  Co.,  also  of  that 
city. 


Facts  about  the  Haskin  5e^^ice 


TKe  5an  Dietjo  Ui\ior\. 
K'as  si^ne-d.  a.  contract 
for  tKe  Ha  skin  Service 
for  one  year 

It  tkos  tap,»  that  Kwtje 
storeKoosc  of  knowledge 
at  WasKin^ton  and  makes- 
it  available  to  its  readers 

Frederic  J  HasKirs, 
WasKin^ton  P  C  will 
tell  yoo  tKe  price  and. 
plan  for  your  paper* 
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The  manufactures  are  of 
course  largely  based  upon 
the  products  of  the  farm, 
—  that  is,  crops  and  live¬ 
stock.. 

Remember  that 
ninety  per  cent  of 
the  people  live  on 
hard  surface  high¬ 
ways  that  connect 
all  the  market  towns 
of  1,000  and  more. 

Seventeen  cities  are  the 
metropolises,  publish  the 
daily  pap>ers  and  distri¬ 
bute  them  and  MAKE 
769b  of  the  manufac¬ 
tures  of  the  state. 


Your  adver¬ 
tising  prob¬ 
lem  is  easily 
worked  out. 

A  few  pa¬ 
pers,  listed 
below,  will 
carry  your 
message 
pretty  well 
over  the  . 

state,  reaching  most  of  the  readers. 
These  papers  practically  circulating 
the  news  of  the  world  to  the  dwel¬ 
lers  on  the  highways  and  in  the 
cities. 

Naturally  the  national  advertiser  who  is 
alive  and  on  the  job  will  lose  no  time,  but 
start  after  this  business  NOW. 


Rate  for 

Circulation  5,000  Line. 


*Boone  News-Republican . 

. (E) 

3,287 

.0143 

Burlington  Hawkeye  . 

. (M) 

10.0M 

.03 

Burlington  Hawkeye  . 

. (S) 

11.128 

.03 

Council  Bluffs  Nonpareil . 

..(E&S) 

15321 

.035 

Davenport  Times  . 

. (E) 

23,754 

.06 

Des  Moines  Capital . 

. (E) 

58476 

.10 

Des  Moines  Sunday  Capital . 

. (S) 

42426 

.10 

Des  Moines  Register  and  Tribune . 

..(M&E) 

104358 

.16 

Des  Moines  Sunday  Register . 

. (S) 

71440 

.14 

*Iowa  City  Daily  Press . 

. (E) 

3466 

.02 

Mason  City  Globe  Gazette-Times . 

. (E) 

9,682 

.03 

Muscatine  Journal  and  News-Tribune.. 

. (E) 

7,930 

.025 

Sioux  City  Journal . . 

. (E) 

52320 

.08 

Sioux  City  Journal . 

. (S) 

27,725 

.08 

'Ottumwa  Courier  . 

. (E) 

12,261 

.035 

Waterloo  Evening  Courier . 

. (E) 

14,791 

.04 

CoTemment  Statemcnta,  October  lat,  1919. 
*A.  B.  C.  Report,  October  lot,  1919. 


FINDING  AN  OBOE  PLAYER 


Nothing  Is  Impossible  With  a  Properly  Handled  Classifitfl 
Advertisement  I 


BY  C.  L.  PERKINS 

Article  XIII 


The  publisher  of  a  well-known 
.American  newspaper  is  reported 
as  desiring  to  limit  all  classified  adver¬ 
tising  in  his  publication  to  one  inser¬ 
tion.  His  belief  is  that  much  greater 
reader  interest  would  be  obtained  if 
each  classified  advertisement  repre¬ 
sented  a  new  want  or,  from  a  reader’s 
standpoint,  a  new  opportunity  to  sat¬ 
isfy  a  want. 

This  idea  is  in  direct  opposition  to 
the  general  practice  employed  in  sell¬ 
ing  classified.  The  unit  of  sale  is  com¬ 
paratively  small  in  this  class  of  adver¬ 
tising,  and  unless  great  care  is  taken 
the  cost  of  selling,  composition,  white 
paper,  bookkeeping  and  collection 
more  than  equals  the  revenue.  It  costs 
practically  no  more  to  sell  a  three 
time  advertisement  than  it  does  one 
of  a  single  insertion.  The  cost  of  com¬ 
position  is  no  greater  when  the  Want 
Ad  runs  for  three  times  instead  of  one. 

Increase  Insertions 

To  make  a  bill  and  collect  the  charge 
for  a  one  day  advertisement  is  cer¬ 
tainly  as  expensive  as  for  one  of  three 
or  more  days.  About  the  only  addi¬ 
tional  cost  of  producing  an  advertise¬ 
ment  of  more  than  one  time  is  the 
item  of  white  paper.  Therefore  it  has 
been  considered,  from  a  newspaper 
standpoint,  good  business  to  increase 
the  average  sale  by  securing  from  the 
advertiser  the  greatest  possible  num¬ 
ber  of  insertions. 

Some  newspapers  have  developed 
their  classified  columns  mainly  by 
raising  the  average  number  of  inser¬ 
tions  per  advertisement.  This  not  only 
gave  them  greater  volume  ami  the  con¬ 
sequent  increased  revenue,  but  it  gave 
them  a  greater  variety  of  advertising 
each  day.  This  meant  increased  mar¬ 
ket  place  aspect  for  their  classified 
pages — a  wider  selection  for  the  reader 
to  choose  from.  As  a  result  of  this, 
greater  reader  habit  was  built,  which 
in  turn  made  better  results  for  the 
advertisers.  And  this  naturally  in¬ 
creased  the  number  of  advertisers. 

Yet,  in  spite  of  the  possibilities  for 
developing  classified  by  this  method, 
newspapers  partially  or  wholly  neglect 
this  opportunity.  Very  few  of  those 
publications  endeavoring  to  build  in 
this  way  are  diligent  in  their  effort. 
This  is  shown  by  the  fact  that  many 
newspaper  executives  will  assert  that 
their  organizations  are  making  an  ef¬ 
fort  to  increase  insertions.  Yet  you 
can  go  to  their  Want  Ad  counter  or 
call  their  telephone  departments,  place 
an  advertisement  and  have  no  endeavor 
made  to  sell  you  more  than  one  in¬ 
sertion. 

Many  Neglect  Opportunities 

Not  only  from  the  standpoint  of  the 
newspaper,  but  as  a  matter  of  service 
to  the  advertiser  and  reader,  it  has 
been  considered  good  business  to  sell 
Want  Ads  for  three,  seven  and  even 
thirty  or  more  insertions.  There  is  a 
definite  belief  that  the  advertisement 
published  three  times,  for  example,  has 
a  much  greater  chance  of  producing 
the  desired  result  than  one  of  a  single 
day.  And,  of  course,  the  production 
of  results  is  the  purpose  of  classified 
as  well  as  every  other  form  of  adver¬ 
tising.  In  classified,  however,  results 
are  more  important  than  in  many 
other  kinds  of  advertising.  It  is  not 


used  to  create  good  will,  prestige  ot 
even  a  market.  Generally  every  infc 
vidual  Want  Ad  is  expected  to  (|^ 
for  the  advertiser  the  person  or  po. 
sons  who  can  satisfy  the  specific  mit 
mentioned  in  the  copy.  Direct,  po^ 
tive,  treaceable  results  are  expecW 
So  the  creation  of  results  is  not  oil; 
a  service  to  the  advertiser,  but  alu 
the  most  efficient  kind  of  salesna. 
ship.  The  ability  to  produce  renilti 
sells  more  classified  than  all  the  sik). 
people  combined. 

The  idea  that  a  longer  than  one  6; 
advertisement  is  more  profitable  li 
the  space  buyer  is  logically  develop^ 
Out  of  a  paper’s  total  circulation,  coi 
sisting  perhaps  of  tens  of  thousui 
of  readers,  only  a  very  few  periou 
and  in  some  cases  only  one  person,  cu 
possibly  satisfy  the  want  of  any  on 
advertiser,  and  those  few  personina; 
not  read  on  any  one  day  the  advettw 
ment  referring  to  the  want  they  ca 
satisfy,  yet  they  are  apt  to  see  it  win 
printed  for  a  period  of  several  dayi. 

An  Acid  Test 

For  example,  a  certain  motion  pic 
ture  was  to  be  exhibited  in  a  cityij 
500,(100,  in  which  the  leading  ch» 
fied  medium  has  a  circulation  of  on 
100,0(X).  Special  music  had  been  vii' 
ten  for  this  picture  and  the  orcheitft 
tion  called  for  an  oboe.  The  orcbo' 
tra  of  this  theater,  however,  did  H 
have  an  oboe  player  among  its  m» 
bers.  The  local  musicians’  organb 
tion  was  appealed  to,  but  it  infowl 
the  theater  that  only  two  oboe  plij- 
ers  lived  in  the  city.  Other  poshin 
made  it  impossible  for  them  to  filltk 
engagement.  In  desperation  a  fit 
was  sent  to  a  leading  musician/  oe 
ganization  in  a  city  of  over  a  milia 
population. 

From  the  reply  received  it  w 
evident  that  oboe  players  were  ran 
In  this  larger  city  there  were  onlyi 
half  dozen  or  so  oboe  artists  andtktj 
were  all  busy.  At  this  point  some* 
suggested  a  Want  Ad.  Althougka 
one  had  any  faith  in  the  idea,  a  sut 
three-line  advertisement  was  ordod 
in  the  paper  for  four  ‘days.  First  iv. 
no  results;  second  day,  no  results  (ni 
all  members  of  the  theatrical  orgai* 
tion  saying,  “I  told  you  so”);  third dU 
a  miracle — an  oboe  player  applied  to 
the  position  and  his  application  w 
accepted. 

Reader  Must  Be  Considered 

The  lesson  is  that  a  one  or  eW 
two-time  advertisement  would  h»« 
been  a  failure  in  this  case,  and  unte 
thousands  of  other  circumstances.  ll 
would  not  only  have  failed  from  dt 
viewpoint  of  the  advertiser,  but  < 
would  have  failed  to  aid  the  reader# 
securing  a  position. 

One  time,  many  years  ago,  wl#* 
selling  classified  advertising,  a  COS' 
tomer  gave  me  a  piece  of  copy  advB- 
rising  for  sale  a  large  ranch  of  5**' 
eral  thousand  acres.  The  price  of  tk* 
property  was  over  $200,(K)0,  so  ^ 
possible  buyers  were  limited.  The#' 
vertiser  had  it  on  option  at  a  very  b* 
figure,  and  if  he  sold  it  at  the  PJ* 
asked  he  would  make  over 
The  original  advertising  order  was®* 
three  days — no  results.  Next  weekh 
repeated  the  copy  for  three  days,  a( 
still  not  a  single  line.  Still  he  P®’ 
sisted,  running  the  same  advertiseme# 
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three  or  four  times  a  week  for  three 
or  four  months.  And  then,  just  about 
the  time  that  he  was  ready  to  quit,  in 
came  a  buyer  and  the  advertiser  made 
hU  $60,000. 

Cases  where  advertisements  failed 
(0  produce  results  on  the  first  inser¬ 
tion  could  be  produced  in  infinite  num- 
(itr.  It  would  also  be  possible  to 
jnd  thousands  of  advertisements  that 
nn  for  too  long  a  period. 

Recently,  in  checking  over  the  clas¬ 
sified  columns  of  a  certain  newspaper, 
1  small  three-line  advertisement  was 
found  offering  fruit  jars  for  sale.  In¬ 
vestigation  proved  that  this  advertise- 
Btnt  had  been  placed  by  an  adver- 
tisir— a  merchant — on  contract,  with 
instructions  to  run  it  until  he  ordered 
a  change  of  copy.  At  the  time  he 
gave  the  copy  fruit  jars  were  in  sea¬ 
son,  but  in  December  the  market  for 
them  was  nil.  This  is  one  of  the 
many  cases  of  advertisements  that  ran 
too  long,  being  unprofitable  to  the  ad¬ 
vertiser  and  lessening  the  news  value 
of  the  columns. 

Watching  Copy 

Another  offender  of  this  type  is  the 
standing  card  and  rate  holder.  While 
they  do  not  necessarily  become  un¬ 
seasonable  they  certainly  age.  In  many 
classified  columns  you  can  find  copy 
that  has  appeared  daily  for  years.  In 
such  instances  the  fault  is  generally 
with  the  newspaper.  Solicitors  secur¬ 
ing  a  “till  forbidden”  or  yearly  adver¬ 
tising  order  are  prone  not  to  visit  the 


SHRYOCK  PREACHES  AND 
PRACTICES 


RG.  SHRYOCK,  advertising  man- 
'ager  of  the  Kansas  City  Star,  not 
«ly  believes  in  good  classified  but  prac¬ 
tices  it.  He  graduated  from  the  Kansas 
CHy  grade  and  high  schools  and  spent 
•luee  years  in  the  School  of  Journalism 
H  Ae  University  of  Missouri  before  en- 
tenng  newspaper  work.  When  asked 
for  the  story  of  his  newspaper  activities 

lie  wrote : 

1912-14  —  Reporter  and  advertising 
lolkitor  on  Country  Weekly  in  Ken- 
tfcky;  subscription  solicitor,  farm  jour- 
**1;  reporter,  metropolitan  paper. 

1914— Wedged  way  into  advertising 
“cpurtment  of  the  Kansas  City  Star. 
1915— Mrjiager  Classified  Department. 
'9'8~Thirteen  months  in  the  Navy 
»here  I  learned  every  shade  of  mean- 
°E  these  terms;  “gob,”  “swabbing 
Jecks,"  “quarantine,”  “restricted  lib- 
and  “you  are  hereby  released 
“Om  all  active  duty.” 

June  I,  igig - Returned  Uo  the 

City  Star  in  charge  of  classified 
«*mising. 


advertiser  after  they  have  the  order. 
They  reason,  consciously  or  uncon¬ 
sciously,  that  if  they  call  on  the  ad¬ 
vertiser  he  might  kill  his  advertise¬ 
ment. 

Hamilton  Rogers,  classified  adver¬ 
tising  manager  of  the  Louisville 
Courier  Journal,  has  installed  a  system 
of  reports  with  the  object  of  prevent¬ 
ing  any  regular  advertiser  from  run¬ 
ning  one  piece  of  copy  for  too  long  a 
time.  By  his  system  the  card  of  each 
regular  advertiser  comes  out  of  the 
file  at  certain  frequent  intervals.  At 
those  times  the  solicitors  must  call  on 
the  advertiser  and  secure  new  copy  or 
at  least  make  an  effort  to  do  so. 

“One-Time"  Unfair  to  All 

The  publisher,  whose  opinion  was 
stated  at  the  beginning  of  this  article, 
is  correct  in  his  assumption  that  the 
news  value  of  classified  columns 
should  be  considered.  There  can  be 
no  doubt  that  freshness — newness — 
adds  to  the  interest  of  a  classified  sec¬ 
tion,  hut  to  secure  this  by  limiting 
advertisements  to  one  insertion  would 
be  unfair  to  reader,  advertiser  and 
paper.  Someone  might  say  that  news 
is  printed  only  one  time.  The  two 
are  not  analogous.  Even  news  is  in  a 
way  printed  twice — that  is,  nearly 
everyone  reads  both  a  morning  and 
evening  paper  and  most  news  is  alive 
for  twenty-four  hours.  However,  the 
news  columns  of  a  paper  are  read  by 
practically  the  same  people  every  day. 

The  classified  section,  on  the  other 
hand,  has  a  much  smaller  number  of 
readers  and  an  ever  changing  group 
of  readers.  Many  of  the  people  who 
read  today’s  Want  Ads  satisfy  their 
wants  and  do  not  turn  to  these  col¬ 
umns  again  until  another  want  ma¬ 
terializes.  Some  readers  may  read  the 
classified  pages  two,  three  or  a  dozen 
or  more  times  before  they  find  what 
they  want.  There  is  also  a  certain 
small  group  who  read  classified  ha¬ 
bitually  and  some  even  make  a  living 
by  reading  the  opportunities  of  this  or 
that  kind  offered  in  the  Want  Ad 
columns.  Yet,  generally  speaking, 
Want  Ad  readers  are  new  every  day. 

Some  papers  in  smaller  cities  secure 
this  newness  of  their  classified,  or 
rather  emphasize  the  new  advertise¬ 
ments  each  day,  by  placing  them  under 
a  special  heading — “New  Today.” 
This,  however,  divides  classifications 
and  is  impractical  on  larger  papers. 

Profitable  Ads 

The  frequent  changing  of  classified 
copy  is  much  more  important  from  the 
standpoint  of  service  to  the  advertiser 
than  to  the  reader.  There  are  cases 
where  good  copy  will  not  produce  if 
run  for  a  week  because  of  market 
conditions.  How'ever,  in  most  cases 
when  copy  does  not  produce  after  six 
or  seven  insertions  a  change  of  the 
language  in  the  advertisement  would 
probably  be  profitable. 

Therefore,  to  make  a  classified  sec¬ 
tion  most  efficient  to  reader  and  ad¬ 
vertiser,  sell  transient  advertisers  as 
many  insertions  as  possible  and  get 
from  the  regular  advertiser  a  long 
time  order — a  year’s  contract — but  ad¬ 
vise  him  to  change  his  copy  every  few 
days.  With  the  best  of  salesmanship 
the  average  transient  advertisement 
will  not  run  for  more  than  five  or 
six  insertions  and  therefore  does  not 
get  very  old.  To  prevent  some  of  the 
regular  or  professional  advertisers’ 
copy  from  getting  stale  will  require 
more  than  education.  It  will  require 
the  preparation  of  copy  by  the  classi¬ 
fied  department,  and  often  the  actual 
selling  of  this  copy.  This,  of  course, 
is  not  the  line  of  least  resistance,  but 
it  is  a  work  that  will  create  results 
and  hold  advertisers. 


An  Ideal 

Promotion  Market? 

You  want  a  territory — 

Not  too  hard  to  get  around  in  ; 

Not  too  large  and  unwieldy; 

Not  too  small  to  be  insignificant. 

Take  Indiana 

For  Instance 


275  miles  long 
140  miles  wide 
35,910  sqnme  miles 

50  cities  of  5,000  or  more 
5  cities  of  10,000  or  more 
12  cities  of  15,000  or  more 

3  cities  of  25,000  or  more 

4  cities  of  50,000  or  more 
1  city  of  orer  275,000 


A  total  popnlation  of  3,000,000 
7,168  RetailGroceryand  Ddi- 
catessen  Stores 
4,258  Retail  General  Stores 
1,931  Retai^ardware  Stores 
1,804  Retail  Dng  Stores 
713  Retail  DryGoods  Stores 
277Sportmg  Goods  Stores 


The  best  railroad  facilities  in  the  United  States. 

The  best  Interurban  traction  facilities  in  the  United  States. 
25,000  miles  of  improved  roads. 

A  National  Advertiser  has  everything  in  Indiana  to  make 
a  business  success — people,  stores,  money,  transportation. 
These  daily  newspapers  have  a  local  HOME  influence 
in  Indiana — and  are  the  kind  of  newspapers  that  believe 
in  co-operation 

Co-operate  with  them,  and  through  them  with  the  local 
merchants,  and  you  will  find  that  they  will  co-operate 
with  you. 

Win  Indiana. 

Indiana  is  worth  winning. 

Indiana  Newspapers  for  Indiana  Trade 


Rat*  for 

Circnlatioa  S,00iLia** 


Elkbart  Truth  . 

. (E) 

84S3 

43 

Evansville  Courier  . 

turn 

44 

Evansville  Courier  . 

. (S) 

20,S3S 

44 

Fort  Wayne  Jouraal-Gaxett*. . . 

....(M) 

29,239 

49 

Fort  Wayne  Joumal-Gaxett*.. 

. (S) 

2Mii 

48 

Indianapolis  News . 

. (E) 

110,552 

.18 

Indianapolis  Star  . 

....(M) 

85,4a 

.13 

Indianapolis  Star . 

. (S) 

99417 

.18 

Kokomo  Dispatch  . 

5497 

419 

Lafayette  Journal-Courier . 

.(M&E) 

19,1M 

.05 

La  Porte  Herald . 

. (E) 

3,472 

.02 

Logansport  Pharos-Reporter  . 

. (E) 

M99 

42 

Muncie  Press  . 

. (E) 

9,1a 

.03 

Muncie  Star  . 

....(M) 

25,M1 

.09 

Muncie  Star  . 

. (S) 

18,133 

.09 

Richmond  Item  . 

8409 

.045 

Richmond  Palladium  . 

. (E) 

11441 

.05 

tSouth  Bend  News-Times . 

....(M) 

11432 

.04 

tSouth  Bend  News-Times . 

. (E) 

5442 

.04 

fSouth  Bend  News-Times . 

. (S) 

17430 

.04 

South  Bend  Tribune . 

. (E) 

19427 

.04 

Terre  Haute  Star . 

....(M) 

27434 

.05 

Terre  Haute  Star . 

. (S) 

19497 

.05 

*Terre  Haute  Tribune . 

. (E) 

23,712 

.05 

*Terre  Haute  Tribune  . 

. (S) 

18484 

.05 

Vincennes  Capital  . 

. (E) 

1404 

.01071 

Government  Statements,  October  1st,  191t. 


*A.  B.  C.  Report,  October  1st,  1919. 
tPublisbers’  Statement. 
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GATHERED  AT  RANDOM 


At  LAST!  Here  it  is  just  as  we 
promised  you — a  live  column  by  a 
real  conductor.  Meet  today  OUR  friend 
Roy  K.  Moulton,  who  makes  much  ado 
about  nothing  in  the  New  York  Evening 
Mail  and  in  other  ways  keeps  his  daily 
contrib.  up  to  87  per,  and  could 
easily  fill  the  entire  paper  if  Henry 
Stoddard  would  permit..  When  not 


> 


Roy  K.  Moulton 

As  seen  by  Rube  Goldberg,  who  thinks 

with  his  left  hand,  draws  with  his 
head  and  supports  a  growing 
family. 

busy  on  a  new  play,  a  short  story,  a 
contribution  to  the  Evening  Mail  Syndi¬ 
cate  or  talking  to  Rube  Goldberg,  he 
absorbs  Broadway  atmosphere— out  in 
Flushing.  Personally,  he  is  said  to  be 
very  democratic,  although  he  has  a 
speaking  acquaintance  with  several 
colored  officials  of  the  Long  Island 
Railroad. 

TO  YOU,  FOR  US,  HE  SAYS: 

EDITORS  AND  PUBLISHERS 

In  the  first  place,  Mr.  Editor,  al¬ 
though  I  have  associated  with  them 
for  several  years,  I  know  nothing 
whatever  of  editors  and  publishers. 
The  more  I  associate  with  them,  the 
less  I  know  of  them.  Each  is  a 
personal  enigma. 

Just  when  I  think  I  have  sounded 
the  depths  of  the  editor  or  publisher 
mind,  I  feel  the  earth  give  way  under 
my  feet  and  I  am  suddenly  precipi¬ 
tated  into  a  subcellar  which  I  never 
knew  existed. 

However,  I  have  accumulated  some 
general  ideas.  These,  of  course,  are 
merely  impressionistic  and  not  at  all 
technical. 

My  idea  of  an  editor  is  a  man  who 
sits  behind  a  pair  of  thick  eye-glasses 
and  views  the  frivolities  and  human 
weaknesses  of  this  life  with  all  the 
enthusiasm  of  a  museum  owl.  Gen- 


Service 

National  advertisers  find  the 
Indianapolis  Radius  an  easy  market 
to  cultivate  because  they  can  obtain 
exact  information  of  conditions 
from  the  Merchandising  Service 
Department  of 

1MK 

[NDIANApoliS  News 

Otarter  Member  A.  B,  C. 

ForeigH  Representatiyet 

Dan  A.  Carroll,  Tribune  Bldg.,  New  York 
J.  E.  Lutf,  First  Nat.  Bank  Bldg., Chicago 


erally  speaking  he  is  as  devoid  of 
illusions  as  a  Pittsburgh  millionaire 
who  has  spent  five  cafe  seasons  on 
Broadway.  He  believes  that  the  ideal 
newspaper  should  run  nine  columns 
of  editorial  and  news  matter  to  one 
column  of  ads. 

Experience  teaches  me  that  his 
faYorite  expression  is:  “When  do 
you  get  a  raise  in  salary?  Say,  if  I 
were  enough  of  a  financial  wizard  to 
answer  that  question,  I  wouldn’t  be  an 
editor.  I  would  own  all  four  buildings 
at  the  corner  of  Broad  and  Wall 
streets.  Go  buy  an  ouija  board.” 

The  publisher — and  I  approach  the 
subject  with  all  the  deference  and 
cowardice  in  the  world — is  a  man  who 
sits  behind  a  large,  square,  mahogany 
desk  with  a  glass  top  and  communi¬ 
cates  all  his  brain  throbs  to  a  phono¬ 
graph.  He  believes  that  the  ideal 
newspaper  should  contain  nine  col¬ 
umns  of  ads  to  one  column  of  reading 
matter.  His  favorite  expression  is: 
“More  salary?  Fat  chance!  Good 
afternoon.” 

The  editor  comes  to  the  office  with 
a  subway  grouch.  The  publisher  does 
not  “come  to  the  office.”  He  “arrives” 
at  the  office  in  a  limousine,  and  his  is 
a  gasoline  grouch. 

Yet,  they  are  both  pleasant  gentle¬ 
men  and  do  the  best  they  can  with 
their  rather  circumscribed  opportuni¬ 
ties  and  viewpoints.  So  we  humor 
them  and  let  them  have  their  way 
sometimes.  It  is  seldom  that  we  be¬ 
come  so  exasperated  over  their  short¬ 
comings  that  we  sever  our  business 
relations  with  them.  We  treat  them 
with  the  consideration  to  which  every 
human  being  is  entitled. 

After  all,  everybody  can’t  be  a  col¬ 
umn  writer. 

JOURNALISM  AND  SUICIDE 

Believing  that  the  relation  of  inti¬ 
mate  facts  invariably  adds  interest  to 
a  theme,  I  have  no  hesitancy  in  say¬ 
ing  that  the  Evening  Mail  offers  some 
exceptions  to  the  rules  as  stated  above. 
This  newspaper,  which  has  allowed 
me  to  use  one  column  of  valuable 
space  every  day  for  several  years — a 
heroic  experiment,  at  least  during  a 
paper  shortage — allows  a  certain 
amount  of  gab  to  flourish  between 
those  who  occupy  altitudinous  posi¬ 
tions  on  the  pay-roll  and  those  who 
occupy  positions  back  among  the 
patent  medicine  and  electric  belt  ads, 
far  from  the  public  eye.  We  all  call 
our  general  manager  “Dan,”  partly  be¬ 
cause  that  is  his  name,  but  mainly  be¬ 
cause  we  don’t  want  him  to  think  that 
we  feel  any  superiority.  That  is  the 
way  to  establish  good-will  in  an  office. 
Let  the  bosses  know  that  you  don’t 
think  you  are  any  better  than  they  are. 
Some  who  are  a  little  less  aristocratic 
and  snobbish  than  the  rest  call  him 
“Danny.”  When  anybody  comes  in 
and  asks  for  Mr.  Nicoll,  we  have  +0 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

27,405  Average 

Paid  Circulation  sun^y 

Neuly  twice  u  much  u 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


ask  the  telephone  operator  what  de¬ 
partment  he  works  in.  The  way  to 
find  him  quickly  is  to  ask  for  “Dan.” 
Everybody  knows  him. 

Some  editors  display  at  least  an  aca¬ 
demic  form  of  human  responsiveness, 
as  is  shown  by  the  following  incident: 

I  had  read  a  column  article  in  the 
New  York  Sun  to  the  effect  that  sui¬ 
cide  statistics  for  1919  showed  that, 
although  members  of  various  other 
professions  had  sought  surcease  by 
this  method,  there  had  not  been  a 
single  suicide  in  the  newspaper  field. 

I  hastened  to  the  Evening  Mail’s 
managing  editor,  Frederick  M. 
Knowles,  and,  all  out  of  breath,  ex¬ 
claimed:  “Did  you  see  this,  Fred?  Not 
a  single  newspaper  man  committed 
suicide  last  year.” 

He  turned  a  baleful  glance  upon  me 
and  muttered:  “My  boy,  journalism  is 
only  another  form  of  suicide.” 

COLUMN  CONDUCTING 

I  do  not  conduct  my  column  at  all. 
My  column  conducts  me. 

It  conducts  me  through  amazing  ex¬ 
periences  by  day  and  astonishing 
dreams  by  night.  The  columns  that 
come  to  a  man  by  night  would  make 
George  Ades  of  us  all.  If  we  could 
only  remember  them  in  the  morning. 

A  street  car  conductor  can  get  away 
at  night  and  leave  his  car,  but  a  col¬ 
umn  conductor  cannot  leave  his  col¬ 
umn.  It  haunts  him.  It  follows  him 
about  like  the  spirit  of  Prohibition.  In 
the  theatre  it  haunts  him,  to  the  ex¬ 
clusion  of  the  plot. 

A  column  conductor  of  my  acquaint¬ 
ance  went  to  a  vaudeville  perform¬ 
ance  the  other  night.  Next  morning 
he  asked  his  wife  what  had  become 
of  the  dress  shirt  he  had  worn.  “I 
sent  it  to  the  laundry  early  this  morn¬ 
ing,”  she  said. 

“To  the  laundry!”  he  shrieked. 
“Why,  my  heavens,  I  had  my  whole 
column  for  tomorrow  written  on  the 
cuffs  of  that  shirt.” 

The  morning  mail,  with  any  column¬ 
ist  of  standing,  amounts  to  upward  of 
a  hundred  or  more  letters  containing 
every  conceivable  sort  of  pleasantry 
to  remind  the  column  man  that,  al¬ 
though  Joe  Miller’s  body  lies  molder- 
ing  in  the  grave,  his  soul  goes  march¬ 
ing  on. 

Among  the  communications  that 
reached  my  desk  the  other  day  was 


one  from  a  club  woman  who  desirtd 
me  to  answer  the  question:  “Who,  i, 
your  opinion,  are  the  three  greateit 
column  writers  in  America?” 

It  was  a  highly  embarrassing  quei. 
tion,  because,  to  answer  it,  I  had  eithe 
to  sacrifice  my  own  pride  or  acquire  1 
reputation  for  hating  myself,  whitl 
latter  heaven  forbid. 

Imagine  asking  Louis  Mann  or  Leo 
Ditrichstein  to  name  the  three  greateit 
actors  in  America.  Could  Louie  do  h 
without  mentioning  a  gentlemu 
named  Mann  or  could  Leo  omit  a  veij 
dear  friend  of  his  named  Ditrichsteia; 

I  could  not  summon  the  courage  to 
answer  the  question  in  my  own  col¬ 
umn,  but  I  will  answer  it  now  through 
Editor  &  Publisher,  a  publicatioi 
which  is  all  in  the  family. 

The  three  greatest  columnists  it 
.\merica  are  Don  Marquis  of  the  Ne» 
York  Sun,  Bert  Leston  Taylor  of  tht 
Chicago  Tribune,  Ted  Robinson  of  tl* 
Cleveland  Plain  Dealer,  Christopbei 
Morley  of  the  *  Philadelphia  Publk 
Ledger,  Franklin  Pierce  Adams  of  tk 
New  York  Tribune,  Folger  McKiniq 
of  the  Baltimore  Sun,  Newton  New¬ 
kirk  of  the  Boston  Post,  Kenneth  C 
Beaton  of  the  New  York  Americai, 
Nate  Salisbury  of  the  Chicago  Evening 
Post,  Hi  Phillips  of  the  New  York 
Globe,  Frank  L.  Stanton  of  the  At¬ 
lanta  Constitution,  Beau  Broadway  of 
the  New  York  Telegraph,  Edgar  A 
Guest  of  the  Detroit  Free  Press,  Sam¬ 
uel  Ellsworth  Kiser  of  the  New  York 
Journal,  Luke  McLuke  of  the  Cincin¬ 
nati  Enquirer,  Clark  Mac  Adams  of 
the  St.  Louis  Post,  Bide  Dudley  of 
the  New  York  World,  Charles  A 
Leedy  of  the  Youngstown  Telegram. 


45%  Gain 
in  1919  Lineage 

over  it*  1918  record  exemplifiai 
the  healthy  growth  of  Cleve¬ 
land’*  only  7-day  a  week  morn¬ 
ing  paper. 

The  Plain  Dealer 

Largeet  Daily  and  Sunday  Cir¬ 
culation  Between  New  York 


and  Chicago 


Hou*ton  i*  the  great  Railroad, 
cotton,  oil,  lumber  and  rice  cen¬ 
ter  of  Texa*.  It  i*  one  of  the 
greateet  inland  port*  in  thi* 
country  and  i*  growing  fa*ter 
than  any  town  in  Texa*. 

The  Houston  Chronicle 

it  the  great  advertising  medium  of  all 
that  section*  reaching  S0»000  pef^le 
daily  and  over  OO.MO  Sunday.  Repre¬ 
sentatives  in  New  York,  Chicago,  St. 
Louis,  Kansas  City  and  Atlanta,  John 
M.  Branham  Company. 


Des  Homes  R^er 
and  Tribune 

IHUSS  DaUy 
Morning  and  Evening 

71,24i  SUNDAY 

Net  Paid  Avaraga  Six  Month* 
onding  Soptambor  M,  1919 
Mambar  A.  B.  C 


LANCASTER,  Pa. 

nowA.B.C 

INTELUGENCER  (e.e^ 
NEWS  JOURNAL  (morning) 


The 

Pittsburgh  # 
Post^^H 

has  the  sec- 
ondlargest  ^ 
morning  and  Sunday  ot- 
dilation  in  Pittshorgh. 
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filter  Pulitzer  of  the  New  York  Re- 
Jay  E.  House  of  the  Philadcl- 
Ajj  Public  Ledger,  Tom  Daly  of  the 
^e,  and  O.  O.  McIntyre,  at  large. 

I  have  had  my  moments  of  deep  de- 
jrtssion  when  I  have  almost  resolved 
H)  quit  column  writing  and  live 
^ht.  But  the  flesh  pots  of  Egypt 

all  that,  don’t  you  know.  I  have 
Igoged  to  be  an  honest  brakeman  or 
ihomy-handed  soda  clerk,  but  I  can- 
lot  give  up  the  idea  of  a  fabulous  re- 
(ineration.  How  easily  one  may  be- 
ggoe  accustomed  to  a  life  of  crime. 

And  the  advertisement  which  ac- 
ompanies  column  conducting  always 
lesds  to  much  outside — shall  we  say 
rdret? — or  perhaps  honorariums? — 
^  by  no  means  graft.  That  is  a 
jfhting  word. 

During  1919  I  did  over  $45,000  worth 
of  outside  work,  which  netted  me  al- 
Bost  $300  in  cash,  taking  everything 
jjgether.  The  opportunities  to  spread 
wc’s  talent  about  are  boundless. 

JUST  AMONG  OURSELVES 

Once  upon  a  time  there  was  a  news¬ 
paper  owner  who  tried  to  please  every¬ 
body.  He  is  now  believed  to  be  a 
member  of  the  Russian  Bolsheviki. 

We  met  a  very  unusual  newspaper 
woman  the  other  day.  She  claims  to 
be  the  only  one  in  this  country  who 
has  never  thought  of  writing  a  series 
OD  “Married  Life.” 

A  method  is  said  to  have  been  de¬ 
nied  to  make  newsprint  paper  out 
of  punk.  Write  your  own  blurb  for 
this. 

When  a  newspaper  poet  wants  to 
go  to  grand  opera,  he  can  always  bor¬ 
row  a  limousine  and  dress  suit  from 
some  comic-strip  artist. 

There  is  said  to  be  considerable 
money  in  poetry,  but  there  is  always 
more  poetry  in  money. 

One  trouble  with  holding  the  great 
national  political  conventions  in  June 
is  that  all  the  base-ball  writers  will 
be  busy  elsewhere  and  will  not  be 
able  to  write  the  expert  dope  on  them. 

One  newspaper  man  of  our  acquaint¬ 
ance  bought  a  handsome  steam  yacht 
and  was  just  approaching  the  pier  at 
Palm  Beach  when  his  wife  woke  him 
np  and  told  him  it  was  time  to  catch 
the  7.38  train  for  the  office. 

Many  journalists  have  complained 
that  it  is  difficult  for  them  to  live  with¬ 
in  their  incomes,  but  it  is  easier  to 
Ihre  within  them  than  without  them. 

The  well-known  paper  shortage 
teems  to  have  had  no  effect  whatever 
npon  the  number  of  divorce-court 
love-letters. 

A  noted  financier  said  recently  that 
be  feared  to  go  to  heaven,  for  he  might 
find  some  newspaper  men  there.  Well, 
he  can  go  to  the  other  place.  He  won’t 
find  any  there. 


C.  F.  Scott  Spoke  for  Sprague 
Electric  Works 


Editor  a  Publiaher’s  Review  Erro- 
neoualy  Linked  Him  With  Cutler- 
Hammer  Company 


NOTICE  TO  EDITORS 
A  NEW  NEWS  SERVICE 

Daily  Government  News 
Business  Reports  fur¬ 
nished  by  mail  every 
twenty-four  hours.  Un¬ 
like  and  different  from 
reports  of  other  big  news 
associations.  We  also 
will  act  as  your  Wash¬ 
ington  correspondents 
for  a  nominal  fee.  Daily 
report  service  $5  a  week. 

u.  S.  DAILY  NEWS 
SERVICE 

WASHINGTON,  D.  C. 


Through  the  misplacement  of  a  type 
line.  Editor  &  Publisher  was  led  into 
making  a  very  regretable  error  in  its 
“Annual  Newspaper  Machinery  and 
Equipment  Number,”  January  29. 

The  article  on  electrical  press  control, 
written  by  C.  F.  Scott,  represented  Mr. 
Scott  as  being  connected  with  the 
Cutler-Hammer  Manufacturing  Com¬ 
pany,  whereas  he  is  the  manager  of 
apparatus  sales  for  the  Sprague  Elec¬ 
tric  Works.  His  statements  in  the  course 
of  the  article  pertained  to  Sprague  ac¬ 
complishments  during  1919  and  the  same 
firm’s  plans  for  1920. 

In  justice  to  Mr.  Scott  and  the 
Sprague  Electric  Works,  the  article  in 
question  is  reproduced  in  its  entirety 
as  follows : 

“The  Spra^e  Electric  Works  equipped  a 
greater  number  of  printing  presses  last  year 
than  in  any  one  previous  year  in  our  his¬ 
tory  and  experienced  also  a  very  large  in¬ 
crease  of  volume  of  sales  over  any  previous 
year. 

“The  outstanding  features  of  the  business 
were  the  universal  prevalence  of  push-button 
control,  on  the  small  as  well  as  the  large 
equipments,  and  a  very  great  extension  of 
the  alternating  current  system  and  continued 
demonstration  of  the  successful  performance 
of  alternating  current  automatic  control, 
which  a  few  years  ago  was  thought  impos¬ 
sible. 

“In  the  newspaper  press  field  there  is  a 
pronounced  tendency  for  small  offices  to  call 
for  the  full  automatic  system,  which  a  few 
years  ago  was  confined  only  to  the  large 
metropolitan  dailies. 

“Among  improvements  which  we  have  in¬ 
stituted  are  the  successful  application  of  the 
predetermined  speed,  push-button  controlled, 
alternating  current  system  on  small  news¬ 
paper  presses,  giving  practically  the  fea¬ 
tures  of  the  full  automatic  system,  but  at  a 
lower  cost  and  without  the  complications  of 
the  latter. 

"We  have  also  simplified  and  improved  the 
double- motor  drive  on  small  newspaper  equip¬ 
ments,  and  we  have  extended  the  use  of  the 
chain  drive  in  large  printing-press  outfits  in 
preference  to  the  old  gear  drive. 

“The  prospects  for  1920  are  excellent.  Radi¬ 
cal  changes  are  not  to  be  expected,  owing 
to  the  great  demand  for  standard  articles, 
but  improvements  will  have  to  be  made,  the 
general  nature  of  which  will  be  trade  sim¬ 
plification,  reduction  of  first  cost,  and  re¬ 
duction  of  maintenance  expense  to  the 
minimum. 

"Owing  to  the  great  demand,  deliveries  are 
fairly  long,  but  our  facilities  are  such  that 
in  the  now  comparatively  small  number  of 
cases  where  presses  are  offered  for  imme¬ 
diate  delivery  we  can  match  up  the  delivery 
requirements  of  the  motor  drive  with  those 
of  the  presses.” 


icle  I  allowed  myself  a  salary  of  $12 
a  week  as  editor  and  manager,  but  I 
wasn’t  able  to  draw  my  money  at  the 
end  of  the  week,  for  I  had  to  see  that 
the  printers  and  other  employes  were 
paid  first.  My  board  cost  me  eighteen 
dollars  a  month. 

“The  year  after  I  had  bought  the 
paper — this  was  in  1887 — I  was  elect¬ 
ed  state  printer.  I  was  26  years  old. 
This  office  paid  me  $2,500  a  year,  so 
I  was  on  easy  street. 

“I  married  Miss  Addie  Worth  Bag- 
ley,  and  a  few  weeks  after  our  mar¬ 
riage  I  converted  the  weekly  into  a 
daily.  This  made  two  daily  papers 
in  a  town  of  15,000,  neither  one  of 
which  was  very  profitable.  I  spent 
all  of  the  money  I  had  and  all  I 
could  borrow  in  improvements  on 
the  paper. 

“In  1892  I  sold  my  paper  and  short¬ 
ly  thereafter  started  a  weekly  called 
the  North  Carolinian.  Next  year — 
that  was  in  1893 — I  was  appointed 
chief  clerk  of  the  Interior  Depart¬ 
ment,  under  Hoke  Smith. 

Opened  Public  Lands 

“In  1894  I  had  a  good  deal  to  do 
with  the  opening  of  the  lands  in  In¬ 
dian  Territory.  During  the  two  years 
I  was  in  office  there  was  a  good  deal 
of  development  going  on  in  Alaska, 
and  I  met  a  good  many  men  from 
Alaska,  as  well  as  from  Oregon, 
Washington  and  other  western 
states. 

“I  left  a  man  in  charge  of  my 
paper,  but  I  did  all  the  editorial  work 
myself,  writing  my  editorials  and 
news  stories  in  the  evening  after  my 
day’s  work  was  over.  I  received  a 
salary  of  $2,700  a  year  as  chief  clerk 
of  the  Interior  Department.  I  sent 
the  larger  part  of  this  salary  back  to 
Raleigh  to  build  up  the  paper. 

“After  two  years  at  Washington,  I 
returned  to  Raleigh  and  bought  the 
News  and  Observer,  which  I  still 
own. 

“No,  I  am  not  a  politician,  though 
I  have  been  in  politics  all  my  life, 
because  I  believe  it  is  the  duty  of 


every  good  citizen  to  work  for  bet¬ 
ter  conditions.  I  have  never  run  for- 
office.  I  believe  an  editor  has  no 
right  to.  If  he  aspires  to  office  he  is 
afraid  to  express  his  real  opinions 
for  fear  he  will  antagonize  his  read¬ 
ers  and  lose  votes. 

Tb*  Editoi^s  Plac* 

“Yes,  I  like  my  work  in  the  navy 
very  much.  It’s  a  joy  and  a  delight 
to  see  such  perfect  team  work  be¬ 
tween  naval  officers  and  the  men.  It 
is  like  the  team  work  of  a  good  base¬ 
ball  nine.  Nowhere  will  you  find 
men  more  keenly  alert  and  resource¬ 
ful  than  in  the  navy. 

“What  do  I  think  is  the  most  use¬ 
ful  job  a  man  can  have? 

“I  believe  an  editor  does  the  most 
useful  work  a  person  can  do.  An 
editor’s  job  is  that  of  a  teacher  and 
preacher;  he  is  a  moulder  of  public 
opinion;  he  is  the  defender  of  the 
defenseless;  he  lives  to  better  condi¬ 
tions  and  to  inspire  higher  ideals.  I 
know  of  no  job  that  I  would  rather 
have  than  that  of  editor  of  a  widely- 
read  paper.” 


A  MOTHER’S  FAITH  SUS¬ 
TAINED  HIM 

(Continued  from  Page  5)  ^ 

credit.  The  owners  told  me  to  give 
them  my  note  and  to  pay  for  it  when 
I  could.  When  I  took  over  the  Chron- 
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FAIRCHILD  FASHIONS 


QUERY. 

Do  you  know  any  reason 
whatsoever  why  the  Messrs. 
Fairchild  should  not  be  able 
to  produce  the  best  possible 
fashion  service  for  daily  and 
Sunday  use? 

Send  for  samples  and  learn 
how  closely  they  already  ap¬ 
proximate  their  ideal. 

METROPOLITAN  NEWS- 
PA  PER  SERVICE 
432  Fourth  Avenue,  New  York 

Note:  — Eleanor  Sunn  Is  senior 
editor  of  Fairchild  Fashions. 


“THE  GENERAL” 

by  Amot 

Is  the  most  surprising  statue  in  the 
world.  Real  Fun  in  two  columni. 


Inteniational  Feature  Sennce,  Inc. 

Z4C  West  4Ith  Street,  New  York 
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The  True  News 
FIRST 


A  Iways  -A  ccurately 


International  Newt  Service 
World  Bldg.  New  York 


The  McQure 
Newspaper  Syndicate 

Send  for  Samples  of  the  Inimitable 
Comic  Strip 

THE  CLANCY  KIDS 

By  Percy  L.  Croeby 
The  most  Lovable,  Human  and 
Hilariously  Funny  Youngsters 
Ever  Conceived. 

Appearing  in  over  fort;r  leading 
papers,  including 
Atlanta  Constitution 
New  York  Evening  Mail 
Minneapolit  Tribune 
Pittsburg  Press 
Boston  Traveler 

373  Fourth  Avenue  -  New  York 


New  Era 
Features 

30  E.  42nd  St.,  New  York  City 

Forty  Leading  Papers 
Print  Our  Service 

Send  for  our  Headline  Hittory 
of  the  World  War 


Time  and  Money 

Both  time  and  money  are 
saved  by  members  of  The  Asso¬ 
ciated  Newspapers  who  are  se¬ 
curing  a  most  effective  feature 
service  at  a  saving  over  former 
feature  expense.  Besides,  they 
are  building  up  for  themselves 
a  service  of  increasing  value. 

Write  or  wire  for  terms  of  member¬ 
ship.  Only  a  few  cities  now  open. 

Tbo  Aaaocintod  Nowopnporo 

17f  Broadway  New  York 


THE  TRUEST  SMALL 
BOY  COMIC  EVER  DRAWN 

“JUST  BOV’ 

Should  be  one  of  your  Sunday 
pages 

Newspaper  Feature 
Service,  Inc. 

241  W.  58th  Sl,  New  York 
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AMONG  THE  BUSINESS 
SINNERS 

(Continued  from  Page  6) 
which  claims  the  largest  circulation 
in  the  United  States  dropped  all  of 
its  headings  except  the  top  lines  and 
eliminated  the  banks  entirely  except 
for  an  occasional  one  on  the  front 
page.  Not  a  single  reader  filed  a 
complaint,  and  I  doubt  much  if  any 
one  noticed  the  difference  except  a 
few  newspaper  men. 

Pick  up  a  newspaper  yourself  and 
cross  out  all  the  headlines  that  you 
ordinarily  would  not  read — the  un¬ 
necessary  part.  You  will  find  that 
there  can  be  an  average  saving  of 
space  in  each  issue  of  four  columns, 
space  that  might  much  better  have 
been  utilized  in  printing  other  items 
of  news.  In  writing  these  headings 
there  is  not  only  a  waste  of  white 
paper  but  there  is  a  direct  money 
waste  as  well.  To  write  these  long 
headings  which  nobody  reads  extra 
copy  editors  have  to  be  employed. 
The  wages,  too,  of  printers  and 
proofreaders  required  to  put  four 
columns  of  never-read  headings  into 
type  would  make  no  small  item  in 
the  course  of  a  year. 

Another  reason  that  exists  for  abol¬ 
ishing  the  unnecessary  part  of  head¬ 
ings  lies  in  the  time  it  takes  to  write 
them  and  to  set  them  up  in  type. 
Time  is  an  important  factor  in  every 
newspaper’s  success.  A  delay  of  ten 
minutes  in  getting  a  newspaper  to 
press  often  means  that  thousands  of 
papers  will  miss  the  mail  train,  or,  in 
the  case  of  an  afternoon  edition,  that 
a  rival  newspaper  will  be  first  on  sale. 
Common  sense  would  dictate  that 
head-writing  should  be  expedited  by 
every  means  possible. 

Still  another  useless  time-and-type- 
wasting  tradition  in  most  newspaper 
offices  is  the  spelling  out  of  lengthy 
street  addresses.  “137  W.  117”  an¬ 
swers  the  purpose  admirably  in  the 
telephone  directory  and  in  the  city 
directory,  but  most  newspapers  slav¬ 
ishly  adhere  to  the  fashion  of  spell¬ 
ing  the  words  out,  taking  often  an 
^xtra  line  of  type  to  do  it,  thus :  “One 
Hundred  and  Thirty-seven  West  One 
Hundred  and  Seventeenth  Street." 

Selection  of  Employees 

Big  business  in  general  has  learned 
that  the  employe  is  as  important  to 
its  welfare  as  the  most  complicated 
machine,  that  the  highest  efficiency 
can  be  attained  only  when  the  em¬ 
ploye  is  carefully  selected,  carefully 
educated,  watchfully  maintained  in 
good  condition  and  assured  of  con¬ 
tinuing  employment. 

Realizing  that  there  is  an  economic 
waste  in  trying  to  train  beginners 
who  are  physically  or  mentally  unfit 
most  big  organizations  of  the  present 
day  devote  much  attention  to  the  se¬ 
lection  of  beginners  to  make  sure  that 
they  have  the  capabilities  to  develop 
into  valuable  workers. 


A  new  $1,500,000  foundry. 

A  new  $303,000  foundry. 

Two  other  factories  doubling  size 
of  plants. 

A  big  housing  program  under  way. 
Bank  deposits  jump  to  $8,500,010 
A  total  of  32  industrial  concerns; 
8,030  men  employed. 

—  All  this  in  — 

Beloit, Wisconsin 

Beloit  has  one  paper  —  the  Daily 
News.  Circulation  7,700.  Rate,  3^c 
per  agate  line. 


An  employe  in  bad  health  or  work¬ 
ing  under  unhealthful  conditions  has 
been  discovered  to  be  a  liability  in¬ 
stead  of  an  asset.  Permanency  of 
employment,  systematic  advancement 
and  some  form  of  old-age  pension, 
dependent  on  length  of  service,  are 
put  forth  as  inducements  to  the  men 
whose  training  has  made  them  valu¬ 
able  not  to  permit  themselves  to  be 
hired  away  by  rival  concerns.  These 
measures  have  come  into  vogue  not 
from  any  charitable  impulse,  but  as 
the  result  of  sound  economic  reason¬ 
ing. 

In  the  great  industry  of  making 
newspapers  the  selection  of  employes, 
the  conditions  under  which  they 
work  and  the  conditions  regulating 
permanency  of  employment  and  pro¬ 
vision  for  old  age  are  still  all  at  hap¬ 
hazard.  Recently  many  schools  of 
journalism  have  been  established,  but 
the  majority  of  active  newspaper  men 
today  are  not  alumni. 

Some  of  the  editors  and  reporters 
on  newspapers  “drifted”  into  their 
present  occupation  after  failing  in 
other  professions  or  being  unable  to 
find  congenial  employment  elsewhere 
after  leaving  school. 

Foreign  Language  Qualified 

Most  of  them  were  first  employed, 
and,  in  the  case  of  the  reporters,  hold 
their  present  positions  not  because 
any  one  tested  their  fitness  for  the 
business,  but  because  they  happened 
to  know  a  reporter  who  stood  well 
with  the  city  editor  and  put  in  a  word 
for  them.  Many  sporting  editors 
started  out  as  office  boys  who  hap¬ 
pened  to  drift  in  when  a  new  boy 
was  needed.  A  foreign  editor  in  most 
American  offices  generally  is  an  Eng¬ 
lishman  or  German,  chosen  originally 
for  the  place,  not  because  of  his  com¬ 
petent  knowledge  of  foreign  affairs, 
but  more  likely  because  he  was  the 
only  man  in  the  office  who  could  read 
French  and  German.  Many  men  are 
writing  editorials  solely  because  they 
got  sore  feet  and  could  no  longer  be 
reporters. 

In  the  other  non-unionized  depart¬ 
ments  of  a  newspaper  the  accounting 
and  circulation  departments  especial¬ 
ly,  most  of  the  minor  employes  will 
be  found  to  be  holding  their  places 
not  because  they  are  fitted  for  them 
but  because  they  have  friends  or  rela¬ 
tives  in  the  organization  who  got 
them  the  job. 

A  reporter’s  lot,  especially,  is  bad 
from  the  economic  viewpoint.  There 
is  no  certainty  when  he  has  been  ten 
years  on  the  paper  that  he  will  be 
making  as  much  as  some  youngster 
who  has  been  only  two  years  at  work. 
His  income  and  his  tenure  in  his 


place  depend  largely  on  the  whim  of 
the  city  editor.  Wholesale  discharges 
of  valuable  men  with  the  appointment  i 
of  a  new  city  editor  have  been  of  not 
uncommon  occurrence.  i 

Although  the  reporter  works  from 
ten  to  fourteen  hours  a  day,  often 
being  sent  on  assignments  that  ex¬ 
pose  him  to  all  sorts  of  weather,  lit¬ 
tle  attention  is  paid  to  the  condition 
of  his  health  until  he  actually  breaks 
down. 

While  many  newspaper  proprietors 
privately  pension  old  employes  or 
provide  them  with  sinecures  when 
they  become  worn  out  in  the  harness, 
in  few  newspaper  offices  in  the 
United  States  today  has  the  news¬ 
paper  worker  any  assurance  that  he 
will  be  provided  for  when  he  becomes 
too  old  to  work.  This  results  in  many 
of  the  most  valuable  of  newspaper 
workers,  at  the  very  height  of  their 
usefulness  to  the  paper  that  has  given 
them  their  training,  seeking  employ¬ 
ment  in  other  industries  and  occupa¬ 
tions  where  their  future  will  be  better 
assured. 

No  Method  of  Checking  Results 

To  the  other  economic  sins  of  the 
newspaper  business  add  the  folly  of 
spending  time  training  unfit  employes 
who,  after  a  few  months,  are  dis¬ 
charged  or  who  continue  on  the  pay¬ 
rolls  forever  incompetent,  add  the  fu¬ 
tility  of  training  men  to  be  valuable 
only  to  have  them  go  to  other  news¬ 
papers  or  other  businesses  when  they 
have  become  most  valuable,  and  most 
of  all  take  cognizance  of  the  prev¬ 
alence  x>f  the  nepotism  that  pads  the 
payrolls  with  unfit  employes  who 
need  the  money. 

In  ordinary  merchandizing  there  is 
I  (300  ft.  X  280  it.)  I 


frequent  stock-taking.  The  merchui 
quickly  discovers  just  which  of  hit 
goods  are  selling  the  best.  With  thii 
knowledge  he  orders  new  lines  o( 
goods  and  discards  those  which  do 
not  sell. 

In  the  automobile  business  results 
are  constantly  being  checked.  Tires 
are  tested,  engines  are  tried  out,  eu. 
durance  runs  are  conducted  and  the 
amount  of  gasoline  used  carefully 
tabulated.  Any  automobile  salesmss 
can  tell  to  a  nicety  just  what  the 
machine  he  sells  will  and  will  not  do. 

Even  in  the  motion  picture  business 
elaborate  methods  of  testing  results 
have  been  instituted.  The  film-makers 
send  out  to  the  motion  picture  thea¬ 
tres  cards  to  be  filled  out  as  to  tht 
attendance.  Thus  they  learn  just  whst 
sort  of  film  subjects  are  the  most 
popular  and  which  of  the  film  stan 
draw  the  largest  audiences. 

If  a  newspaper  begins  to  sell  uno- 
sually  well,  nobody  connected  with  it 
ever  knows  why.  If  a  newspaper's 
circulation  begins  to  fall  off  nobody 
ever  knows  why.  It  is  all  guesswork. 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

latlg  (Dapital 

Sworn  Government  Report 

for  $  Month*  ending  Oct.  1,  1919 

33,137 

It*  •ale*  promotion  department  ia 
at  the  aofTice  of  advertiser*.  And 
it  really  promote*. 

Meauber  A.  B.  C  Publiiher. 


“The  Detroit  New*  carric*  more 
adverti*ing  than  any  other  new*- 
paper  anywhere.  Rich,  re*pon*ive 
Detroit  thoroughly  covered  by  the 
New*  alone  i*  the  rea*on.” 


AN  AUTO  CENTRE 

Thousands  of  auto  owners  are  to  be 
found  among  the  residents  and  visi¬ 
tors  of  the  North  Jersey  Shore  towns. 

The  annual  auto  show  for  this  part 
of  the  state  will  he  held  in  Asbury 
Park  this  year  from  March  13  to 
March  20. 

Manufacturers  of  automobiles  and 
automobile  accessories  will  do  well  to 
bear  in  mind  that  this  territory  i* 
thoroughly  covered  by  the 

ASBURY  PARK  PRESS 
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Member  A.  B.  C.  Standard  Rate  Card 
Frank  R.  Northmp 
Special  Representative 

303  Fifth  Avenue,  New  York  City 

Association  Building,  Chicago,  III. 
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LOS  ANGELES 

Evening  Herald 

The  all*the-year-round  auto¬ 
mobile  advertising  medium 
in  the  land  of  sunshine. 
Conq)lete  motor  section 
each  Saturday. 

DAILY  CIRCULATION 

123,305 

Charter  Member  A.  B.  C. 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  re¬ 
sults  produced  by  the  Washing, 
ton  Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Representative,  J.  E.  Luts, 
Firat  Nat’l  Bank  Bldg.,  Chicago.  Ill. 
Eastern  Representative,  Dan  A.  CarroD, 
Tribune  Bldg.,  New  York,  N.  Y. 


Tha  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carria*  more  display  advartUiag 
than  any  other  newspaper  ia 
Wastchastar  County 
This  i*  an  acknowladgemanl  of 
it*  power  that  tha  advarti**r 
should  hoed,  if  desirous  of 
reaching  tha  people  of  Menat 
Vernon 
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ractically  every  other  business  sales  in  every  section.  If  the  sales  stores,  will  probably  some  day  result  pers  in  a  panicky  endeavor  to  save 

I  **  matinitude  satisfactory  meth-  fall  off  in  Eastern  Ohio  the  salesman  in  nearly  every  newspaper  being  his  capital. 

”  *h^ve  been  devised  for  checking  in  charge  of  the  district  is  not  rep-  merely  a  unit  in  a  chain  of  newspa-  To  gain  large  circulations  most  of 

***  It  In  the  newspaper  business  rimanded  nor  discharged.  Instead  he  pers  extending  across  the  continent,  the  newspapers  some  years  ago  cut 

•II  is  done  by  rule  of  thumb.  called  to  the  home  office  for  a  con-  Already  one  newspaper  proprietor  their  price  to  one  cent,  leaving  a 

''■n,'  e  are  to  be  sure  certain  truths  ference.  The  heads  of  all  the  depart-  owns  half  a  dozen  newspapers,  and  very  narrow  margin  of  profit  on  cir- 

t  newUaper  sales  known  to  ments  listen  to  his  reports.  Sugges-  in  addition  operates  a  news  syndi-  culation  and  trusting  to  increased  ad- 

‘l’®''*  biisher  by  the  president,  by  cate,  two  feature  syndicates  and  a  vertising  for  the  greater  proportion 

"iT  **  naoers  will  be  sold  on  a  rainy  the  designer,  by  the  head  cutter,  by  motion  picture  and  photograph  syn-  of  profit.  The  war,  with  other  causes, 
V  than  on  a  clear  Sunday.  When  other  salesmen— the  force  of  the  dicate.  Forty  or  more  evening  news-  brought  about  a  sharp  rise  in  the 
^  too  wet  to  go  out  people  get  whole  organization  is  directed  to  the  papers  are  united  in  a  cooperative  cost  of  every  item  used  in  newspaper 
^  tra  paper  and  stay  at  home  weak  spot,  and  generally  the  trouble  group  for  the  purchase  of  features  making.  No  newspaper  today  can  be 
W  **  ^  ^  is  located  and  obviated.  and  for  advertising  purposes.  sold  for  even  two  cents  except  at  a 

u  "f  papers  are  always  sold  in  In  few  newspaper  offices  is  there  The  individual  newspaper  is  finding  loss.  And  now  comes  a  shortage  in 

Uh  than  in  July.  Again  the  weath-  any  such  cooperation.  Such  a  thing  it  harder  and  harder  to  compete  print  paper  that  makes  the  situation 
■  sponsible  “s  weekly  conferences  between  the  against  this  cooperative  effort,  still  more  menacing. 

7  papers  will  be  sold  when  editorial  heads  and  the  circulation  Larger  contracts  for  print  paper  mean  Radical  changes  in  newspaper  busi- 
k  is  a  bie  news  event  a  battle  and  advertising  managers  is  practi-  lower  prices.  ness  methods  are  essential  to  meet 

/lection  a  great  marine  disaster’,  cally  unheard  of.  Each  department  of  Syndicating  this  crisis.  Waste  must  be  obviated 

■  sine  'eirl  mystery  or  the  trial  the  newspaper  works  independently  A  national  cartoon  is  .just  as  effec-  and  internal  costs  cut.  Unneeded 
(""millionaire  murderer.  and  affects  to  despise  the  efforts  of  tive  in  Denver  as  it  is  in  New  York,  headlines  must  be  eliminated.  There 

"sut  aside  from  such  specific  in-  the  others.  so  why  pay  two  cartoonists  when  must  be  greater  condensation  of  the 

CCS  as  these,  no  newspaper  editor,  The  editorial  writer,  priding  him-  one  can  do  the  work?  A  comic  strip  news.  Coupled  with  this  there  must 

*  "  ewspaper  publisher,  no  circula-  oti  his  forceful,  untrammeled  drawn  in  Philadelphia  is  just  as  funny  he  standardization  in  size,  better 

"manaeer  knows  for  a  certainty  freedom  of  speech,  is  rather  delight-  in  Los  .Angeles  as  if  it  had  been  methods  of  selecting  and  retaining 

"hat  makes  *60,000  persons  read  his  cd  than  otherwise  if  one  of  his  edi-  drawn  there.  employes,  a  fuller  coordination  of  the 

*  er  one  week  and  only  50,000  or  torials  offends  the  paper’s  best  adver-  Far-seeing  newspaper  proprietors  various  departments,  and,  most  im- 

I  70000  the  next  week.  *  tising  clients.  The  circulation  man-  are  giving  more  and  more  attention  portant  of  all,  some  up-to-date  and 

♦  I  »  f  ager  watches  decreasing  sales  and  to  the  syndicates  they  operate,  which  reliable  method  of  checking  results 

Features  a  n  eres  blames  them  on  the  fact  that  the  edi-  hitherto  have  been  regarded  as  an  un-  must  be  installed. 

The  fact  is  that  newspaper  makers  3,.^  providing  the  sort  of  important  means  of  disposing  of  a  - — _ - 

jtver  have  ascertained  what  particu-  news  and  features  that  the  people  by-product.  No  longer  do  the  syndi-  ^ 

hr  features  in^  any  particular  news-  .^^^nt.  cate  managers  try  to  sell  such  fea-  1  h0  HOSS  SCiyS  I 

piper  interest  its  readers.  Departmental  Feuds  tures  as  a  managing  editor  sees  fit  „  j 

It  is  a  fetish  that  a  well  conducted  There  are  two  radically  different  to  select,  but  in  many  cases  the  syn-  stay  in*  the*Tam?'the‘’sV’"ays 

sporting  page  a  great  asset  to  a  opinions  of  what  a  newspaper  should  dicate  manager  selects  all  the  fea-  abou7“our *a^^vmisin*s 

Mwspaper.  What  proportion  of  read-  editorial  and  the  business  of-  tures,  basing  his  choice  on  what  he  ship  in  West  Virginia* 

ersread  the  sporting  page.  ?  ?  ^  fice  viewpoint.  The  editor  feels  that  knows  he  can  sell  to  other  newspa-  mmtu  <  Vt*  •  ♦ 

knows  and  nobody  ever  has  tried  to  paper  should  be  an  independent  pers— and  the  managing  editor  has  to  Iwhg  4iltfgt. 
iKtrtain.  j  recorder  of  news  events,  under  a  tise  these.  To  what  vast  proportions  *  ^ 

T^e  Sunday  magazines,  when  added  moral  obligation  to  print  all  this  syndicating  of  special  features  _  Ev«nlag  NawspuM 

to  newspapers  20  years  ago,  caused  news,  no  matter  whose  feelings  it  grown  may  be  understood  by  the  ubH«h«d  at  ^rmoat,  W.  V*. 

peat  increases  in  circulation,  but  jjuptg  To  the  business  office  the  news-  I^ct  that  at  least  two  of  the  comic  Population  a.OO^December  A.  B.  C 
that  was  before  the  day  of  the  popu-  pj^pg^  simply  a  costly  commercial  artists  who  draw  a  daily  comic  strip  ireu  ation  5,363. 

lit  magazines  and  weeklies  and  mov-  product  supported  largely  by  the  ad-  are  each  in  receipt  of  more  than  MacQuoid  Agency 

ag  picture  thrills  What  proportion  ^grtising  revenues  he  procures,  and  $100,000  a  year  as  their  share  of  the  lOl  Park  Avenue,  New  Vork 

of  readers  read  the  Sunday  newspa-  firmly  convinced  that  nothing  proceeds  of  their  work.  - 

per  magazines  today.  Nobody  should  ever  be  printed  detrimental  A  newspaper  these  days  that  is  eco-  VAIID  D  a  f 

Some  newspapers  print  a  great  deal  advertiser’s  interest.  As  a  re-  nomically  wise  is  fortifying  its  syn-  IVCullCC  lUUK  K6QIMStS  lOF  Utt* 

of  fiction.  Others  print  none.  What  jj^g^g  grists  a  more  or  less  ac-  dipte  plans,  looking  forward  to  the  nllCStc”  GiCckinS  CoDKS  9*>%” 
proportion  of  newspaper  readers  read  jjgj^ggj,  tj,g  depart-  day  when  it  will  be  an  important  link 

tie  fiction?  Nobody  knows.  ments  that  neither  individuals  nor  In  an  important  chain  of  newspapers.  Ont^or  S^rvtcet  fits  yoar  Nsmda 

Every  newspaper  carries  a  fina^ial  corporations  owning  newspapers  have  The  ordinary  newspaper  owner  hith- 

Zv^ntr/Md^/I^o^k'^t^R?  No^  I*’®®"  *  devil-may-care,  hap-  .-The  Schworm-Mandd  PAGE  ONLY*!)*, 

many  of  its  readers  look  at  it?  No-  py-go-lucky  merchant  of  an  old-fash-  livery.”  Rates— $4-$5-$6-$8  monthly. 

Wy  knows.  Yet  if  newspaper  efficiency  is  to  be  ioned  type,  complacently  self-satisfied  MONTHS 

Howmany  of  a  newspapers  readers  brought  up  to  modern  standards  such  because  of  his  big  profits.  A  com-  nien«  of 

r«d  Its  editorial  page.  Nobody  conditions  cannot  continue.  A  better  bination  of  causes  suddenly  has  Copies.)  Ratei  $4-tS-$6  monthly. 

_  coordination  of  departments  is  im-  brought  about  conditions  that  im-  THREE  BACK** 

Lack  of  Coordination  perative.  In  only  one  large  newspa-  peril  his  earnings.  He  does  not  know  Ash’ut  to  oxplain  YOUR  Saroica 

In  other  businesses  wide-awake  per  office  that  I  know  of  has  this  les-  what  to  do.  In  some  cities  he  CniWORM  MANDFI  Nm  VaA  Hi. 

men  have  discovered  that  internal  son  been  learned.  In  this  particular  ‘S  consolidating  with  other  newspa-  •■ARUEL,  UC,  IWW  Ian  UtJ 

kumony  is  essential  to  continuing  office  each  Saturday  morning  every  ■ - — “ — .  —  -  mZZHIZZZIIZ^Z^ZIZZZZIZZZZIZ 


Ont'of  th*»o  Sorvicot  fits  your  Nsmds 

"TheSchworm-Mandel  COMPLETE  COPY 
Delivery.”  Rates— a6-$8-$10  monthly. 
"The  Schworm-Mandel  PAGE  ONLY  De¬ 
livery."  Rates— $4-^-$6-$8  monthly. 
“The  Schworm-Mandel  TWO  MONTHS 
FILE."  (Relieves  YOU  of  the  inconve¬ 
nience  of  supplying  “Duplicate"  Check¬ 
ing  Copies.)  Rates  $4-tS-$6  monthly. 
ALL  THREE  SOLD  ON  “MONEY  BACK" 
GUARANTEE 

Ash' us  to  sxpltun  YOUR  Ssrvies 

SCHWORM-MANDEL,  he..  New  Yark  Giy 


iKctss.  There  are  few  big  organiza-  department  head,  from  the  managing 
Mils  at  the  present  day  in  which  editor  to  the  boy  in  charge  of  the 
tbtre  are  not  daily  or  weekly  con-  classified  advertising  complaint  de- 
itrtnees  of  department  heads  and  fre-  partment,  get  together  for  a  discus- 
Went  staff  meetings.  Each  depart-  sion  of  the  week’s  work,  and  it  so 
wnt  is  thus  kept  in  touch  with  the  happens  that  this  newspaper  recently 
•ork  of  all  other  departments  and  has  made  notable  progress  both  in 
nderstands  what  it  is  trying  to  ac-  circulation,  advertising  and  news 
tomplish.  Better  cooperation  insures  achievements. 

Wfe  satisfactory  results.  The  enormous  saving  in  costs  pos- 

In  the  office  of  a  large  factory  sible  by  consolidation  that  has 
*liich  sells  a  low-priced  shoe  is  a  map  brought  about  the  many  so-called 
“I  the  United  States  marked  out  trusts,  that  has  been  responsible  for 
*ith  various  colored  pins.  Corre-  the  chain  drug  stores,  grocery  stores, 
iponding  card  indexes  are  kept  of  the  cigar  stores  and  even  dry  goods 
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A  FLAT  RATE 

In  the  mails  this  week  goes 
out  our  new  standard  form 
rate  card  on  a  flat  rate  basis. 

Three  column  page. 

One  fifty  agate  lines  each. 
Twenty  cants  per  Una. 
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14  Beacon  St.  Boston 


The  Dominating  Force 

In  a_  manufacturing  territory  famont 
for  its  bustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 
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CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C 
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'  WOULD  EXTEND  ZONE  RATES 


Senator  King’s  New  Pottage  Pro¬ 
posal  Now  Being  Considered 

Washington,  Feb.  6. — A  bill  extend¬ 
ing  zone  postal  rates  as  now  applying  to 
advertising  matter  in  newspapers  and 
periodicals  to  fiction  contents  as  well  has 
been  introduced  by  Senator  King,  demo¬ 
crat,  of  Utah,  and  referred  to  the  post 
office  committee.  Foreign-language  news¬ 
papers  would  be  placed  in  the  third  class 
instead  of  the  second  and  second-class 
rate  would  be  slightly  advanced. 

For  English  newspapers  the  rate  in 
the  first  two  zones  would  be  2  cents  a 
pound  instead  of  the  present  one-half 
cent.  Senator  King  argued  that  this 
would  not  seriously  affect  the  average 
newspaper,  as  most  of  their  circulation 
comes  within  those  zones.  For  the  third 
zone  the  rate  would  be  3  cents,  with  a 
one-cent  increase  for  each  zone  addi¬ 
tional.  The  third-class  rate  would  be  8 
cents  a  pound. 


Form  Agencies  in  Cleveland 

Cleveland,  Feb.  10. — T.  C.  Hoffmeyer, 
for  five  years  connected  with  the  ad¬ 
vertising  and  promotion  service  of 
the  Plain  Dealer,  and  Ralph  Horton, 
former  art  director  of  the  same  paper 
and  later  one  of  the  promotion  force, 
have  resigned  to  form  an  independent 
advertising  business  in  Cleveland.  Mr. 
Hoffmeyer  is  the  head  of  the  Hoff- 
meyer-Rutledge  Company,  a  new  gen¬ 
eral  advertising  agency,  which  has 
offices  in  the  Garfield  building.  Mr. 
Horton  will  direct  the  Horton  Stu¬ 
dios,  Inc.,  in  the  same  building.  The 
two  former  P.  D.  men  will  co¬ 
operate. 


New  Equipment  in  Manchester 

Manchester,  X.  H.,  Feb.  11. — The 
Mirror  has  a  new  No.  14  linotype  for 
ad  and  head  work.  This  completes 
the  installation  by  the  Mirror  of 
modern  machinery,  which  has  been  in 
progress  for  several  months.  Among 
the  additions  to  the  mechanical 
equipment  are  a  new  rotary  Scott 
press,  new  stereotyping  equipment, 
and  steel  furniture  for  the  advertis¬ 
ing  room. 


Cleveland  Boosters  Start  Tour 

Cleveland,  Feb.  10. — E ighty-fwo 
Clevelanders,  26  of  whom  are  women, 
left  here  on  a  special  train  Saturday 
night  to  visit  26  western  and  south¬ 
western  cities  on  a  7,000-mile  trade 
boosting  tour.  The  tourists  are  mem¬ 
bers  of  the  manufacturers’  and  whole¬ 
sale  merchants’  board  of  the  Cleve¬ 
land  Chamber  of  Commerce  and  were 
accompanied  by  a  publicity  man  who 
will  supply  newspapers  in  cities  visit¬ 
ed  with  data  about  Cleveland. 


Cksrd  Heads  Austin  Advertising 

Cleveland,  Feb.  11. — C.  F.  Chard  has 
been  appointed  advertising  manager 
of  the  Austin  Company,  engineers  and 
builders,  of  this  city.  He  succeeds 
Benton  Hopkins,  who  has  been  ap¬ 
pointed  advertising  manager  of  tbe 
Denby  Motor  Truck  Company,  De¬ 
troit. 


Cburck  Services  in  Page  Ad 

Ypsilanti,  Mich.,  Feb.  11. — .\lthough 
when  influenza  compelled  the  town 
authorities  to  close  all  places  of  pub¬ 
lic  assembly,  including  churches, 
Ypsilantians  did  not  spend  last  Sun¬ 
day  without  religious  services.  The 
Ypsilantian  Press,  of  which  T.  O. 
Huckle  is  business  manager,  has  a 
well-developed  weekly  church  adver¬ 
tising  page  and  the  epidemic  gave  the 
six  Protestant  clergymen  an  oppor¬ 


tunity  to  co-operate  in  a  page  adver¬ 
tisement,  suggesting  a  program  of 
services  in  the  home.  One  church  bell 
sounded  the  call  to  worship.  For  the 
head  of  each  household  the  page  con¬ 
tained  a  complete  sermon,  hymns  and 
prayers,  in  addition  to  a  Sunday 
school  lesson  for  the  afternoon,  sug¬ 
gested  hymns  for  Sunday  evening 
around  the  piano  and  over  a  column 
of  religious  literature. 


and  Post  on  the  recent  movement  for  Barnum  and  Driscoll  Directors 

the  establishment  of  the  “open  shop’’  Syracuse,  N.  Y.,  Feb.  11— M  p| 

in  this  city  have  been  compiled  in  Driscoll  and  J.  D.  Barnum  have  beni 
booklet  form  by  the  Kentucky  Man-  elected  directors  for  four  yearsH 
ufacturers  Association.  the  Post  Standard  Company. 


LARSON  OF  TULSA  PRESIDENT 


SUPPLIES  &  EQUIPMENT 


For  Newspaper  Making 


Midweet  Advertising  Managers  Hold 
Annual  Convention  in  Kansas  City 

Kansas  City,  Feb.  11. — F.  O.  Lar¬ 
son,  advertising  manager  of  the  Tulsa 


EQUIPMENT  FOR  SALE  EQUIPMENT  FOR  SALE 

AdvertisemenU  under  this  classification  thirty  AdvertUemenU  under  this  classificstios  Akt. 
cents  per  line.  Count  six  words  to  the  line.  cents  per  line.  Count  six  words  to  the 


(Okla.)  World,  was  elected  president 
of  the  Midwest  Newspaper  Advertis¬ 
ing  Managers’  Association  at  its  an¬ 
nual  meeting  here  last  week.  Other 
officers  are :  Vice-president,  J.  J.  Mc¬ 
Clellan,  Joplin  Globe,  and  secretary- 
treasurer,  A.  H.  Petrus,  Kansas  City 
Journal.  The  next  meeting  will  be 
held  in  Chicago,  preceding  the  meet¬ 
ing  of  the  National  Association  of 
Daily  Newspaper  Advertising  Man¬ 


For  Sale 

Goss  Comet,  eight -page,  flat-bed  press,  in 
perfect  condition,  bought  new  five  years 
ago  and  has  run  only  1,600  papers  per  day. 
Motor  220  volts,  3-phase,  60-cycie  A.  C.,  goes 
with  it.  Free  Press  Company,  Mankato, 
Minn. 


For  Sale 

Duplex  Flat-bed  Press,  12-page,  multiples  of 
two.  Rebuilt  1915,  complete  with  motor,  con¬ 
trol,  chases,  etc.  Packed  for  shipment,  $6,000. 
Herald,  Hagerstown,  Md. 


For  Sale 

Practically  new  Goss  comet  press  in  A-lc* 
dition.  Can  supply  either  3-pha,e  or  1 
phase  motor.  Goes  to  first  answer  for  Mj| 
Address  C.  G.  Manuel,  Record  News.  wSS. 
Falls,  Texas.  ^ 


For  Sale 

Brown  newspaper  folder,  with  equipmett  k 
connect  direct  with  press.  Folds  4-M.|| 
or  12  pages.  Price  $200  f.o.b.  Hanforl  Ik 
Hanford  (Calif.)  Journal. 


agers. 

Problems  confronting  newspaper 
advertising  executives,  with  special 
reference  to  the  newsprint  situation, 
were  discussed  in  executive  session, 
which  was  attended  by  the  following 
members :  H.  E.  Dreier,  Oklahoma 
City  Oklahoman;  F.  O.  Larson,  Tulsa 
World;  J.  J.  McClellan,  Joplin  Globe; 
E.  E.  Hardwick,  Wichita  Eagle;  W. 
B.  Flowers,  Topeka  Capital;  Harry 
Watts,  Des  Moines  Register  and 
Tribune;  H.  A.  Sprauge,  St.  Joseph 
News-Press ;  Eugene  Kelley,  Sioux 
City  Tribune;  C.  A.  Looney,  Musko¬ 
gee  Times-Democrat ;  A.  H.  Petrus, 
Kansas  City  Journal. 


Down  to  Eigkt  Page*  in  Hartford 

Hartford,  Conn.,  Feb.  7. — The  news¬ 
print  shortage  hit  the  Times  so  hard 
today  that  the  paper  appeared  re¬ 
duced  to  eight  pages  including  two 
pages  of  classified  advertising,  no 
display  advertising  being  accepted. 
An  announcement  on  the  front  page 
of  today’s  Times  declares  that  read¬ 
ing  matter  may  have  to  be  held  down 
to  the  minimum  for  a  considerable 
time  to  come. 


Snowden  Witk  Hartford  Post 

Hartford,  Conn.,  Feb.  5. — C.  L.  Snow¬ 
den  has  been  appointed  general  man¬ 
ager  of  the  Post  to  succeed  Harry 
B.  Adsit,  who  resigned  last  month. 
Mr.  Snowden  was  formerly  managing 
editor  of  the  Petersburg  (Va.)  Prog¬ 
ress.  He  has  since  taking  up  his 
work  on  the  Post  made  several  im¬ 
portant-changes  in  the  paper’s  style 
of  make-up  and  is  emphasizing  dis¬ 
play  of  local  news. 


Another  Berlin  Suppression 

Berlin,  Feb.  7. — The  War  Minister 
has  suppressed  the  Deutsche  Zeitung 
for  eight  days,  following  publication 
of  matter  objectionable  to  the  Gov¬ 
ernment.  The  independent  Freiheit 
and  the  Communist  Rotefahne  will 
be  permitted  to  appear  again,  begin¬ 
ning  Monday  evening. 


Levere  Back  in  New  Haven 

Hartford,  Conn.,  ,Feb.  9. — Charles 
Levere  has  left  the  Post,  where  he 
was  telegraph  editor,  to  return  to  the 
New  Haven  Times-Leader. 


Open  Shop  Ads  in  Book 

Louisville,  Ky.,  Feb.  11.  —  Adver¬ 
tisements  that  appeared  in  the  Louis¬ 
ville  Courier-Journal,  Times,  Herald 


THE  CUSHMAN 


OFFSET  LINOTYPE  MOTOR 
Has  No  Equal 

EFFICIENCY  SERVICE 

STURDY  CONSTRUCTION 

Ws  want  to  (Ivs  jrou  the  baa^t  el 
our  fourteen  years’  experience  in 
manufacturiny  linotype  motors. 

Write  for  prices.  Addross: 

CUSHMAN  ELECTRIC  CO. 

Concord,  N.  H. 

16  Page  Hoe 

Newspaper  Press 

with  complete  stereotyping  equipment 

For  Sale 


Thu  machine  will  produce  x  4p  (,  S, 
10y  12  or  U-page  newspaper  at  a  maxi¬ 
mum  speed  of  from  to  18, Ml  per 

hour.  Length  page,  2SV^  inches  and 
may  not  be  varied.  Width  page,  18 
inches,  or  less,  if  desired. 

Also  about  IM  fonts  well  assorted 
foundry  type,  12  to  72  points.  Includes 
Cheltenhams,  Clearface,  Gothics  and 
Italics.  In  good  condition.  Cases, 
stands  and  composing  room  materisd. 

Paper  having  been  merged,  no  fur¬ 
ther  use  for  equipment. 

A  Big  Bargain  for  Someone 

ITHACA  JOURNAL-NEWS 

Itkucu,  New  York 


For  Prompt  Service 

TYPE 

Printers*  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  IoomI 

“American  Type  the  Best  in  Any  (Je*’ 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsbuf^  Ksnsss  Qg 

New  York  Clcvelsnd  Deem 
Philsdelphis  Detroit  Los  Aagdn 

Bsltimore  Chicago  $sa  Frsachn 
Richmond  Cincinnsd  POcdsiU  s 
Atlsnu  St.  Louis  Spohaas 
Bufl’slo  Minneapolis  wlaniptf  { 


For  Sale 

Two  Hoe  Sextuple  Presses  witk 
two  folders.  Each  press  printi 
an  8-column  standard  size  newt* 
paper,  is  in  good  condition  and 
can  be  inspected  at  any  time 
Hoe  Matrix  Rolling  Machinei 
can  be  shipped  at  once. 

Walter  Scott  &  .Compan7 

Plaiueeld,  N.  J. 


Tuku  It  To 

POWERS 

Open  24  home  out  of  24 
The  Faetest  Engravers  on 
the  Earth 

Powen  Photo  Engrawinf  Ca 
IM  Noeaoa  SL,  Triboao  BMg* 
Now  York  aty 


PrlntiuR  PUate  and  BueiaMk 
BOUGHT  AND  SOLD 

Printers*  Outfitters 

Amaricaa  TynWouadMV’  Prodart* 
Priatara  and  BMkkkidwv  MaAtaot 
of  Evory  Doseriotioo 
CONNEB.  FENDLEB  * 

M  Baokwao  St.  Now  York  OB 
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lASSIFIED  ADVERTISING  COLUMNS 

;  -1.  t],a  cUMifiad  cQlumna  oi  Editor  *  Publlohor  you  -  *-  * 

l>S7a(ckaBlcal  oquipment  for  which  you  havo  no  proaont 
fS.  Mta  par  lino  may  thus  turn  into  cash  somothiaa  which 
wUch  would  ho  of  roal  sarvica  to  samshody  alsa. 


St  Publlshar  you  may  End  a  buysr  for  any 
'  nsad.  A  "For  Sala"  ad  a* 
now  maraly  roquiraa  storapa 


SITUATIONS  WANTED 

moats  under  this  classiAeation,  tan 
mz.  mr  Una,  aach  insartion.  Count  six 
I,  tha  Una.  For  thoso  unoBsployad, 
0fin1  W  words,  two  fawsrtloaa  FREE. 

Lertising  Man 

“  ^ife,  energetic,  ambitious  and  clean- 
Ige  twenty-eight,  unquestionable  ref- 

_ j.  twelve  years’  experience  in  newspa- 

At  present  advertising  manager 
By^iiy  but  field  limited  and  desire  to 
ttthlSchange.  Am  good  copy  writer  and  con- 
salesman.  Know  how  to  ni^ake 
{or  myself  and  my  paper— and  hold 
RjT  deliver  the  goods.  Nothing  less 
week  considered.  No  “specialty 
or  “trials."  I  want  only  a  permanent 
■j^o  srith  a  future.  Address  B-S70,  care 
^T^or  and  Publisher. 


ALE 


I# 


le  or  i 


Ltftising  Manager 


pmeat  k 

• 

ard.  Bi 


right  years’  experience  desires  to  make 
^mie,  where  there  is  a  good  future.  Must 
KManent.  Can  prepare  copy,  lay  out 
'K^iing  and  sell.  Best  of  references, 
excellent  habits.  Address  B-S76, 
U  of  Editor  and  Publisher. 


ice 


eiubf 

3CM|4 
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liKrtuing  Solicitor 

W)  tad  service  man  who  can  get  along 
sd advertisers  wants  a  change  to  a  larger 
Hi  Five  years’  experience  in  developing 
uaers.  29  years  old.  At  present  em- 
Cfd  on  a  paper  of  10,000  circulation.  Can 
b  on  two  weeks’  notice.  Address  B-S94, 
tof  Editor  and  Publisher. 


yicrtising  Man 

ii  trite  copy,  layout  ads,  is  contract  spe- 
^-wants  to  connect  with  live  paper 
of  assuming  entire  charge  of  depart- 
Prefer  small  paper,  where  hard  work, 
Bah,  ind  new  ideas  galore  will  make  more 
Imtr  for  “the  boss”  and  what  is  more  im- 

Kt  for  himself.  Address  B-589,  care  of 
and  Publisher. 


SITUATIONS  WANTED 


Young  Woman 

Four  years*  newspaper  experience,  seeks  edi¬ 
torial  assistant  position  on  magazine  or  trade 
paper.  Hard  worker.  ReCerences.  Address 
care  of  Editor  and  Publisher. 


Manager 

in  charge  of  small  city  daily,  returning  owner 
$50,000  annual  profit,  seeks  change  solely  with 
desire  of  assuming  management  of  larger 
proposition.  Four  years  in  present  situation. 
Fully  experienced  and  competent  to  take 
charge  of  every  department.  Address  B-595, 
care  of  Editor  and  Publisher. 


Auditor — Accountant 

39  years  of  age^  thorough  knowledge  of  news¬ 
paper  accounting,  12  years*  experience,  8 
years'  general  and  cost,  some  public,  at 
present  employed,  wants  permanent  position 
with  live  publication.  Address  B-5^,  care 
of  Editor  and  Publisher. 


Composing  Room  Foreman 

Now  employed  on  one  of  the  mid-continent 
dailies  of  national  reputation  desires  to  make 
a  change.  Familiar  with  latest  efficient  meth¬ 
ods  and  cost-keeping  system.  If  the  war  has 
left  your  force  disorganized  I  have  faith  in 
my  ability  to  restore  it  to  action.  Salary 
must  be  worth  while,  but  expect  to  earn  it; 
union.  Address  B-577,  care  of  Editor  and 
Publishei^ 

Executive  Newspaper  Accountant 

High  grade  executive  newspaper  accountant 
and  cost  analyst  now  and  for  the  past  ten 
years  auditor  for  one  of  the  largest  daily 
newspapers  in  the  Southwest  desires  to  make 
a  change  for  the  purpose  of  assured  advance¬ 
ment.  Am  a  practicin|{  public  accountant 
and  have  C.  P.  A.  certificate  now  pending 
before  State  Board  of  Accountancy.  Offering 
publications  must  be  well  rated  and  give  as¬ 
surance  of  permanency.  Address  T.  J.  Doug¬ 
lass,  New  Oriental  Hotel,  Dallas,  Texas. 


Experienced  Circulation  Manager 


CO. 


“Ok, 


ind  I 
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Inness  Manager 

i  ;mig  man,  32,  now  assistant  general 
snier  of  a  large,  prosperous  daily  in  the 
Rlhicit.  is  seeking  a  position  as  business 
saicr.  Has  had  twelve  years’  association 
i^hith  class,  successful  newspaper  mana- 
ki;  actively  engaged  in  business,  advertis- 
kaad  circulation  departments;  a  thorough 
enitant,  and  has  been  connected  with 
iiA.B.  C.  as  traveling  auditor.  Not  look- 
k  for  an  easy  job,  but  one  where  hard 
ark,  experience,  executive  ability,  honesty 
daabitious  determination  are  essential.  A 
noih  investigation  of  ability  and  charac- 
sdMrfully  accepted.  Address  Box  B-S96, 
and  Publisher. 


Hnnpaper  Manager 


Understand  all  phases  of  circulation.  Past 
record  shows  results.  29  years  of  age  and 
with  one  company  for  eight  years  but  on 
three  different  papers.  Prefer  town  of  fifty 
to  seventy-five  thousand.  Can  furnish  satis¬ 
factory  references.  Address  B-587,  care  of 
Editor  and  Publisher. 


Circulation  Manager 

seeks  position.  Prefer  position  on  paper 
in  town  of  not  more  than  30,000  population: 
hard  working,  careful  and  thoroughly  trained 
in  the  principles  of  circulation.  Nearly  (15) 
fifteen  years’  experience  on  large  morning 
and  afternoon  papers.  Best  of  references. 
Address  B-582,  care  of  Editor  and  Publisher. 
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bnperienced  newspaper  manager  who  has 
n  mccessful  in  the  most  difficult  fields, 
■  vko  not  only  knows  every  angle  of  the 
but  is  able  to  cope  with  almost  any 
Btbon,  is  open,  on  reasonable  notice,  for 
lilt  class  position  in  towns  of  50,000  to 
Ul  or  more.  Now  employed  in  reorgan- 
■I  a  newspaper  plant.  Address  B-583, 
■I  of  Editor  and  Publisher. 


itorial  Executive 

'<be  publisher  who  wants  a  better  edited 
■■laper  and  lacks  the  man  to  put  it 
w»-l  am  ready  to  enter  your  service  and 

■  tbat  your  readers  get  news  fit  to  be 

■  sith  pleasure  in  the  family  circle,  qual- 
d  to  pass  criticism  of  grammarians  and 
■>  gauged  enough  to  appeal  to  the  most 
■t  The  best  in  headlines.  No  morning 
^  Address  B-584,  care  of  Editor  and 
abiber. 


^t^Ktion  Manager 

"tbaper  executive,  43  years  old,  thoroughly 
•loiant  with  all  departments  of  news- 
J*'  Slaking.  Co-ordinated,  standardized 
■atacture,  waste  elimination,  improved 
intelligent  direction,  and  close 
^  through  approved  cost  system  gives 
^  that  show  in  increased  profits.  Noth- 
$125  per  week  will  be  considered 
^  advertiser,  who  is  at  present  em- 
™  in  major  city.  A  real  assistant  to 
yablisher  or  general  manager.  Address 
’■>  care  of  Editor  and  Publisher. 


n 


*P*rienced  Young  Reporter 

sA***"*  "’***’  advertising  department  of 
■Aagtlrs  largest  newspaper  wishes  to  get 
J  to  editorial  work  in  east  or  middle  west. 
iJ'l“ily  of  6,000  to  20,000  circulation.  Am 
_  wcation  where  pep  and  the  ability  to 
?*n*Ppy  and  original  stuff  will  realize 
Age  22,  recen*ly  returned  from 
^  service.  Four  years  at  sports, 
^  ud  general  assignments.  Salary  no 
Heady  on  two  weeks'  notice.  Address 
-’Care  of  Editor  and  Publisher. 


Managing  Editor 

Newspaperman  of  13  years’  experience  will 
be  available  for  position  of  managing  editor 
March  1.  Only  high-class  proposition  on 
long-established  daily  will  interest.  Able  to 
take  all  burdens  of  editorial  end  off  publish¬ 
er’s  shoulders,  save  paper  and  keep  expenses 
to  minimum.  Might  invest.  Address:  Exec¬ 
utive,  B-601,  care  of  Editor  and  Publisher, 
New  York  (;ity. 


Circulation  Manager 

desires  position.  Twelve  years’  newspaper 
experience;  ex-A.  B.  C.  auditor.  Present 
field  limited.  Past  record  and  references  first 
class.  Address  Box  B-585,  care  of  Editor 
and  Publisher. 


HELP  WANTED 

AdrarUa— nt»  nadar  thla  claaaiReatlaa, 
twaaty-Ara  casts  par  Has.  Caoat  six  wards 
to  tha  Has. 


Syndicate  Salesman 

Kn  exceptional  man — combining  editorial  and 
business  ability — a  top  notch  newspaper  man 
who  has  had  definite,  successful  selling  ex¬ 
perience —  a  man  with  ability,  initiative, 
education,  ideals,  breeding  and  ambition. 
This  exceptional  man,  this  producer,  can 
make  a  career  for  himself  with  this  syndi¬ 
cate.  Salary  commensurate  with  produc¬ 
tion.  Pretty  steady  travel  necessary.  If  you 
aren’t  a  real  salesman  don’t  wnte.  If  you 
know  you  can  sell  high  quality  features, 
write  fully.  Your  letter  will  be  treated  most 
confidentially.  Give  personal  history,  in¬ 
cluding  sales  experience,  present  earnings, 
age,  religion,  initial  pay  desired.  Address: 
Syndicate  Career,  Box  599,  Editor  and  Pub¬ 
lisher. 


HELP  WANTED 

Experienced  Classified  Adver¬ 
tising  Manager 

A  Middle  West  newspaper  publishing  evening 
and  Sunday  morning  in  a  city  of  140,000,  with 
a  circulation  of  60,000,  requires  the  services 
of  an  experienced  classifieci  advertising 
manager.  This  man  should  be  between  25 
and  30  years  of  a^e  and  have  a  successful 
record  behind  him  m  that  capacity.  He  must 
have  a  wonderful  appetite  for  work,  he  must 
be  logical  in  his  thinking  and  he  must  be 
able  to  build  along  substantial  lines.  If  you 
have  such  a  record  and  have  the  determina¬ 
tion  to  win,  answer  this  advertisement  imme¬ 
diately,  furnishing  references  with  first  let¬ 
ter  and  name  amount  of  salary  on  which 
you  would  be  willing  to  start.  Address  B-592, 
care  of  Editor  and  Publisher. 


Wanted 

Young  man,  about  22,  sin([le,  to  take  charge 
of  classified  page  of  a  daily  of  12,000  circu¬ 
lation,  in  a  Pennsylvania  city  of  50,000.  Ad¬ 
dress,  stating  age,  experience,  references  and 
salary  expected,  B,  564,  care  of  Editor  and 
Publisher. 


City  Tdegraph  Editor 

for  afternoon  paper,  7,000  circulation,  in  Ohio 
city  of  15,000.  One  who  can  take  full  charge 
of  news  department  and  handle  his  force. 
$40  or  more.  Address  B-591,  care  of  Editor 
and  Publisher. 


Wanted 

High  class,  thoroughly  experienced  managing 
editor.  Man  of  abilities  and  possibilities. 
Sterling  personal  character,  dependable,  am¬ 
bitious,  young  and  looking  for  a  permanent 
connection.  Salary  $5,(XX)  or  better  to  start 
with  daiW  of  near  50,000  circulation  in  Middle 
State.  Give  references  and  history  in  first 
letter.  .Address  B-574,  care  of  Editor  and 
Publisher. 


Wanted 

Young  man  to  work  advertising  on  new  Sun¬ 
day  paper.  Fine  opportunity  for  man  who 
has  had  some  advertising  experience.  Ad¬ 
dress  B-594,  care  of  Editor  and  Publisher. 


Wanted — Reporter 

for  police  station  and  city  hall  run.  Begin 
at  $25  a  week.  Address  City  Editor,  Non¬ 
pareil,  Council  Bluffs,  Iowa. 


Telegraph  and  City  Editor 

Wanted:  Experienced  combination  telegraph 
and  city  editor.  Full  Associated  Press  re¬ 
port.  Must  thoroughly  understand  conden¬ 
sation  heads  and  make-u[i.  $40.  Wire  Austin 
Morning  American,  Austin,  Texas. 


Reporter  Wanted 

Accurate,  reliable,  experienced,  who  seeks 
opportunity  in  small  city  field.  The  Tele¬ 
gram,  Adrian,  Mich. 


Country  Grculation  Builder 

Wanted — Energetic  man,  with  experience  in 
country  circulation  building,  to  handle  out- 
of-town  department  on  leading  daily  in  city 
of  over  500,000.  Address,  stating  age,  expe¬ 
rience  and  general  qualifications,  B-575,  care 
of  Editor  and  Publisher. 

Newspaper  Man 

with  experience  in  the  editorial  end — a  facile 
writer — competent  to  judge  features  from  the 
publisher’s  point  of  view,  and  in  other  ways 
capable  of  building  up  the  service  of  a  pro¬ 
gressive  feature  syndicate.  Address  your 
reply  with  full  particulars  as  to  age,  salary 
desired,  experience  and  references  to  Box 
B-600,  care  of  Editor  and  Publisher. 


Managing  Editor 

Evening  Tribune,  Beaver  Falls,  Pa.,  require 
at  once  A  No.  1  managing  editor.  Must  be 
s'nappy  editorial  and  head  writer.  Middle 
aged,  married  man  preferred.  State  salary 
and  full  particulars  first  letter. 


BUSINESS  OPPORTUNITY 

AdvortlMBMota  undar  thla  elaaatAcatlax, 
forty  eaxta  par  Uxo.  Conxt  afai  worda  to  tho 

Uxo. 


For  Sale 

Weekly  newspaper  and  printing  plant  in 
Massachusetts.  Business  last  year  $12,000, 
profit  $3,500.  Complete  equipment.  Price 
$10,000.  Half  cash;  balance  terms.  Address 
B-590,  care  of  Editor  and  Publisher. 


FEATURE  SERVICES 

Advartiaemanta  undar  thla  claaaiAcation 
thirty  canta  par  Una.  Count  afac  wor^  to  tho 
Una. 


Hunches  for  City  Editw 

‘Tips  for  Local  News  Stories”  give  twenty 
or  more  ready  made  assignments  for  fea¬ 
ture  stories  monthly.  Suited  to  any  city. 
300  papers  using.  75  cents  month.  Inland 
Syndicate,  Findlay,  Ohio. 


Staff  Changes  in  Hartford 

Hartford,  Conn.,  Feb.  9.— Max  I. 
Farber,  for  10  years  connected  with 
the  Courant  as  a  reporter  and  assist¬ 
ant  editor,  has  resigned  to  join  the 


$20,000  Cash 

for  first  payment  on  attractive 
daily  newspaper  property.  Lo¬ 
cation  must  be  west  of  Missis¬ 
sippi  and  preferably  on  the 
Pacific  Coast.  Proposition  U.  C. 

CHARLES  M.  PALMER 

Newspaper  Properties 
225  Fifth  Avenue,  New  York 


NEW  YORK  STATE 
WEEKLY 

Old,  well  established  paper.  No 
competition;  well  equipped,  in¬ 
cluding  linotype.  Averaged  net 
last  two  fiscal  years,  $4,000.00. 
Price  $8,000.00;  one-half  in  cash. 

HARWELL  A  CANNON 

Nawtpaper  A  Magaaiaa  Propartias 

rimes  Building  New  York 


The  American  Christian  Daily 
Company 

an  organization  that  is  preparing  to 
publish  a  (CHRISTIAN  daif^  newspaper 
in^  Chicago,  for  the  entire  country 
(similar,  in  a  way,  to  the  Christian 
Science  Monitor),  is  looking  for  a 
GENERAL  MANAGER.  We  need  a 
man  that  understands  the  newspaper 
“game”  in  all  its  ramifications;  a  man 
with  broad  experience,  first-class  man¬ 
agerial  ability,  and  a  thorough  knowl¬ 
edge  in  the  fields  of  finance  and  gen¬ 
eral  business.  Above  all,  we  want  a 
man  that  believes  in  the  CAUSE,  the 
cause  of  clean  and  (Kristian  journal* 
iam.  Here’i  the  chance  for  the  man 
with  a  vision,  the  man  with  grit,  the 
”>an  that  looks  for  something  BIG 
and  for  a  position  that  holds  almost 
limitless  possibilities.  The  interest  in 
fhis  great  undertaking  is  country-wide 
and  the  tide  of  enthusiasm  is  rising 
A  very  handsome  salary  will 
be  offered  to  the  man  that  is  big 
enough  to  take  charge  of  this  under¬ 
taking. 

Ap^icants  will  please  correspond 
with  us  before  February  22.  Give  us 
full  information  and  particulars.  Ev¬ 
erything  will  be  treated  in  a  strictly 
confidential  way.  Address:  The  Amer¬ 
ican  Christian  Daily  Co.,  attention  B.- 
B.  Van  Heyningen,  secy.,  708  Garrick 
Bldg.,  Chicago,  Ill. 


copy  desk  of  the  Times.  Mr.  Farber 
was  on  the  staff  of  the  Meriden  Jour¬ 
nal  for  a  time,  but  has  been  on  the 
Courant  staff  for  the  past  seven  years. 
Julian  Seaman,  general  assignment 
man  on  the  Times,  has  resigned  to 
join  the  Courant  staff.  Miss  Dorothy 
Schuttenhelm  has  also  left  the  Times 
to  come  to  the  Courant  for  work  on 
the  woman’s  and  society  pages. 


Hits  at  Racing  and  Stock  News 

Washington,  Feb.  9.— Congress  is 
asked  to  consider  a  bill  introduced  by 
Senator  Sterling  of  South  Dakota  and 
Representative  Sims  of  Tennessee 
that  prohibits  the  publication  of  race 
track  news  for  transmission  from  one 
state  to  another  or  to  foreig;n  coun¬ 
tries.  The  measure,  if  it  should  be¬ 
come  a  law,  would  elitninate  betting 
odds  or  parimutuel  prices  from  the 
daily  newspapers.  It  is  said  that  an 
effort  will  be  made  to  amend  the  bill 
to  include  stock  quotations  and  other 
items  of  speculation. 


Ashland  Press  Buys  Weekly 

Ashland,  Wis.,  Feb.  4. — ^The  Press 
has  absorbed  the  Weekly  Call,  which 
started  two  years  ago. 
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“TAKE  THE  KNOCK  OUT  OF  SELLING  ADS” 
NEWSPAPER  DEPARTMENT  IDEA 


Program  at  A.  A.  C.  W.  Convention  in  Indianapolis  Will 
Cover  Views  of  Buyers  and  Sellers  of 
Newspaper  Space 

BY  L.  V.  SCHNEIDER 

‘  ‘rr^AKIXG  the  knock  out  of  newspaper  selling  methods”  will  be 
X  the  keynote  for  the  meeting  of  the  Daily  Newspaper  De¬ 
partmental  at  the  convention  of  the  Associated  Advertising 
Clubs  of  the  World  in  Indianapolis,  June  6  to  10. 

This  is  the  announcement  of  Fred  Millis,  secretary-treasurer  of 
the  new'spaper  departmental,  who  is  in  charge  of  building  the  pro¬ 
gram  for  the  sessions  which  will  be  held  on  the  afternoons  of  June 
7,  8  and  9.  Mr.  Millis,  who  is  assistant  advertising  manager  of  the 
Indianapolis  News,  has  been  “loaned”  by  the  News  to  the  general 
board  in  charge  of  arrangements  for  the  entire  convention  of  the 
Associated  Advertising  Clubs  and  is  acting  as  executive  secretary. 

"‘Business  First”  Guides  Program  Makers 


A  record-breaking  attendance  of 
newspaper  men  is  expected  for  the 
meetings  of  the  departmental  by  Mr. 
Millis,  who  estimates  that  at  least  8oo 
newspaper  men  will  attend. 

Mr.  Millis,  in  his  announcement  that 
“taking  the  knock  out  of  newspaper 
selling  methods,”  would  be  the  key¬ 
note  for  the  departmental,  said  that  a 
program  will  be  built  to  revolve  around 
this  keynote.  Plans  also  are  being  made 
for  one  of  the  most  interesting  pro¬ 
grams  in  the  history  of  the  depart¬ 
mental. 

“In  the  past  and  even  now,  many 
newspaper  men  use  the  ‘knocking’ 
method  to  obtain  space  for  their  paper,” 
Mr.  Millis  said.  “By  this  I  mean  that 
many  newspaper  men  have  a  tort  of 
habit  of  ‘knocking’  a  rival  newspaper  in 
an  effort  to  obtain  space  for  their  own 
newspaper.  Unconsciously,  the  adver¬ 
tising  men  who  use  these  methods  lower 
the  value  of  advertising  in  the  mind 
of  the  prospective  advertiser. 

“The  Daily  Newspaper  Departmental 
this  year  will  deal  with  this  subject  and 
it  will  form  the  keynote  for  the  sessions. 
We  will  have  practical  discussions  from 
some  of  the  best  known  men  in  the  busi¬ 
ness  on  selling  methods,  rates  and  other 
questions  of  vital  importance  to  a  news¬ 
paper  man.  I  believe  that  this  year’s 
meeting  w'ill  be  the  greatest  and  most 
important  in  the  history  of  the  organiza¬ 
tion.” 

Buyer*  Also  on  Program 

Just  as  the  slogan,  “Business  First,” 
has  been  adopted  for  the  general  ses¬ 
sions  of  the  convention  of  the  Associ¬ 
ated  Advertising  Clubs,  so  will  it  apply 
to  the  sessions  of  the  newspaper  de¬ 
partmental,  Mr.  Millis  said.  Buyers  of 
advertising  space  also  will  have  an  im¬ 
portant  place  on  the  program,  he  said. 

“Indianapolis  is  right  in  the  center  of 
things  and  for  this  reason  I  believe  that 
we  will  have  a  record-breaking  attend¬ 
ance  at  the  sessions  of  the  depart¬ 
mental,”  Mr.  Millis  said. 

Charlie  Miller,  business  manager  of 
the  Atlanta  Georgian,  is  president  of  the 
departmental  and  will  preside  at  all  of 
the  sessions.  Vice-presidents  are;  Pa¬ 
cific  Coast,  W.  J.  Hoffman,  Portland 
Oregonian ;  South  Atlantic,  M.  S. 
Knight,  Richmond  Times-Dispatch ; 
Middle  West,  George  Burbach,  St.  Louis 
Post-Dispatch;  North  Atlantic,  F.lmer 


PREMIUMS 

TWt  Ars  Rsal  SiifcsulpU—  Prsius— 

S.  BLAKE  WILLSDEN 

Miustn  twsrs  sad  PuHlshsrs 
lUurasaatatiTs, 

IMS  Haywortk  BoIUiBg 
2>  E.  ilaaisM  St.  CHICAGO 


S.  Horton,  Providence  Journal;  South¬ 
ern,  Lawrence  P.  Foley,  Memphis  Com¬ 
mercial-Appeal  ;  Southwestern,  J.  L. 
Mapes,  Beaumont  Enterprise ;  Canada, 
George  B.  Cooper,  Edmonton  Journal. 

Directors  of  the  departmental  are ; 
Bert  N.  Garstin,  Louisville  Courier- 
Journal;  A.  L.  Shuman,  Fort  Worth 
Star-Telegram;  C.  H.  Brockhagen,  Oak¬ 
land  Enquirer;  John  B.  Woodward, 
Chicago  Daily  News;  and  Frank  D. 
Webb,  Baltimore  News.  Members  of 
the  national  advertising  commission  are 
W.  G.  Bryan,  New  York  .\merican; 
•Arthur  G.  Newmyer,  New  Orleans 
Item ;  and  W.  A.  Beatty,  Lexington 
Herald. 

Newspapers  Working  Hard 

-Advertising  and  business  men 
throughout  the  United  States  already 
are  looking  forward  to  the  Indianapolis 
convention  as  the  greatest  in  the  history 
of  the  Associated  Advertising  Clubs. 
Scores  of  requests  are  being  received  by 
the  Indianapolis  Hotel  Committee,  of 
which  O.  T.  Roberts,  advertising  man¬ 
ager  of  the  Indiana  Daily  Times,  is 
chairman,  for  hotel  reservations.  Indi¬ 
cations  are  that  the  convention  will  see 
the  greatest  gathering  of  men  interested 
in  the  advertising,  distribution  and  sell¬ 
ing,  ever  got  together. 

Indianapolis  newspaper  men  generally 
have  pledged  their  services  to  make  the 
convention  the  greatest  in  the  history 
of  the  organization.  Frank  T.  Carroll, 
advertising  manager  of  the  Indianapolis 
News,  is  chairman  of  a  committee  of  too 
Indianapolis  business  men  who  will  act 
as  sponsors  of  the  campaigns  of  the  con¬ 
vention  board  to  “sell”  Indianapolis  to 
itself  and  the  world.  This  committee 
will  act  as  “city  salesmen.” 

Ben  F.  Lawrence,  business  manager 
of  the  Star  League  of  newspapers,  the 
Indianapolis  Star,  the  Muncie  Star  and 
the  Terre  Haute  Star,  is  chairman  of 
the  committee  on  newspaper  promotion 
and  is  working  out  plans  to  promote  a 
large  attendance  at  the  meetings  of  the 
Daily  Newspaper  Departmental. 

W.  D.  Keenan,  advertising  manager 


The  SBSslfsmstion  of  the  two  leoding 
^mgryiive  Jewish  newspspers  of 

THE  DAY 

THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  held. 

’Tk*  Nktioiul  Jawisk  Daily 


of  the  Indianapolis  Star,  is  chairman  of 
the  band  committee.  John  H.  Lederer, 
business  manager  of  the  Indiana  Daily 
Times,  is  chairman  of  the  reception 
committee  and  is  arranging  a  committee 
of  too  men. 

One  of  the  big  features  which  is  be¬ 
ing  arranged  for  the  convention  week 
is  a  historical  pageant,  depicting  the 
history  of  Indianapolis  from  its  begin¬ 
ning  down  to  the  present  day.  This 
pageant  will  be  held  on,  the  evening  of 
June  7,  the  looth  anniversary  of  the 
city.  No  effort  will  be  spared  to  make 
the  pageant  artistically  faithful  to  history. 
Delegates  to  the  convention  will  be  the 
guests  of  honor  of  the  entire  city. 


CHANGES  ON  OREGON  JOURNAL 


T.  J.  Mullin  Goes  to  Salt  Lake  City 

and  H.  Ely  to  Portland  Telegram 

Portland,  Ore..  Feb.  11. — Important 
changes  are  announced  on  the  staff 
of  the  Oregon  Journal,  where  Thomas 
J.  Mullin,  for  nine  years  advertising 
manager,  has  resigned  and  been  suc¬ 
ceeded  by  Harry  Marcus.  Mr.  Mullin 
is  leaving  to  become  business  m.ma- 
ger  of  the  Salt  Lake  Herald.  In  that 
capacity  he  will  be  associated  with 
A.  L.  Fish,  a  former  business  mana¬ 
ger  of  the  Journal,  now  proprietor  of 
the  Herald.  Mr.  Marcus,  who  suc¬ 
ceeds  Mr.  Mullin,  for  the  past  four¬ 
teen  years  has  been  in  the  advertis¬ 
ing  department  of  the  Journal. 

Harry  Ely  has  resigned  as  assistant 
circulation  manager  of  the  Journal 
to  go  with  the  Portland  Telegram  as 
superintendent  of  carriers.  This  is  a 
new  position  and  is  one  of  the  inno¬ 
vations  of  the  Telegram  made  by  C. 
S.  Barton,  circulation  manager,  after 
a  trip  on  which  he  made  a  study  of 
circulation  methods  in  the  office  of 
several  Eastern  newspapers. 

Forty  members  of  the  Journal  staff, 
representing  all  of  the  departments, 
attended  a  farewell  dinner  to  Mr. 
Mullin  and  Mr.  Ely,  held  at  the  Hotel 
Portland,  Fred  Lockley  was  toast¬ 
master  and  David  H.  Smith  and 
Harry  Marcus  served  as  a  committee 
on  arrangements. 


Pen  and  Pencil  Elections 

Philadelphia,  Feb.  11. — Paul  A.  Wea- 
don,  of  the  Associated  Press,  was  re¬ 
elected  president  of  the  Pen  and  Pen¬ 
cil  Club  at  the  annual  election  held 
this  week.  Other  officers  for  the  next 


Few  Papers— (if  any)— surpass  the 


TRENTON 
NEW  JERSEY 


TIMES 


A  Food  Medium 

Even  dariug  the  past  summer  four  food 
pages — and  more — was  the  site  of  our 
regular  weekly  Thursday  food  feature— 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages 
Tuesday  Music  Page 
Circulation  26,649.  Member  A.  B.  C 
KEIXY-SMITH  CO. 


ICarbridge  Bldg., 
New  York. 


Lytton  Bldg., 
Chicago. 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisker 


“The  only  Buffalo  newspaper 
that  censors  its  advertising 
columns.  Many  of  our  adver¬ 
tisers  use  our  columns  exclu¬ 
sively.  The  above  is  one  of  the 
many  reasons  why.” 

MEMBER  A.  B.  C. 


Foreign  Advertising  Representatives 
KELLY-SMITH  (XIMPANY 
220  Fifth  Avenue  Lytton  Building 
NEW  YORK  CHICAGO 


year  are;  Joseph  Melgin,  vice-prui. 
dent;  John  J.  Egan,  treasurer;  Willjjj 
C,  Rowan,  secretary,  and  Frank  L 
Knight,  Alfred  Levy,  William  r 
Krieghoff,  Paul  J.  McGahan  and  Ham 
W.  Semple  as  members  of  the  Boar^ 
of  Governors.  William  Perrine,  edit# 
of  the  Bulletin,  was  chosen  honoran 
vice-president. 


To  Amend  Georgia  Printing  Ls, 

Atlanta,  Ga.,  Feb.  ii.— There  *ai 
be  several  tangles  in  the  new  Stas 
printing  law  for  the  Legislature  to  mj. 
ravel  when  it  meets  this  summer,  ik 
most  important  being  to  provide  adt 
tional  funds  with  which  to  pay  for  tk 
work,  according  to  the  opinion  of  Attof. 
ney  General  Clifford  Walker.  He  said 
that  printing  for  all  departments  aid 
institutions  of  the  State  must  be  puj. 
vided  for  by  Superintendent  of  Printin 
Claude  Methvin.  The  annual  prin^ 
fund  is  only  $50,000,  which  is  usuah 
supplemented  by  each  Legislature  witi 
a  deficiency  appropriation  of  $15,01# 
The  printing  bill  for  all  departmett 
and  institutions  will  amount  to  $300,000 
under  the  new  law. 


News  of  World-Wide  importsnet  ' 

Appears  First  in  ! 

I 

(5Itp  Nptn  flnrk  SlimpB 

A  noteworthy  example  in  last  Sun.  I 
day’s  New  York  Times,  the  full  text  of  ^ 
Viscount  Grey’s  momentous  letter  oo  | 
the  Peace  Treaty,  no  part  of  which  I 
appeared  in  any  other  New  York  I 
newspaper.  | 

*‘May  we  reprint  it  from  ^ 
The  Timet?”  | 

is  a  request  that  comes  daily  about  ; 
important  news  from  newspapers  al! 
over  the  country. 


Randolph  W.  Madison 

SPECIAL  WESTERN  REPRE8ENTATIVC 
OF 

Editor  &  Publisher 

ROOM  218 

SUPERBA  BUILDING 

520  BROADWAY 

LOS  ANGELES.  CALIFORNIA 


New  Jersey’s  Greatest 
Morning  Newspaper 

THE  NEWARK  LEDCEI 

For  six  days  in  the  week  w«  an 
alone  in  our  field  of  more  that  a 
million  readers,  atnd  the 

SUNDAY  LEDGER 

Takes  a  place  among  tha  lM6i*f 
publicationa  of  tha  country. 
Dorothy  Dix  Helen  Rowlssl 
Associated  Press 


Wa  can  lecraaae  yen’  bealaM*- 

you  want  it  iacrsaaad. 

You  kavo  thought  of  prata  dtp 
pinga  youraalf.  But  lat  ua  tall  V* 
how  presa  clipping  can  ha  bM) 
a  businaaa-buililar  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  CitJ 

Eatabllahad  a  Quarter  of  a  CeaWf 
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Monotype  Essential 

Every  Composing  Room 


The  advertisement  reproduced  here¬ 
with  speaks  volumes  and  tells  the 
story  better  than  anything  that  we 
can  say.  This  ad  appeared  in  The 
Pacific  Printer  for  October,  1919. 


Franklin  Linotyping  Company 

A.  F.  HF.UER 

Has  installed  ready  for  operation  a  complete, 
modern,  up-to-the-minute 

Monotype  Plant 

.itf  ranblin  d>ertttce  is  too  well  known  in  San  Francisco  to 
-J'  require  any  comment,  and  besides  modesty  forbids^ — 
notwithstanding  which  fact  the  response  to  our  efforts  in 
this  regard,  backed  by 

<i|pranftltn  (CnterpriKe,  have  warranted  us  in  giving  to  San 
‘J'  Francisco  a  metropolitan  composition  plant  second  to 
none  in  the  West.  Because  we  recognized  our  shortcom¬ 
ings  in  the  past,  we  also  recognized  that  only  in  one  way 
could 

^lITranfaUn  CSiciencp  be  improved.  Complete  service  was  the 
‘J'  answer,  and  we  place  at  your  disposal  a  plant  that 
measures  up  in  every  way  with  the  trade-composition  plants 
of  the  big  eastern  cities.  This  plant  can  supply  you  with  a 
variety  of  composition  that  will  meet  any  requirement  you 
may  have  in  tabular,  straight,  or  display  matter. 

To  do  the  work  quickly,  do  it  well,  and  in  any  face  or  size 
you  may  need — that  is  our  aim  tin  bringing  our  plant  to 
Its  present  capacity,  and  while  we  may  be  premature  in 
this  investment  we  are  confident  that  our  customers  -will 
appreciate  the  improved  service,  and  because  of  it  increase 
their  business — so  that  ultimately  our  confidence  will  prove 
to  have  been  warranted. 

FRANKLIN  LINOTYPING  COMPANY 


S09  SANSOME  STREET 

DOUGLAS  4854 

SAN  FRANCISCO 


COMPOSITION  for  PRINTERS 
Monotype  :  Linotype 
Makeup  :  Lockup 


Lanston  Monotype  Machine  Company 


PHILADELPHIA 


NEW  YORK 
CHICAGO 


GO  TOJiONTO 

Monotype  Company  of  California 

SAN  FRANCISCO 


Thi,  advertitemcnt  Kt  in  Monotype  Seriej  No.  137  ind  Monotype  Rule 
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New  York  Advertising  Situation 

STATEMENT  SHOWING  THE  USE  OF  SPACE  BY  LEADING  RETAIL 
ESTABLISHMENTS  DURING  YEAR  1919: 


Evening  Newspapers 

World  , 

Journal 

Globe 

Mail  Sun 

Telegram 

Post 

Total 

Abraham  &  Straus . 

-  125,381  69,190 

-  98,983 

— 

— 

293,554 

Altman . . 

.  156,622  158,223  154,759  155,397  158,117 

152,711 

151,610 

1,087,439 

Arnold,  Constable . 

750 

375  105,221  104,722  96.703 

— 

92,194 

399,965 

Best . 

135,171  134,690  132,688 

-  133,271 

— 

— 

535,820 

Bloomingdale . 

151,146  206,984  117,836  89,927  34,620 

— 

— 

600,513 

Bon%vit  Teller . 

73,784 

80,456  79,364  72,477  80,331 

— 

10,171 

393,583 

Gidding . 

,  - 

8,249  17,981  11,769  44,196 

7,056 

21,664 

110,915 

Gimbel . 

352,078  597,286  528,285  128,015  567,391 

— 

— 

2,173,055 

Heat  n . 

348,773  339,017  233,189  224,731  225,677 

212,789 

2,089 

1,586,265 

Loeser . 

1,825  148,387  72,871  38,849  120,863 

34,753 

390 

417,938 

Lord  fls  Taylor . 

349,795 

—  260,792  69,123  321,311 

400 

36,767 

1,038,188 

McCreery . 

378,248 

42,671  279,094  322,437  382,364 

46,428 

29,001 

1,480,243 

Macy . 

317,179  395,045  421,167  378,965  - 

260,148 

138,251 

1,910,755 

Oppenheim,  Collins .... 

229,557  222,415  229,611  32,364  - 

2,526 

— 

716,473 

Franklin  Simon . 

104,625  106,573  41,779  52,547  104,742 

— 

24,554 

434,820 

Stanley  &  MacGibbons. 

10,181 

1,245  82,062 

220  45,933 

— 

— 

139,641 

Stem . 

219,798 

9,605  210,527  149,520  208,089 

12,125 

83,383 

893,047 

Stewart . 

3,290 

85,588  95,763 

-  70,299 

— 

— 

254,940 

Worth 

70^,940 

Wanamaker . 

343,351  342,948  413,600 

-  431,317 

354,726 

27,222 

1,913,164 

Total . 

3,':72,018  3,204,395  3,746,055  1,831,063  3,124,207 

1,278,524 

617,296 

17,173,558 

Morning  Newspapers — Six  Days,  Excluding  Sundays 

World 

A  merican 

Herald 

Times 

Sun 

Tribune 

Total 

Abraham  &  Straus . 

840 

— 

— 

888 

— 

885 

2,613 

Altman . 

64,418 

66,959 

44,896 

81,284 

44,160 

65,900 

367,617 

Arnold,  Constable . 

400 

2,735 

2,785 

— 

795 

88,569 

95,284 

Best . 

53,137 

1,175 

— 

53,805 

— 

17,349 

125,466 

Bloomingdale . 

45 

328 

— 

5,987 

1,230 

— 

7,590 

Bonwit  Teller . 

3,764 

— 

7,110 

18,463 

4,305 

17,086 

50,728 

Gidding . 

10,844 

14,093 

46,224 

46,954 

300 

43,988 

162,403 

Gimbel . 

62,008 

23,341 

— 

135,115 

— 

54,499 

274,963 

Hearn . 

9,263 

8,897 

5,604 

2,840 

4,780 

8,106 

39,490 

Loeser . 

640 

— 

— 

540 

640 

660 

2,480 

Lord  &  Taylor . 

27,210 

— 

14,842 

94,374 

12,199 

11,084 

159,709 

McCreery . 

17,735 

— 

6,425 

68,922 

24,962 

13,878 

131,922 

Macy . 

125,839 

— 

44,823 

75,603 

149,017 

144,882 

540,164 

Oppenheim,  Collins . 

13,033 

11,909 

— 

12,460 

— 

— 

37,402 

Franklin  Simon . 

73,465 

500 

105,838 

125,936 

32,933 

54,529 

393,201 

Stanley  &  MacGibbons . . 

1,475 

246 

— 

650 

_■ - 

— 

2,371 

Stem . 

76,631 

13,279 

16,878 

87,371 

16,020 

— 

210,179 

Stewart . * . 

750 

— 

— 

7,041 

— 

— 

7,791 

Worth . 

5,440 

5,200 

— 

— 

— 

13,618 

24,258 

Wanamaker . 

7,122 

3,575 

349,923 

— 

301,765 

309,226 

971,611 

Total . 

554,059 

152,237 

645,348 

818,233 

593,106 

844.259 

3,607,242 

Sunday  Newspapers 

World 

.4  merican 

Herald 

Times 

Sun 

Tribune 

Total 

Abraham  8s  Straus . 

44,480 

113,120 

44,768 

79,945 

46,626 

60,070 

389,009 

Altman . 

73,455 

73,058 

77,023 

75,903 

77,937 

76,707 

454,083 

Arnold,  Constable . 

.  .  - 

84,015 

84,165 

5,643 

79,355 

4,054 

257,232 

Best . 

15,107 

15,788 

150 

92,197 

— 

156 

123,398 

Bloomingdale . 

57,924 

130,206 

— 

96,427 

13,800 

— 

298,357 

Bonwit  Teller . 

15,759 

— 

75,879 

97,972 

29,129 

79,905 

298,644 

Gidding . 

18,658 

19,122 

24,724 

23,612 

21,626 

21,394 

129,136 

Gimbel . 

209,302 

204,441 

— 

229,062 

— 

166,087 

808,892 

Hearn . 

135,356 

134,594 

67,289 

16,344 

8,665 

112,679 

474,927 

Loeser . 

48,250 

99,020 

43,475 

78,177 

54,204 

61,654 

384,780 

Lord  8t  Taylor . 

135,341 

— 

105,244 

142,765 

51,111 

39,220 

473,681 

McCreery . 

180,553 

— 

134,897 

185,881 

124,615 

6,655 

632,601 

Macy . 

127,663 

130,638 

119,816 

42,896 

126,166 

121,651 

668,830 

Oppenheim,  Collins . 

84,974 

78,361 

— 

75,013 

— 

— 

238,348 

Franklin  Simon . 

59,698 

1,458 

134,583 

172,613 

59,611 

140,158 

568,121 

Stanley  6s  MacGibbons . . 

8,398 

10,143 

— 

8,312 

200 

— 

27,053 

Stem . 

94,863 

45,702 

84,458 

106,828 

76,844 

1,890 

410,585 

Stewart . 

10,304 

— 

15,904 

77,820 

17,674 

— 

121,702 

Worth . 

78,252 

42,230 

642 

522 

660 

45,420 

167,726 

Wanamaker . 

— 

— 

— 

— 

— 

— 

— 

Total . 

.  .  1,398,337 

1,181,896 

1,013,017 

1,607,932 

788,223 

937,700 

6,927,105 
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